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THE BEAT
OF SUCCESS

The beat goes on and on as the folksy world of
[To— the 60's bumps into the glittery punk world of
the 80%.

Diana Canova tries to pull these different
worlds together. The results will have you throb-
bing with laughter.

The number one new first run syndicated
comedy hit with lots of laughs, heart, and style.

24 FIRST RUN HALF-HOURS

VISIT US AT THE WESTIN CANAL PLACE HOTEL,28th FLOOR
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er for the first time from :
iRBERA's array of glamorous and romanti
' champions, come these worldwide
s in their most challenging roles:

GO0D, THE BAD, AND HUCKLEBERRY HOUND
DOBY-DOO AND THE BOO BROTHERS

DP CAT AND THE BEVERLY HiLLS CATS
o GHOUL SCHOOL STARRING SC00BY-DO0 & SCrAPPY-DOO
v YOGI BEAR AND THE MAGICAL FLIGHT OF THE SPRUCE GOOSE

¢ THE JETSONS MEET THE FLINTSTONES

% Y0G! BEAR AND THE THREE BEARS
vir $C00BY-DOO AND THE RELUCTANT WEREWOLF
v JUDY JETSON AND THE ROCK PIRATES
s AROUND THE WORLD WITH THE WACKY RACERS

These HANNA-BARrBERA stars have accumulated

more screen time than any performers ‘
in history.

Laugh with them, cry with them,

love with them—

HANNA-BARBERA'S SUPERSTARS 10~

10 original two-hour animated movies.

Now IN PRODUCTION.
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HEAVY FLEXIBILITY.

The Love Boat's laughter is not only
contagious, its also flexible.
You can program hours or half-hours.
And because light-hearted comedy
is appealing for any time period,
this fun-filled ocean liner can be docked
virtually anywhere in your schedule.
More stars than any television series
in history.
The Love Boat Il. 115 episodes now
available in hours and half-hours.

VISIT US AT THE WESTIN CANAL PLACE HOTEL,
t 28th FLOOR
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YOUR GAME

Remember the stir caused by this board
game’s introduction? If and when trivia
buffs could get their hands on the game,
they rushed to bring it home—even afte
Christmas.

The Trivial Pursuit® boardgame has
been the #1 selling game ever since.

Now, we're about to introduce the gam
to television for Fall 1987.

Teivial Puesuit ang the Trivial Pursuit logo
are registered trademarks of Horn Abbot, Ltd
1987 WORLDVISION ENTERPRISES, iINC
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Once again, you'll have to wait until after
hristmas—the new game show will
e available for screening
LNI}{\TiE‘b d £ VISIT US AT
1ke the boar _ THE WESTIN CANAL PLACE HOTEL,
ame, it’s worth 28th FLOOR
aiting for. .
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ARE COMING
FROM
HﬂNNﬁ-BﬁEBERﬂ.

Here come some of the most captivating characters
in all of animation from the people who brought
you the beloved Smurfs’

A world filled with Snorks™ would be a better place to
live. Help improve the world—program the Snorks”

Available Fall 1988. 65 half-hours.

ADVERTISER SUPPORTED PROGRAMMING
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THA CANT

VIS

WHEN THE BOUGH
BREAKS
SAM’S SON
STRANGER IN MY BED
NASTY HABITS
DEADLINE
UNCOMMON VALOR
BREAKTHROUGH
RUNNING SCARED
SENIOR TRIP
HELP WANTED: MALE
THE DIRT BIKE KID

1986 WORLDVISION ENTERPRISES, INC.

VASECTOMY:
A DELICATE MATTER
WIZARDS OF THE
LOST KINGDOM
THE RIP OFF
PATRICK
HAPPY
SEPTEMBER GUN
BAD GUYS
MY SISTER'S KEEPER
FROM HELL
TO VICTORY

Your programming universe is about fo be
expanded by the stellar performances of

today’s brightest stars.

Richard Burton Lee Van Cleef
Robert Mitchum Karen Black

Rod Steiger Edward Albert
Curt Jergens Judge Reinhold
Barry Newman Pat Hingle
George Peppard Bradford Dillman
George Hamilion John Saxon
Dom Deluise Scott Baio
Suzanne Pleshette  Mickey Rooney
Bert Convy Robert Preston
Glenda Jackson Patty Duke Astin
Melina Mercouri Sally Kellerman
Geraldine Page Lindsay Wagner
Sandy Dennis Ben Murphy
Anne Jackson Paul Sorvino

Eli Wallach Ted Danson

Rip Torn Ruth Buzzi

Dame Edith Evans Abe Vigoda

VISIT US AT THE WESTIN CANAL PLACE HOTEL, 28th FLOOR

And it's all from one source...

el b=

), WORLDVISION
V) ENTERPRISES INC.

-. '-:i'dﬁe- World’s Leading Distributor

for Independent Television Producers

New York, Los Angeles, Chicago, Atlanta, London, Paris, Tokyo,

Sydney, Toronto, Rio de Janeiro, Munich, Rome

A Taft Company



Source: NTI FWSON, Sept 1-Dec 14, 1986.
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‘he #1 weekend kids block...

[HE FUNTASTIC
WORLD OF
1ANNA-BARBERA.

‘HE SUNDAY MORNING CHILDREN'S NETWORK
IOW CLEARED ON 105 STATIONS.

ADVERTISER SUPPORTED PROGRAMMING

unday has never been the same thanks to The Funtastic
/orld of Hanna-Barbera —the Sunday morning franchise for
hildren now on over 100 stations.

it's 2 hours of fun-ta-see children’s programming star-
ing all the excitement of Yogi's Treasure Hunt, The Snorks,

ky Commanders and Jonny Quest. \EAI\IJCT)g?ITDB}é!ESSI?\E

The World's Leading Distributor

for Independent Television Producers
New York, Los Angétes, Chicago. Atlanla, London, Paris, Tokyo,
Sydney, Toronto. Rio de Janeiro. Munich, .Rome
A TaR Company
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Share the rewards of America’s¥*] family

. ‘I E :
"

Now sold in 191 markets.

Currently in it’s 6th hit season on local stations.
The #1 off-network hour among women 18-49
and #2 among teens and children.

Additional runs now available.
216" Hours

VISIT US AT THE
WESTIN CANAL PLACE HOTEL,
28th FLOOR
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THE ONE MAN ARMY IS*1 IN NEW YORK.

He’s America’s
Hero. The leader
of the Force of
Freedom. When

the task is
impossible...
get Rambo.

o

1986 Rut;-y Spears Enterprises, lnc.' and Carolco International N V. All Rights Reserved. Allcharacters ® and TM 1986 Carolco International N.V.

© 1987 WORLOVISION ENTERPRISES, INC. Source: Nov 1986 New York NS, total children M-F 7-7:30AM.
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BARNABY JONES

A BUDDY YOU CAN COUNT ON

Now completing six successful seasons on local stations,
Barnaby Jones is a strong alternative for both early and late fringe.

WEEKEND LATE FRINGE
NEW - 6/23% "2\ N
YORK WCBS-TV 623% - WORLDVISION
WEEKEND EARLY FRINGE 7 ENTERPRISES INC.
LOS ANGELES KCBS-TV 5/10% The World's Leading Distributor
CHICAGO WBBM-TV 5/17% el et 2y e AU L e
Sydney. Toronto. Rlo de Janeiro, Munich. Rome
SOLD1|7',“;L50T,AR§KETS VISIT US AT THE

WESTIN CANAL PLACE HOTEL,
6 ADDITIONAL RUNS NOW AVAILABLE 281D FLOQR,

Source: Feb. 1986 NSI
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VISIT US AT THE

MU =y

OF PROGRAMS. ..

...From Evergreen Programs...
thousands of hours of entertain-
ment to fit your Sign On thru Sign
0ff needs — and your budget.
...Movies, off-network series,
mini-series, game shows, spe-
cials, children’s programs and
more.

...Catch the excitement of classic
television

HOURS

Ben Casey The Invaders
Combat Man From Atlantis
The Fugitive Mod Squad

HALF-HOURS
Annie Oakley N.Y.PD.
Buffalo Bill One Step Beyond
Dark Shadows Peoples Choice
The Doris Day Show The Range Rider
Douglas Fairbanks Presents  The Rebel
The Mickey Rooney Show That Girl

Wendy And Me

CHILDREN
Casper The Friendly Ghost
George of the Jungle
Jackson Five
Jerry Lewis
King Kong
Lancelot Link-Secret Chimp
Milton The Monster
Professor Kitzel
Smokey The Bear

MINI-SERIES
Against The Wind
Holocaust
FEATURES
Prime |, Prime Il, Prime ili,
Prime IV

GAME SHOW/VARIETY SPECIALS
Take My Word For It
The Don Lane Show
Come Along
Wonders of the World
And Many, Many more...

WESTIN CANAL PLACE HOTEL

28th FLOOR

EVER

CALL TODAY FOR AVAILABILITIES
N YOUR MARKET

A DIVISION OF WORLDVISION ENTERPRISES INC.
660 Madison Ave,, New York, NY 10021 - (212) 832-3838
9465 W Ishire Blvd., Beverly Hills, CA 90212 » (213) 273-7667
625 N. Michigan Ave., Chicago, IL 60611 - (312) 642-2650

A Taft Company
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Fowler expected to resign FCC chairmanship
Paley, Tisch positions made permanent
Bearing down on NATPE

FOWLER MOVE O FCC Chairman Mark Fowler is PAGE 209.

expected to send letter of resignation to President.

PAGE 75. soLD ouT O CBS sells out Super Bowl in varicus
package arrangements; network expected to

DRAWING LINES O House Energy and Commerce bring in $43 million during six-hour telecast. PAGE

Committee Chairman John Dingell says FCC 212,

reliance on marketplace has gone 1oo far;

suggests return 1o public trusteeship. PAGE 75.

BARTER ARRANGEMENT O Talks among Coca-Cola
Telecommunications, Paramount and LBS point to
barter operations of three companies coming

PERMANENT REPLACEMENT O CBS board votes to together under one roof. PAGE 216.

make Paley chairman, Tisch president and chief
executive officer. PAGE 79. cABLE VIEW O NCTA President James Mooney
sheds light on what deregulated rate environment

NATPE 87 O Business is the business of 24th will. mean. PAGE 218.

annual NATPE convention. PAGE 102. First-run
programing is one of syndication’s strong suits
heading into NATPE. PAGE 106. A list of exhibitors
begins on PAGE 136.

SWIFT REMARKS O Representative Al Swift (D-
Wash.) tells INTV audience that he is working on
legislation to relieve broadcasters of comparative
WIDE RANGING O Comments run the gamut on what  renewal process. PAGE 224.

the FCC should do about its proposed must-

(| in Fitzwater named to succeed
carry rules. PAGE 187. LCSWRICIEE Bl et gl ¢

Larry Speakes as White House press
RKO suiT O Nearly $300-million stockholder suit is spokesman. PAGE 240.

I:Lid;%aéqthRKo iferel A parent, GenCorp EXPERIENCE PREFERRED 00 NATPE President David

Simon has seen the business of broadcasting from
Fox PAss O Fox Broadcasting announces intention  a variety of viewpoints in his rise to VP
to get in on the bidding for Monday Night Football. programing, for Fox Television Stations. PAGE 287.

1 (NDE X TO DEPARTMENT S

Business Editorials Journalism Riding Gain
Business Briefly Fates & Fortunes . ‘ Law & Regulation Satellite Footprints
Cablecastings Fifth Estater The Media Stock Index .,
Changing Hands For the Record Monday Memo Technology
Closed Circuit In Brief + Open Mike Telecastings
Datebook : Programing
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FOR ALL SEASONS

COLORIZATION NETWORK Il
15 World Premier features

in color! Stars include
James Stewart, John Wayne,
Susan Hayward, James
Cagney, Henry Fornda

and Frank Sinatra.

HENNESEY

96 half-hour comedies in
color by Colorization™
starring Jackie Cooper
and Abby Dalton

NEW YORK: (212) 956-2090

THE LAUREL

AND HARDY SHOW

26 90-minute programs in
color and black and white
starring the:world’s most
popular comedy team!

PUBLIC DEFENDER

65 half-hours of L.A. crime-
stoppers in action! Starring
Reed Hadley with guest stars
Natalie Wood, Charles
Bronson, Dennis Hopper
and others.

HAL ROACH CLASSICS,
VOLUME |

20 Classic action &
comedy features starring
Victor Mature, Alan Ladd,
Joan Bennett, Frederic
March and others.

Australia’s greatest television §
event! This spectacular
10-hour mini-series is set
during the First World War.
Starring Paul Hogan,
“Crocodile Dundee™.

LOS ANGELES: (213) §50-0525




CloseduClircuit |

Dear sirs, you curs

FCC can expect more mail this week
from Capitol Hill deploring commission’s
stay of its must-carry order. House
Energy and Commerce Committee
Chairman John Dingell {D-Mich.) has
already made it clear he wants FCC to act
expeditiously on petitions for
reconsideration in proceeding
{BROADCASTING, Jan. 12). Drive is under
way in House by Representative John
Bryant (D-Tex.) for support of chairman’s
petition.

Broadcasters wanted

National Association of Broadcasters

joint board of directors wil be asked to
approve several bylaw changes at its
winter meeting Feb. 2-6 in Laguna Niguel,
Calif. One issue is eligibility of NAB
members to serve on association’s radio
and television boards. One proposal
would require board member to be either
station owner or manager. Not long ago
issue was raised by upcoming contest for
NAB's joint board chairmanship between
Peter Kizer, consultant to Broadcast
Communications of America (WTTV(TV]
Indianapolis) and William Turner of XCAU-
TV Sioux City, lowa. Some NAB
members questioned whether either had
hands-on responsibilities (“Closed
Circuit,” Nov. 17, 1986).Also under study
is elimination of bylaw requirement that
broadcaster from television group can’t run
for board unless all stations in group
belong to NAB.

Hot ticket

Radio Advertising Bureau is “sold out,”
at least in its principal hotel, for Managing
Sales Conference (MSC) Feb. 7-10 in
Atlanta. Preregistration as of late Friday
afternoon (Jan. 16) approached 1,400,
exceeding RAB's original attendance limit
of 1,200. All rooms at Hyatt Regency
hotel, headquarters for MSC, have been
booked, according to Wayne Comils,
RAB executive vice president, who said
three other Atlanta hotels will take care
of overflow.

Another subcommittee

Senate Foreign Relations is creating new
subcommittee that will include
international communications in its
responsibilities. Subcommittee on
Terrorism, Narcotics and International
Communications is being set up for

Senator Edward Zorinsky {D-Neb.).
Zorinsky played key role in shaping Radio
Marti as surrogate Cuban service. He has
also shown interest in U.S. Information
Agency and Board for International
Broadcasting matters. As head of new
subcommittee, he will probably find
Intelsat matters on his plate, as well.

Question being asked on Capitol Hill is
whether jurisdictional dispute will develop
between Zorinsky’s panel and Commerce
Committee. That committee and its
Communications Subcommittee expect
international telecommunications to be
major item on their agendas this year.
Commerce Committee aide struck positive
note: “We look forward to working with
them.”

Dishing out

By HBO's reckoning, some 660 small
cable systems (100 to 500 subscribers)
receive no satellite-delivered cable
services. To help such systems catch up
with rest of industry and, not incidentally,
to boost HBO subscribership, HBO is
offering systems free |.8-meter Ku-band
earth stations capable of receiving HBO
feeds on Satcom K-1.

Dishes are free, but one string’s
attached. System must guaraniee
payments for at least 50 HBO subscribers
each month for five years. If system can’t
make 50-subscriber commitment, but
promises to carry HBO, it can buy dish at
cost—5$1,700.

Getting together

Broadcast industry is advancing on two
key fronts to help prevent interference on
microwave bands widely used in
newsgathering. One front is Los Angeles,
where consummation of “home channel”
frequency coordination plan is near. Last
major holdout, KABC-TV, is reportedly
about to join several-year-long effort to
establish informal “home” microwave
frequencies for market’s broadcasters.
Observers see Los Angeles as
coordination model; of major cities, only
Washington has comparable plan.

On second front, FCC’s late 1986 order
requiring broadcasters to share 2 ghz and
7 ghz microwave bands with cable industry
has led coordination groups such as
Society of Broadcast Engineers to make
best of shotgun wedding. For example,
working cooperatively with cable interests
represented by National Cable Television
Association, all-industry frequency
coordination council meeting in
Washington last week made progress

Broadcasting Jan 19 1987
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toward standard for computer database
format used to share coordination
information.

Sick call

Look for Showtime/The Movie Channel
to push marketing of pay services to
hospitals, effort that had previously been
farmed out to MSO’s. Roughly six months
ago Viacom subsidiary decided to buy
back marketing rights and is now
undertaking search for business
development manager with knowledge of
hospital business. Last survey of
marketplace in 1985 showed 6,872
hospitals with 1.3 million beds.

Conus offering

Conus Communications, two-year-old
satellite newsgathering system begun by
Hubbard Broadcasting, has decided to
sell limited partnership units to
“sophisticated institutional investors,”
according to official at Wertheim Schroder
& Co., which will be handling offering.
Some units have already been acquired by
12 out of 51 television stations
currentlyaffiliated with Conus.

Proceeds from new offering, expected
to be between $5 million and $10 million,
would, according to Stanley Hubbard,
president of Hubbard, be used for
“working capital of growing business”
(roughly 20 affiliates were added in past
12 months) but that no special expansion
plans were in works. Hubbard said that
system just completed second affiliates
meeting and that all stations renewed
agreements, many for longer-than-
previous terms.

No sweat

Broadcasters concerned about meeting
FCC’s radio frequency radiation (RFR)
exposure limits in license renewals and
major modifications may be able to breathe
easier, at Jeast for now. Two FCC-
Environmental Protection Agency site
studies conducted last year in RFR
“trouble spots™ Portland, Ore., and Denver
and to be released soon show stations that
exceed FCC’s RFR exposure
recommendations can correct problems
with relative ease. Previous site study in
Seattle yielded similar result. But
compliance could become far more
difficult for broadcasters later this decade
if EPA and industry standards-setting body,
ANSI, recommend adoption of stricter
RFR exposure limits now under their
review.



MONDAY -FRIDAY, 4-6 PM.*

#1 Independent in WORKING WOMEN 18 +
#1 Independent in WOMEN 18-49

#1 Independent in WOMEN 25-49

#1 Independent in WOMEN 25-54

#1 Independent in TOTAL MEN 18 +

#1 Independent in MEN 18-34

#1 Independent in MEN 18-49

KHJ-TV is the new #1 in ADULT FRINGE Monday-Friday, 4-6 PM.
*Source: ARBITRON, NOVEMBER 1986

PEEp—— —
RKOV/ TELEVISION KHJ-TV, Ty

A Diviston of RKO General, Inc. LOS ANGELES BLAIR TELEVISION




Cablercastings

What price freedom?

At an meeting of the National Cable Televi-
sion Association board last fall, board mem-
bers discussed how far the association
should go in asserting the industry's First
Amendment rights in trying to achieve
greater freedom from regulation.

Some members, notably Continental's
Amos Hostetter and American Cablesys-
tem's Steve Dodge, felt NCTA should sit
tight, fearing that if cable's First Amend-
ment rights become too great and municipal
regulation tooe lax, cable systems will be ex-
posed to increased competition from over-
builds and SMATV operators. But others
thought the association should go as far as it
can in establishing the industry's First
Amendment rights, believing it to be in the
industry's long-term interest.

To help it formulate its position, the
NCTA has scheduled three regional meet-
ings at which people from every facet of the
cable industry will give the First Amend-
ment issue a full airing. The “western meet-
ing" is slated for Los Angeles tomorrow (Jan.
20), when many cable operators and pro-
gramers will be in town for the presentation
of the ACE awards (see below).

What's said at the regional meeting will

provide the fodder for further discussion at a
meeting of NCTA's standing regulatory
policy committee in Washington on Feb. 17.
The committee chairman, Western Commu-
nications President Ed Allen, will report to
the NCTA beard when it meets in Scotts-
dale, Ariz., Feb. 23-24. At the meeting,
NCTA will try to come to a consensus on
what its First Amendment stand should be.

PPV for TVRO

Satellite Direct Inc., Showtime/The Movie
Channel's satellite broadcasting subsidiary,
is pleased with the initial response from
dish owners to the trial offering of Showti-
me/TMC's pay-per-view services, Viewer's
Choice, to dish owners.

According to Tola Murphy-Baran, direc-
tor of direct broadcast market development,
Showtime/TMC, SDI began marketing the
service in early December to 3,000 dish
owners that already subscribe to Showtime
and/or The Movie Channel through bill stuf-
ers. Murphy-Baran would not disclose the
buy rates, but she said SDI has been encour-
aged enough to graduaily expand the mar-
ket since the start of the program. *We are
very optimistic we will be able to roll out
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nationwide in a few months,” she said.

SDl is keeping the service simple, offering
one film a week three times aday (8 p.m., 11
p.m. and 2 a.m. NYT). Films, which are of-
fered day-and-date with their release to the
home video stores, go for $4.95. The Febru-
ary lineup includes "Heartbum, " “Karate Kid
I" and "Nothing in Common."

Stephan Shulte, senior vice president, di-
rect broadcast development, Showti-
me/TMC, who heads SDI, said SDI got into
the PPV business to demonstrate that PPV
could be offered through General Instru-
ment's Videocipher II, the cable industry's
de facto satellite scrambling system. An-
other company has been offering PPV ser-
vice to dish owners using a nonstandard
system, he said. One reason the system is
being rolled cut slowly, he said, is so the
telephone system that SDI has set up to take
the PPV orders will not be overwhelmed.

To offer the PPV service to dish owners,
Showtime/TMC has had to go back to the
motion picture studios and secure satellite
broadcasting rights. According to Shulte,
most studios have been cooperative. One
that hasn't been is MGM, he said.

Awaiting the ACE’s

Hundreds of cable operaters and pro-
gramers are in Los Angeles this week for the
presentation of the Awards for Cable Exe-
cellence—the programing awards of the Na-
tional Academy of Cable Programing.

The first 25 awards will be presented to-
day (Jan. 19) at a luncheon ceremony at the
Beverly Hills hotel. The remaining 30 will be
handed out the following evening (starting
at 9:05 p.m. NYT) at the Wiltern Theatre in a
ceremony that will be televised live by su-
perstation WTBs(Tv) Atlanta.

Hosting today's ceremony will be CNN
talk show host Larry King, actor Hal Hol-
brook and comedienne Elayne Boosler. They
will oversee the presentation of awards for
informational, news and sports programing;
talk show and music hosts; photography,
lighting and art direction; costume design;
editing; original music and make up.

Garry Shandling, star of Showtime’s It’s
Garry Shandling's Show, and actress Berna-
dette Peters are slated o host the nationaily
televised awards ceremony. Both are ACE
nominees. Presenting the awards for best
programes, acting, directing and writing will
be a long list of celebrities, including singer
Sammy Davis Jr.; actors Raymond Burr, Lou
Gossett and Carl Weathers, and actresses
Shelley Duval, Lee Grant and Lee Remick.

Among the celebrities expected to attend
in hopes of picking up an ACE are come-
dians Jim Belushi, John Byner, Billy Crystal
and Robin Williams and actors Keith and
Robert Carradine.

Only one winner was announced prior to
the ceremonies—Ted Turner. At the Tues-
day evening ceremony, the chairman of
Turner Broadcasting System, who personi-
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Ten years ago “That's My Mama” burst on the scene, captur-
ing not only ratings, but the hearts of America. With a warmth,
wisdom, and wit that aimed straight for the funny-bone.

Now the stars you loved are back in the all-new first-run,
half-hour series “That’s My Mama Now.” Starring Ted Lange (from
the hit series “The Love Boat™) and Theresa Merritt.

The feeling’s still the same around Mama' place. Plenty of
laughter. Lots of love. And a houseful of good times.

Who says you can't go home to Mama?

All new series available Fall 87,
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fies cable for many, will receive NACP's
highest honor, the Golden ACE. It's given
annuaily to the individual, company, net-
work, project or prcgram that "distinguishes
cable communications by its unique contri-
bution to the viewing public.’

London bound

Turner Broadcasting's general counsel Rob-
ert W. Ross has been tapped to fill in as
Cable News Network's head international
salesman in London, a position left vacant
since the departure from the company last
fall of European managing director Charles
Bonan.

Ross has taken over as vice president-
managing director of CNN International

Sales, a subsidiary of Turner Cable Network
Sales (TCNS), and will direct all sales of CNN
in Europe, the Middle East and Africa. Ross
reports to TCNS President Terence F.
McGuirk.

McGuirk, in a prepared statement, said
“the appointment of an executive of Ross’
stature to this new post reflects a renewed
commitment by Turner Broadcasting to our
future in the internaticnal marketplace.’

Ross first joined TBS in October 1982 as
vice president and general counsel from the
Washington law firm of Pepper, Hamilton
and Scheetz. Prior to that he was senior vice
president of law and government at the Na-
tional Cable Television Asscciation and also
had served as general counsel of the Office
of Telecommunications Policy (the prede-
cessor of the National Telecommunications

rom the moment the first telecast
made its way into a handful of living
rooms, audiences were entranced,
entertained and enlightened. Now,
television reaches 98% of all house-
holds. That’s why advertisers invest
a whopping 21 billion dollars each
year. How do we know? We've been
watching audiences watch TV since
1949 — longer than anyone. And, as
the medium and the audience grow
and change, so do we. Developing
new ways to define and describe who
they are, what they watch, and what
they buy. Arbitron. We know the

territory.

© 1986 Arbitron Ratings Company
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and Information Administration) under the
Ford Administration. He was also an attor-
ney in the FCC's Broadcast Bureau. He will
keep his position as TBS vice president. No
successor has yet been selected as TBS
general counsel

Viacom goes Hong Kong

Viacom has appointed two top executives to
provide management and consulting ser-
vices to the Hong Kong consortium seeking
that city's 750,000-home cable franchise
(BROADCASTING, Oct. 13, 1986).

Valeria Castellana, general manager of
Viacom's 57,000-subscriber Marin county,
Calif., system since 1984, has been named
vice president of Viacom World Wide Ltd.
Cable/Hong Kong, and according to the
company will act as chief operating officer
of Cable Television Hong Kong (CTHK), the
corporation seeking the franchise.

David Fox, now marketing director for
Viacom’s 106,000-subscriber San Francisco
cable system, has been appointed market-
ing director of both Viacom's Cable/Hong
Kong and CTHK.

According to Viacom World Wide Presi-
dent Willard Block, the 35-channel Hong
Kong system will be by far the world's larg-
est when it is completed in the 1990's. The
franchise, which will be granted this spring,
provides for construction to begin early this
year, with service beginning on a partial ba-
sis by the end of the year and construction
to add approximately 75,000 new subscrib-
ers each year

Viacom holds a small equity in the CTHK
venture, with an option to expand its hold-
ing, according to Block, who would not de-
tall the arrangements. According to Via-
com, CTHK is a joint venture of Hong Kong
Telephone (80% owned by the UK's Cable &
Wireless), which owns the majority share;
feature film producer Golden Harvest; TV
program developer and distributor Edko
Communications, and Sire Pacific, a trading
company.

Showtime saying ‘No’

Showtime has begun airing 30-second anti-
drug public service announcements aimed
at 7-14-year-olds, to help publicize The Just
Say Ne Foundation. The foundation, which
was inspired by Nancy Reagan, Showtime
said, is the governing organization of Just
Say No clubs. Athletes and actors including
Olympic swimmer Steve Lundquist, Clym-
pic gymnast Mitch Gaylord and Rob Stone
of Mr. Belvedere are participating in the
PSA's, which are presented during Show-
time's Familytime programing block, Mon-
day-Friday, 4-6 p.m. (NYT) and Sunday 6-10
a.m. Peter Chernin, Showtime/The Movie
Channel Inc.'s executive vice president of
programing and marketing, called those fea-
tured in the PSA's “excellent role models
whom our Familytime viewers will immedi-
ately recogriize. We sincerely hope that
these powerful spots will help put an end to
the dangerous and tragic use of drugs by our
nation’s youth, and we are gratified to have
the opportunity to do our share towards
combatting this serious situation.’

The spots will appear on Showtime until
May, after which they will be donated to the
foundation and made available free to basic
cable services and Showtime's cable affili-
ates.



The November '86 Nielsen Sweeps
show DONAHUE’s highest rating and
audience—delivery increases ever!

DONAHUE is UP significantly in all
categories of Women; UP in
Households and UP in Men.

DONAHUE: UP. . .one word says it all.

qz
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2P muLrimenia
ENTERTRINMENT

% OF CHANGE OVER NOV. 85"

{ .' /O Households

o 4

) Total Women

wt Women 18-49
Women 25-54

6% women 18-34

/0 Working Women

A

0
« /0 Total Men

“Total # Markets: 181
**Source: Nielsen NSI Reports, Nov. 1985, 1986
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.~ Whenitcomesto high performance “What's Happemng Now!”
is Way out front in the fastlane.
-+ With remarkable aceeteranon mhas roared to the top among all
- sitcoms. .
Reserve your seat fast because we’re
shifting into high gear for another break- .
away season. Thisis the one sitcom
that shows ho'sign of slowing down.

2436 Cuca-Cola Telecommunicalions, Ind Al rights reservad. In association with LBS Communications
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Georgia State Tourism G Five-week
flight will begin in late February in about
10 markets, including Greensboro,

N.C.; Jacksonville, Fla., and Nashville.
Commercials will be carried in daytime
and fringe periods. Target: adults, 25-54.
Agency: Pringle Dixon Pringle, Atlanta.

Serta Co. O Mattress firm will kick off four-
week flight in early March in 25 markets
and resume in May in about 40 markets
for another four weeks. Commercials

will be carried in fringe periods. Target:
adults, 25-54. Agency: Don Tennant

Co., Chicago.

Photo Corp. of America O Children

and family photography firm launches
campaign in early February in about

170 markets. Commercials will be
positioned in all dayparts. Target:
women, 18-34. Agency: Kothe, Howard &
Roche, Charlotte, N.C.

Lotte & Co. O Flights of various lengths
will kick off in April in eight markets for
Bubble-Eez confection and will

PEE WEE
HERMAN
BRINGS OUT
THE KID IN
ALL OF US.

CANEE CHie] o 4

[

Tre. 21 FASEA SOOI

Great stars, great performances,
great shows, now under

The Fox/Lorber Umbrella.

Call us at (212) 686-6777

set to start in early February in markets
in Southeast, including Tampa and
Jacksonville, both Florida, and
Birmingham, Ala. Commercials will be
carried in all dayparts. Target: adults,
25-54. Agency: Bozell Jacobs Kenyon &
0 Eckhardt, Atlanta.

I
Wexc-Fm Cape Cod, Mass.: To Kadetsky
Broadcast Properties (New England rep
for new station).

RepuReport

Wurvty Jacksen, Miss., and wsa~tv Sa-
vannah, Ga.: To Petry Television from
Blair Television.

Comair O Commuter airlines unit of Delta
Airlines kicked off 10-week flight last
week in five markets, including Grand

increase to 20 markets by May.
Campaign will continue through end

of year in flights of various weeks.
Commercials will run in early fringe and
children's areas. Target: children, 6-11,
and teen-agers. Agency: Don Tennant
Co., Chicago.

C——————1 RADIO

American Airlines G Four-week flight is

Rapids and Lansing, both Michigan.
Commercials will be placed in all
dayparts. Target: adults, 25-64. Agency:
BDA/BBDO, Atlanta.

[ T RADIO&TV

United Fruit Co. O Chiquita grapefruit
and Chiguita melon will be headlined in
six-week campaign that started last

- AduVantag®

Here’s the beef. America's beef industry, represented by Beef Industry Council and Beef
Board, is launching its most intensive advertising campaign in history in 1987 with investment
of $30 millicn this year. Campaign will make heavy use of national network television and
radic flights throughout year. and will run ads in consumer magazines. Appearing as
spokespersons in separate commercials and advertisements will be James Garner and
Cybill Shepherd. Campaign, which began last week, was created by Ketchum
Advertising/San Francisco and will stress theme, “Beef: Real Food For Real People.” Target
audience: adults, 25-54.

]

Gearing up. Rupert Murdoch's Fox Broadcasting Co. has chosen Los Angeles office of
Chiat/Day Advertising as its advertising agency. Billing level is expected to rise to $20 million
as programing is added to schedule. Fox currently airs The Late Show with Joan Rivers and
plans to program Saturday- and Sunday-night lineup this spring.

O

Government spending. According to just-released Masla radio study, government is
product-services category that appears to be in best position for nationalfregional spot radio
advertising growth in 1987. One reason, said Masla, is increasing number of state lottery
accounts, such as New York's. Government category had registered largest percentage gain
in national spot sales for January through September 1986 compared o same period in
previous year (up 100% ), said Masla Radio, which analyzed Radio Expenditure Reports’
{RER) spot data. Three other "growth” product categories in 1986 that are expected to repeat
in 1987, said Masla study, are retail stores, gasoline and oil and communications.
b

D

Teachers par excellence. American Advertising Federation academic division has
established Distinguished Advertising Educater award and is soliciting nominations from
advertising professicnals for winner. First award will be conferred at AAF annual conference
June 6-9. Award is to recognize individuals who have made major contribution to study of
advertising; who have advanced knowledge, professional performance and standards of
practice in business of advertising and who have given outstanding service to preparation of
persons seeking advertising career. AAF has distributed official nomination forms and has set
deadline of May 1 for responses. Address: AAF director of educational services, 1400 K
Street, N.W.,, Suite 1000, Washington 20005.

0

Teamwork. Television commercCials and magazine advertising will team up this month to
promote Pepsi-Cola USAs Slice soft drink advertising in Super Bowl TV coverage on Jan. 25.
Advertising in mid-January will run in issues of US, Peopie and Sports Illustrated. Ads will
direct TV viewers to watch Slice commercials, report score of game via toll-free number at
time of Slice spot’s appearance and gain automatic entry in $10,000 sweepstakes. Magazine
advertising and TV commercials were created by J. Walter Thompson, New York.
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This season Woody’s getting a new outfit...

© 1986 Universal Cities Studios, Inc.



...and he’s in good company.

Any smart Program Director will
tell you that Woody Woodpecker is
an evergreen through and through. De-
spite the recent invasion of robots and
space rangers, Woody has consistently
placed in the top ten in each of the
last five seasons. Now he’s joining all
the other evergreens at DFS Dorland
Program Exchange. Woody is available
for January, 1988 with over 90 half
hours of theatrical-grade animation.

© 1986 Hanna-Barbera Productions, Inc.



And these aren’t
the only evergreens
in Woody’s future...

The loveable Scooby-Doo and the
funny Flintstones. Each has been a
consistent top-10 performer for the
last five seasons. Over 150 top-rated
half hours each.

Mischievous Dennis The Menace®
premiered in September ’86 and is
already one of America’s strongest new
kid shows, with 65 first-run episodes.
Produced by DIC Enterprises, Inc.

R e, ey P g,

Dennis and all related characters ® 1986 HKE, Inc. © 1956 Hanna-Barbera Productions, Inc. © 1986 PA.T./Ward Source: Arbitron



Evergreen and ever growing. Woody and his pals.

Watch your ratings grow  Dudley Do Right * Devlin*  Samson * Sealab 2020 »
with all these evergreen Bill Cosby’s Picture Pages*  King Leonardo
classics, many of which Wheelie And The Chopper

are strippable: Bullwinkle  Bunch ¢ Valley Of The Plus evergreen favorites
* Rocky And His Friends * Dinosaurs * Inch High for the whole family:
Underdog * Tennessee Private Eye * Uncle Waldo*  perennial rate-makers
Tuxedo * Roman Holidays*  Space Kidettes * Young Bewitched, I Dream of

N
ﬂ ~
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© 1986 Columbia Pictures Industries, Inc. © 1986 Universal Cities Studios, Inc. Dennis and all related characters © 1986 HKE, Inc.



At DFS Dorland Program Exchge. '

Jeannie, The Partridge
Family and Abbott and
Costello, all strippable.

Get your evergreens now.
With no cash outlay, you
can start your ratings on a

© 1986 Leonardo/TTV

© 1986 TCA Television Corp.

graph of steady growth. All
these classic, ever-popular
programs can add up to a
mounting ratings success.
Ask now how you can get
our evergreen programs
into your lineup.

Evergreens aj
in seasOM.

DFS-BORIAND
PROGRAM [EXCHANGE

405 Lexington Avenue, NY, NY 10174
(212) 661-0800

See us at N.A.T.PE,,
‘ Booth #1014

4
%
o~

¥

S

:
NS

'

= A / ~
' 3 Z
- .
I, (-_ .__! I -- F -

L

>
,
| i
el
A
|

© 1986 P.A.T./Ward © 1986 Hanna-Barbera Productions, Inc. © 1986 General Mills, Inc.






municanons Products Company, Broodcast Producrs Divsion, 1400 Queen Anne Rd., Teaneck NJ 07666, © 1986 Sony Corporation of America. Sony, Betocom ond U-Martic ore registered trademarks of Seny Carparation.

“Unu gradigi
taugi cio!”

The quote above is Esperanto for “one size fits all”
. But Esperanto, which was created to be a universal
language, failed.
Its problem, which also applies to
“universal” video formats, was simple.
. One size does not fit all; a truth that we
" at Sony have great respect for.
J Our customers have different
% needs, so we offer a variety of solutions.
There's Betacam® for anyone
% who needs a compact, high quality
% ENG/EFP format. And Betacam SP for even higher
' quality with full compatibility and four audio tracks.
~/ One-inch type “C” provides unbeatable multiple
& generation performance; Broadcast U-Matic?
% unbeatable price/performance. And for anyone who
& requires a digital component format, 4:2:2 digital will
" be available shortly:.
j So the next time you hear the words universal
format, it might be wise to remember these words
%= from the universal language: “Kliento atentu!”
# . (Buyer beware!).
Wt For more information on the complete
. line of Sony Broadcast products, contact your
#¢. local representative. Or call Sony Broadcast

at (201) 833-5231. SON'Y,
BHORBERSY

&

-




week in four markets. Commercials will — L _

run in ail time periods on radio, and on
television in daytime, fringe and prime
segments. Target: women, 25-54.
Agency: WB. Doner, Baltimore.

W.B. Roddenbery Co. 0 Syrup
products will be spotlighted in two-week
flight started last week in six radio
markets. It will be followed by spot TV
effort in early February in support of
pickle products on TV in 14 Eastern
markets. Radio commercials will be
presented in all time segments and TV
spots will be carried in daytime, fringe
and prime segments. Target: women, 25-
54. Agency: Evans//Morris Paller Inc.,
Atlanta.

Century 21 0 One-week regional
campaign in South to support real estate
sales organization will begin Feb. 2 in
more than 20 markets. Commercials will
appear in daytime, fringe and prime
time on television and in all dayparts on
radio. Target: adults, 25-54. Agency:
Barney & Patrick Advertising, Mobile, Ala.

Atlanta combo. Major Market Redio has =igned to represent wromes and weeirss, both
Atlanta, as a combination, Wrox. owred by Shamrock Broadcastng, programs hils ol tha
60's, 70's and 80's. Wyay, owrwad o1y Mew Cilies Commonications, programs & cauntry farmal
Present for the signing wera: [seated ) Warmer Fush, president, Major Markat Radia, Martin
. X h Sherry, general manager, wrax, and Balk Green, general manager, wies (standing, |-r);: Rob
markels._AII time periods will be used on Olin, national sales manager, wiex Paul Anavick, general sales mandger wie: Ed?: & Easar-
both radio and television. Target: adults, man, general sales managar, wrax, and Deve Kauiman, exacutive wee presicent and East-
18-34. Agency: BBD&M/Cunningham & ern division manager, MMA

Walsh, Chicago. '

E.J. Brach 0 Company's peanut butter
melt will be promoted in six-week flight
scheduied to begin this week in four

January, 1987
|

Telstar Corporation
(NASDAQ TSTR)

has acquired

SelecTV
Los Angeles, California

We acted as financial advisor and provided equity financing to Telstar.

sillefman-Magee

150 East 58th Street, New York, New York 10155

Investors and Financiers to the Communications Industry
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Guaranteed Tc ae You Laugh!

3 o @ o
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5\&“% The Laugh Machmg

A fresh, new weekly half-hour comedy!

® Produced by the Dean of Comedy, George Schlatter!
¢ The only major first-run comedy that isn’t a sitcom!
® Features America's most celebrated comedians and rising stars!
® Perfect early evening or prime-time vehicle; sitcom compatible for checkerboarding.
® Full promotional support including King World's exclusive Creative Services Satellite Reel!

26 first-run episodes now available for fall ‘87

PRODLICED BY DISTRIBUTERIEY National Advertising By
3 . : 2 = SR
GEORGEISCHIARRER] KINnGWODRLD AR
o P I .-.2 % !
L." """I“jm - _:_;{%ﬁﬂmmnﬂnm}?é }
NEW YORK  LOSANGELES  CHICAGO DALLAS NASHVILLE

(22) 3154000 (213} 8261108  (3i2) 782-8228  (214) 960-1996  (615) 373-1500 91986 KWFP
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9t051s workmg round the clock!

1ts happening evervwhere! Y (o 5—working

to mprove household and key women demo
shares. Now, vou can put it to work {or vou
SA 7-7:30 PM New York QOVNYW)Y #1 in
tine slot. Outdelivers /s A Living competi-
tion by 8% HIH Share; 27% WIS+,
SAG6:30-7 PM Chicago (WFLD W p - 15%
l\\’ 18+;*u;) 30% W I1S-19 over Ted Knight
ead-im

SAT1-11:30 PM Detroit (WKBD)Y Up 25%
HH Share; up 157% W25-54 over Nov. 85
Whats Happening Now!!™

SA 6:30-7 PM Dallas (KDAF) Up 33%
HH Share; up 100% W 13-19 over Nov. 85
At /lu Morvies.

SA 7:30-8 PM Washington (WTTG)
mn lnn(‘ slot. Up 5% W18+ up 18% W2h-
over Three’s Company lead-in.

SA 7:30-8 PM Atlanta (WSB) Up 31%
WIS+ up 43% WI8-19 over Thiob lead-in?

#1
o

SUG:30-7 PM Tampa (WETS) Up
100% HI Share; up 2()()% WLS-S-& over
Wit A Country! lead-in®

SA 6-6:30 PM Denver (KDVR) Up 43%
FHIT Share; up 13 1% WI18-1) over Nov. 855
Star Scarch.

SU6:30-7 PM Charlotte (WCCB) Up
33% HH Share; up 88% W18-49 over [/

A Liprng! fead-m.

SU 5-5:30 PM Birmingham (WDBRB)
Up 4()% HH Share; up 50% W 18-49 over
movie lead-m.

SA7:30-8PM Svracuse W TVH) Up 50%
HIEShare: up 50% W 18+ over Thivb lead-in.
SA 5-5:30 PM Davenport (KLJB) U
175% HH Share, up 500% W 18-49 0ve1
Nov. 855 Start of Smnefluug Big

SU 11-11:30 PM Abilene (K TAB) Up
13% HHH Share; up 33% W18+ over Nov.
855 Caol Biurnell and Frientds.

Minimum 85 episodes available to strip Fall '88.

NSUCASSANDRA (* ~ ARB/SQAD APOLLO) 11786

Subprect 1o the limitanon: of the methodologies employed

Copyrgnt

£ 1987 hawntoth Cantury Fos Film Corpaeston All ghits 1atened
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Still the highest rated weekly half-hour in syndication.
Will Wonder never cease?

Here's the exciting November story on the show that’s making 4-8 PM
nothing short of one-darful:

#1 New York WNYW: HH Rtg, HH Share, W18-34, W18-49, W25-54. '1
#1 Chicago WFLD: HH Rtg, HH Share, W18- 49, W25-54.*

#1 Philadelphia WTAF: W18-34, W18 49,

#1 San Francisco KTVU: W18 34 W18-49, W25-54.

#1 Boston WCVB: HH Rtg, HH Share W18+

#1 Houston KRIV: W18-34, W18-49, W25 -54,

#1 West Palm Beach WFLX: W18-34, W18-49

#1 Toledo WTVG: W18-34, W18-49, W25-54.

#1 Fort Myers WFTX: W18-34, W18-49,

#1 Wilmington WECT: W18-34, W18-49

#1 Chico KRCR: HH Rtg, HH Share, W18+ W18-34, W18-49, W25-54.
#1 Clarksburg WBOY: HH Rtg, HH Share, W18+, W18-34, W18-49, W25-54.

And, Wonder worked wonders with Women and Household shares over 11/85:

HH Share W18+ W25-54 11/85 Program
Dallas KDAF +50% +44% +33% Benson
Cleveland WJW +36% +39% +67% Small Wonder
Pittsburgh WTAE +27% + 9% +6%  Small Wonder
Baltimore WBAL +19% +44% +25% Small Wonder
Phoenix KPNX +25% +749 +214% Small Wonder
Portland, OR KPDX + 80% +33% + 38% Movie
Milwaukee WITI +89% +55% +125% Local News
Orlando WOFL* +50% +9% +40%  Black Sheep Squadron
Memphis WPTY +100% +120% +83% Small Wonder
Cedar Rapids KGAN +44% +67%  ABC News

Wonder snprtmumormf\bwprogr
Producers, Inc. P

SNource :vlSIICASSAsNegRA( = ARBISQAD- A.POLL?‘)d“!BB h

lational ralings ba: NTUFWSON. 15 weeks e

(12121!86 amo;r'lg 1 ier-inclusive programming ) g Copyrighl © 1887 Twentieth Century Fox Film Comaration
Subject Lo Ihe limital hons al the methodalogies employed All righls reserved.
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Fox is the one for comedy.
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= Jan. 22— "The Comparative Process,” first of three  Ce tions Bar A tion. FCC. Washington.
This week seminars sponsored by American Bar Association Fo-  Information: R, Clark Wadlow, (202) 463-2948; Howard

Jan. 19—ACE Awards (Awards for Cable Excellence)
ceremony and luncheon, co-sponsored by National
Academy of Cable Programing and Southern Califor-
nia Cable Association. Beverly Hills hotel, Los Ange-
les. Information: Mel Matthews, (213) 684-7024.

Jan. 20—Presentation of eighth annual network ACE
Awards, sponsored by National Academy of Cable
Programing. Ceremony to be aired live by WTBS(TV)
Atlanlg. Wiltern theater, Los Angeles. Information: (202)
775-3611.

Jan. 20-—ACE Awards party, sponsored by New York
Women in Cable and New York Minorities in Cable.
HBO Building, New York. Information: Sheri London,
(212) 661-4500.

Jan. 21—American League of Lobbyists luncheon.
Speaker: Senator Christopher Dodd (D-Conn.), *A
Democrat Looks at the 100th Congress." Sheraton
Grand hotel, Washington. Information: Holly Pollinger,
(202) 783-8440.

Jan. 21-22Satellite Broadeasting & Communica-
tions Association of America government/policy com-
mittee meeling. Comsat theater, Washington. Informa-
tion: (703) 549-7640.

Jan. 21-25—NATPE International 24th annual con-
vention. New QOrleans Convention Center. New Or-
leans. Information: {212) 949-9890,

Jan.22—Woien in Cable, Chicago chapter, presenta-
tion of annual video awards. East Bank Club, Chicago.
Information: Mike Lehr, (312) 794-2410.

B |ndicates new entry
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rum Committee on Communications Law and Federal

Commaunications Bar Association. FCC, Washington.

Information: R. Clark Wadlow, (202) 463-2948; Howard

g\lei%s, (202) 659-4700, or Randy I\llichols. (202) 863-
130.

® Jan. 22—"How to be an anchorman,” featuring Bill
Leonard, former president of CBS News. Symposium
on network news sponsored by Pennsylvania's An-
nenberg School of Communications. Annenberg
School, Philadelphia. Information: (215) 898-8658.

B Jan. 22—New York Women in Communications
meeting, “Speak Up...Speak Easy” McGraw-Hill
auditorium, New York.

Jan. 23—Deadline for entries in 24th annual National
Student Production Awards competition, sponsored by
Alpha Epsilon Rho, National! Broadcasting Society.
Information: Dave Smith, (317) 285-1492.

Jan. 24—"Business in the Sunshine," seminar for Flor-
ida business editors and writers, sponsored by Society
of Professional Journalists, Sigma Delta Chi, Greater
Miami chapter.

Jan. 24—"A Conversation with Jim Lehrer (MacNeil/
Lehrer NewsHour)," one in series of lectures spon-
sored by WETA-TV Washington. WETA studios, Ar-
lington, Va. Information: (703) 998-2713.

Also in January

Jan. 25—Deadline for entries in Vanguard Competi-
tien, “honoring a firm o institution for positive portrayal
of women inthe media,” sponsored by Women in Com-
munications. Information: WIC, (512) 346-9875.

Jan. 27—"0rgan Transplants: Who Is to Pay?" confer-
ence for journalists, sponsored by Washington Jour-
nalism Center. Walergate hotel. Washington. Informa-
tion: (202) 331-7977.

Jan. 27—Texas Cable TV Association legislative meet-
ing and reception. Caswell House, Austin, Tex. Informa-
tion: (512) 474-2082.

Jan, 27-29—South Carolina Broadcasters Associ-
gticon winter convention. Radisson hotel, Columbia,

Jan. 27-Feb. 28—New York World Television Festival,
sponsored by Museum of Broadcasting. MOB, New
York. Information: (212) 752-4690.

Jan. 28—Satellite Broadcasting & Communications

Association of America information and educalion

committee meeting. Hyatt Regency, Dallas.

Jan. 28—Okio Association of Broadcasters Cincinnali
managers' meeting. Hyatt, Cincinnati.

Jan. 28—Information Industry Association, Nation-
al Capital Area chapter, meeting, "Deregulation:
Bringing About New Information Technologies.” Speak-
er: Richard Wiley, partner, Wiley, Rein & Fielding. May-
flower hotel, Washington.

® Jan. 28—Northern California Broadcasters Assoct-
ation luncheon meeting, featuring Dianne Feinstein,
mayor, San Francisco. Trader Vics restaurant, San
Francisco. Information: (415) 362-2606.

® Jan. 28—Academy of Television Arts & Sciences,
New York chapter, luncheon featuring Nickolas Da-
valzes, president-chief executive officer, Arts & Enter-
tainment Network. Copacabana, New York. Informa-
tion: (212) 765-2450.

Jan. 28-29—"America’s Health Care: How Good? How
Efficient?” conference for journalists sponsored by
Washington Journalism Center. Walemgate hotel,
Washington. Information: (202) 331-7977.

Jan, 28-29—Kansas Association of Broadcasters leg-
islative briefing and visit to members of Statehouse.
Topeka, Kan.

Jan. 28—"The Comparalive Process,” second of three

seminars sponsored by American Bar Association Fo-

rum Committee on Communications ‘Law and Federal
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Weiss, (202) 659-4700. or Randy Nichols, (202) 863-
6130.

Jan. 29 Pacific Pioneer Broadcasters noslalgia
night. Home Savings of America. Los Angeles.

® Jan. 29— "Cronkite Evening News during the Viet-
nam War," featuring Leslie Midgley, former executive
producer of CBS News. Symposium on network news
sponsored by Pennsylvania’s Annenberg School of
Communications. Annenberg School, Philadelphia. In-
formation: (215) 898-8658.

Jan. 30—Deadline for entries in 19th annual Robert F.
Kennedy Joumalism Awards for outstanding coverage
of problems of the disadvantaged, sponsored by Rob-
ert F. Kennedy Memorial and Robert F. Kennedy
Journalism Awards Committee. Information: Sue Vo-
gelsinger, (202) 333-1880.

Jan. 30—Utah Broadcasters Association “time man-
agement” seminar and UBA annual meeting. Double-
tree hotel, Salt Lake City Information:

Jan. 30—Deadline for entries in National Cable Televi-
sion Association’s ninth annual System Ace competi-
tion for local cable programing cablecast between
Nov 2, 1985, and Dec. 31, 1986. Information: NCTA,
1724 Massachusetts Avenue, N.W., Washington 20036;
(202) 775-3611.

® Jan. 31—"Exporting Telecommunications Deregula-
tion? A Dialogue on International Regulatory Policies,”
sponsored by American Bar Association, Interna-
tional Communications Committee Section of Inter-
national Law & Practice, in association with George-
town University, Center for Strategic and
International Studies. International Club, Washington.

Jan. 31-Feb. 4 National Religious Broadeasters
44th annual convention. Theme: *Communicating
Christ to the Nations.” Sheraton Washington. Informa-
tion: {201) 428-5400 or (202) 628-4831.

————
February

Feb. 1—Deadline for entries in American Bar Associ-
ation's Gavel Awards. Information: (312) 988-6137.

Feb. 1—Deadline for entries in Retirement Research
Foundation National Media Awards, for films, video-
tapes and television programs on aging. Information:
Chris Straayer. Center for New Television, 11 East Hub-
bard, Chicago, 60611; (312) 565-1787.

® Feb. 1—Deadline for entries in 39th annual Florida
Associated Press Broadcasters news competition. In-
formation: (305) 594-5825.

Feb. 2—Deadline for entries in Achievement in Chil-
dren's Television Awards, sponsored by Action for
Children’s Television. Information: (617) 876-6620.

Feb. 2—Minnesota Broadcasters Association sales
seminar. Thunderbird motel, Bloomington, Minn.

Feb. 2-6—National Association of Broadcasters win-
ter board meeting. Ritz-Carlton, Laguna Niguel, Calif.

Feb. 3—West Virginia Broadcasters Association
sales seminar. Marshall University student center, Hun-
tington, W. Va. Information: (304) 344-3798.

® Feb. 3—Advertising Club of Greater Boston meeting
featuring Time magazine's Laurence Barrett, national
palitical correspondent. Ritz-Carlton, Boston.

Feb. 3-4— Arizona Cable Television Association annu-
al meeting. Phoenix Hilton, Phoenix. Information: (602)
257-9338,

Feb. 4—West Virginia Broadcasters Association
sales seminar. West Virginia University's Erickson Alum-
ni Center, Morgantown, W. Va. Information: {304) 344-
3798.

Feb. 4—Ohio Association of Broadcasters sales work-
shop. Radisson hotel, Columbus, Ohio.

8 Feb. 4—Presentation of 45th annual Alfred |. duPont
Awards for broadcast journalism. Low Memorial Li-
brary, Columbia University New York. Information:
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{212) 280-5047.

& Feb. 4—Academy of Television Arts & Sciences,
New York chapter, luncheon featuring Reese Schon-
feld on television home shopping. Copacabana, New
York. Infarmation: (212) 765-2450.

Feb. 4-5—Arkanses Broudcasters Association meet-
ing. Capital hotel, Little Rock, Ark.

Feb. 4-8-—International Radio and Television Society
facultyfindustry seminar. Roosevelt hotel, New York.

Feb. 5—{nternational Radio and Television Society
newsmaker luncheon, featuring Brandon Tartikoff, NBC
Entertainment presidenl; Monica Collins, TV critic,
USA Today, and Paul Schulman, advertising buyer/
handicapper. Waldorf-Astoria, New York.

Feb.5—“The Comparative Process,” last of three semi-
nars sponsored by American Bar Association Forum
Convmitlee on Communications Law and Federal
Conumunications Bar Association. FCC, Washington.
Information: R. Clark Wadlow, (202) 463-2948; Howard
Weiss, (202) 659-4700, or Randy Nichols, (202) 863-
6130.

& Feb. 5—"The Evolution of Network News," fealuring
Ernesl Leiser, vice president-depuly director of news
coverage, CBS News. Symposium sponsored by
Pennsylvania’s Annenberg School of Communica-
tions. Annenberg School, Philadelphia. Information:
(215) 898-8658.

Feb. 5-6—"The Technologies of the Electronic Mass
Media.” tutorial sponsored by Washington Program of
Annenberg Schuols of Communication. Washington
Program, 1455 Pennsylvania Avenue, N.W.,, suite 200,
Washington. Information: (202) 393-7100.

& Feb. 6—Deadline for entries in JCPenney-University
of Missouri Television Awards for Community Leader-
ship. sponsored by University of Missouri-Colianbia
School of Jowrnalism. Information: (314) 882-7771.

Feb. 6-7—Society of Motion Picture and Television
Engineers 21st annual television conference. St. Fran-
cis hotel, San Francisco.

Feb. 7-10—Seventh annual Managing Sales Confer-
ence, sponsored by Radiv Advertising Bureau. Hyat!
Regency, Allanta.

Feb. 10—International Radio and Television Society
“Second Tuesday” seminar. Viacom Conference Cen-
ter, New York. Information: (212) 867-6650.

& Feb. 10—E!lectronic Media Marketing Association

meeting. Yale Club, New York. Information: (203) 625-
0101

a Feb. 11—Academy of Television Arts & Sciences,
New York chapter, luncheon featuring Mark Monsky,
news director, WNBC-TV New York. Copacabana, New
York. Information: (212) 765-2450.

a Feb. 12—"The Documentary of an Endangered Spe-
cies,” featuring Burton Benjamin, former senior execu-
tive producer of CBS News. Symposium on network
news sponsored by Pennsylvania’s Annenberg School
of Communications. Annenberg School, Philadelphia.
Information: {215) 898-8658.

Feb. 12-13—"The Technologies of Communications
Common Carriage.” tutorial sponsored by Washington
Program of Annenberg Schools of Communications.
Washington Program office. 1455 Pennsylvania Ave-
nue, N.W, suite 200, Washington. Information: (202)
393-7100.

Feb, 13-15—Oklahoma Association of Broadcasters
annual winter meeting with Society of Broadcast Engi-
neers, Oklahoma City and Tulsa chapters. Doubletree
hotel, Tulsa, Okla.

Feb. 15—Deadline for entries in 15th annual Clarion
Awards sponsored by Women in Communications
Inc. Information: WICI, Box 9561, Austin, Tex.; (512)
346-9875.

Feb. 15-17—Louisiane Association of Broadcasters
annual convention. Weslin Canal Place hotel, New Or-
leans.

Feb. 15-20--"The Olympic Movement and the Mass
Media," international congress sponsored by Univer-
sity of Calgary. Calgary, Alberta. Information: (403)
220-7575.

Feb. 16-22—Video Expo San Francisco '87, sponsored
by Knowledge Industry Publications. Civic Audito-
rium, San Francisco. Information: (914) 328-9157.

Feb. 17-18—California Broadcasters Association
government relations conference. Hilton hotel, Sacra-
mento. Information: (914) 444-2237.

Feb. 17-18—Wisconsin Broadcasters Association an-
nual winter convention. Concourse hotel, Madison,
Wis.

Feb. 18—Texas Cable TV Association annual mem-
bership meeting. Convention Center, San Anltonio, Tex.

aFeb. 18—Cable Television Administration and
Marketing Seciety first general manager seminar, to be

r
1 rq
held during Texas Cable Show (see above). Marriott,

San Antonio. Information: Linda Dowell, {202) 371-
0800.

Feb. 18-—Deadline for entries in Roy W. Howard Award,
for public service reporting, sponsored by Scripps
Howard Foundation. Information: SHF, 1100 Central
Trust Tower, Cincinnati, 45202.

aJan. 28-—Academy of Television Arts & Sciences,
New York chapter, luncheon featuring John Jay Iselin,
president, WNET(TV) New York. Copacabana, New
York. Information: (212) 765-2450.

Feb. 18-19— Texas Association of Broadcasters TV
Day Weslin Galleria hotel, Houston.

Feb. 18-20—The Texas Show, sponsored by Teras Ca-
ble TV Association. San Antonio Convention Center,
San Antonio, Tex. Information: (512) 474-2082.

Feb. 18-20—Forum '87, program to "enhance skills of
cable public relations professionals, system general
managers and marketing managers in media, commu-
nity and government relations,” sponsored by Cable
Television Public Affairs Association. Sheraton Pre-
miere hotel, Los Angeles. Information: Terry Soley,
(213) 410-7310, or Sandi Padnos, (818) 569-7811.

Feb. 19—Federal Communications Bar Association
juncheon. Speaker. FCC Commissioner Patricia Diaz
Dennis. Washington Marrioll, Washingion.

Feb. 19—Deadline tor entries in Edward Willis Scripps
Award, for service to the First Amendment, sponsored
by Seripps Howard Foundation. Information: SHF,
1100 Central Trust Tower, Cincinnati, 45202.

Feb. 19—American Women in Radio and Television,
Washington chapter, reception for new members of
Congress. Cannon Caucus Room, Washington.

a Feb, 19—"80 Minutes on 60 Minutes," featuring Rich-
ard Salant, former president of CBS News, Symposium
on network news sponsored by Pennsylvania's An-
nenberg School of Coemmunications. Annenberg
School, Philadelphia. Information: (215) 898-8658.

& Feb, 19—Vermont Ad Club meeting, featuring John
D.C. Little, MIT, on “The Impact of Marketing Variables.”
Radisson-Burlingion hotel, Burlington, Vi.

Feb. 19-20—Broadcest Financial Management Asso-
ciation board meeting. Loews Anatole hotel, Dallas.

Feb, 19-21—Country Radio Seminar, sponsored by
Country Radio Broadcasters. Opryland hotel, Nash-

Jan. 21-25—NATPE [nternational 24th annual
convention. New Qrleans Convention Center, New
Orleans. Future meeting: Feb. 26-29, 1988, George
Brown Convention Center, Houston.

Jan. 31-Feb. 4—National Religious Broadcasters
44th annual convention. Sheraton Washington and
Omni Shareham hotels, Washinglon. Future meet-
ings: Jan. 30-Feb. 3, 1988; Jan. 28-Feb. 1, 1989,
and Jan. 27-31, 1990, all Sheraton Washington and
Omni Shoreham, Washington.

Feb. 6-7—Society of Motion Picture and Televi-
sion Engineers 211 annual television conference.
St. Francis hotel, San Francisco. Fulure confer-
ences: Jan. 29-30, 1988, Opryland hotel, Nashvilte,
and Feb. 3-4, 1989, St. Francis hotel, San Francis-
co.

Feb. 7-10—Seventh annual Managing Sales Con-
ference, sponsored by Radio Advertising Bureau.
Hyatt Regency, Atlanta.

Feb. 18-20—Texas Cable Show, sponsored by Tex-
as Cable TV Association. San Antonio Convention
Center, San Antonio, Tex.

Feb. 19-21—Country Radio Seminar, sponsored
by Country Radio Broadcasters. Opryland hotel,
Nashville.

March 25-28—American Association of Advertis-
ing Agencies annual convention. Boca Raton hotel
and beach club, Boca Raton, Fla.

March 28-31—National Association of Broadcast-
ers 65th annual convention. Dallas Convention
Center. Future conventions: Las Vegas, April 9-12,
1988; Las Vegas. Aprl 29-May 2, 1989; Dallas,
March 24-27, 1990, and Dallas, April 13-16, 1991.

March 29-31—Cabletelevision Advertising Bu-
reau sixth annual conference. Waldorf-Astoria,
New York.

April 1-5—Alpha Epsilorn Rho, National Broad-
casting Society, 45th annual convention. Clarion
hotel, St. Louis. Information: (409) 254-3375.

) .
Vsl or e Veedings
“'

Aprtil 21-27—23d annual MIP-TV, Marches des

International Programes des Television, interna-

tional tetevision program markel. Palais des Festi-
vals, Cannes, France.

April 26-29 Broadecast Financial Management
Association annual meeting. Marriott Copley
Place, Boston. Future meeting: April 17-20, 1988,
Hyatt Regency, New QOrleans, and April 9-12, 1989,
Loews Anatole, Dallas.

April 26-29—Public Broadceasting Service/Nation-

al Association of Public Television Stations annu-
al meeting. Omni hotel, St. Louis.

April 29-May 3 National Public Radio annual
public radio conference. Washington Hilton, Wash-
ington.

May 17-20—National Cable Television Associ-
ation annuat convention. Las Vegas Convention
Center, Las Vegas. Future meeting: April 30-May 3,
1988, Los Angeles Convention Center.

May 17-20—CBS-TV annual affiliates meeting.
Century Plaza, Los Angeles.

May 31-June 2—NBC-TV annual affiliates meet-
ing. Cenlury Plaza, Los Angeles.

June 6-9—American Advertising Federation an-
nual convention. Buena Visia Palace hotel, Orlan-
do, Fla.

June 9-11—ABC-TV annual affiliates meeting.
Century Plaza. Los Angeles.

June 10-13—American Women in Radio and
Television 36th annual convention. Beverly Hilton,
Los Angeles.

June 10-14—Broadcast Promotion and Market-
ing Executives/Broadcast Designers Association

31st annual seminar. Peachtree Plaza, Allanta;
June 8-12, 1988, Bonavenlure, Los Angeles, and
June 21-25, 1989, Renaissance Center, Detroit.

June 11-17—15th Montreuz International Televi-
sion Symposium and Technical Exhibition. Mon-
treux, Switzertand.

Aug, 16-19—Cable Television Administration
and Marketing Society 14th annual meeting. Fair-
mont hotel, San Francisco.

Aug. 30-Sept, 1—Eastern Cable Show, sponsored
by Southern Cable Television Association. Mer-
chandise Mar, Atlanta. Future meeting: Sepl. 7-9,
1988.

Sept. 1-4—Radio-Television News Directors As-
sociation international conference. Orange County
Convention Center, Orlando, Fla.

Sept. 9-12—Radio '87, sponsored by the National
Association of Broadeasters. Anaheim Convention
Center, Anaheim, Calif.

Oct. 6-8—Atlantic Cable Skow. Atlantic City Con-
vention Center, Atlantic City, N.J. Information: (609)
848-1000.

Oct. 18-21—Association of National Advertisers
78th annual convention. Hotel del Coronado, Coro-
nado, Calif.

Oct. 30-Nov. 4—Society of Motion Picture and
Television Engineers 129th technical conference
and equipment exhibit. Los Angeles Convention
Center, Los Angeles. Future conferences: Oct. 14-
19, 1988, Jacob K. Javits Convention Center. New
York, and Ocl. 22-27, 1989, Los Angeles Conven-
tion Center.

Nov. 11-13—Television Bureau of Advertising 33d
annual meeling. Atlanta Marriott.

Jan. 6-10, 1988 —Association of Independent Tele-
vision Stations annual convention. Century Plaza,
Los Angeles. Future convention: Jan. 4-8, 1989,
Century Plaza, Los Angeles.
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ville. Information: (615) 327-4488.

Feb. 19-21—Howard University's School of Commu-
nications annual communications conference. Theme:
“Leadership and Power Through Communications.”
Howard campus, Washington. Information: (202) 636-
7491,

u Feb. 19-21—South Florida Black Media Coalition
third annual communications conference. Doral Coun-
try Club, Miami. Information: (305) 579-0021.

Feb. 21—Alpha Epsilon Rho, National Broadcasting
Society. north central regional convention, University ot
Wisconsin-Platteville, Wis. Information: Jamie Doerge,
(608) 342-1180.

Feb. 21—"A Conversation with Paul Duke (moderator
of Washington Week in Review)," one in series of lec-
tures sponsored by WETA-TV Washington. WETA stu-
dios, Arlington, Va. Information: (703) 998-2713.

Feb. 23-25—Annual National Association of Broad-
casters state leadership conference. formerly called
state associalion presidents and executive direclors
conference. J.W Marriott, Washington. Information:
(202} 429-5310.

Feb. 23-25—Kentucky Broadcasters Association trip
o Washington for NAB's annual state leadership con-
ference (see item above).

Feb. 24—RBroadcast Pioneers annual Mike Award din-
ner. Plaza hotel, New York.

Feb. 24-25—Association of National Advertisers tele-
vision and media workshops. Marrictt Marquis, New
York. Information: (212) 697-5950.

Feb. 24-26—"Sports Issues 1987: Economics, Con-
tracts, Drugs.” conference for journalists sponsored by
Washington Journalism Center. Watergate holel,
Washington. Information: (202) 331-7977.

Feb. 25—National Press Foundation awards dinner,
featuring presentation of fourth annual Sol Taishoff
Award to Robert MacNeil and James Lehrer of PBS's
MacNeil/Lehrer NewsHour. Sheraton Washington ho-
tel. Washingion.

u Feb. 25—Academy of Television Arts & Sciences,
New York chapter, luncheon featuring Stuart A.

Meridian Broadcast Enterprises Ltd.
presents

Program Packaging

* Treatments % Graphic Design
% Research * Underwriter Kits
* Budgeting * Contracts

Public Relations

* Press kits and publicity

* New program launches

* Media tours

% Innovative PR tactics

* Video cassette distribution

Meridian Broatcast Enterprises L 1d.
500 Fifth Avenue, Suite 2700
New York, N.Y. 10110
{212) 719-9533
(212) 398-0820
contact:

Joanna Dymond,  President

Hersch, chief operaling officer, King World, on “Phe-
nomenon of Oprah.” Copacabana, New York. Informa-
tion: (212) 765-2450.

u Feb. 25—Academy of Television Arts & Sciences,
New York chapter, screening and discussion of World-
net with Alvin Snyder, director, USIATelevision and Film
Service. New York. Information: (212) 765-2450.

Feb. 25-26—/llirois Broadcastm‘:‘; Association Wash-

ington trip. J.W. Marrictt, Washington.

Feb. 26—“See You on the Radio,” seminar on using
radioc more effectively, sponsored by Houston Associ-
ation of Radio Broadcasters. Luncheon speaker:
CBS's Charles Osgood. Westin Galleria, Houston.

m Feb. 26—Roundtable discussion about CBS founder
William Paley, led by Sally Bedell Smith, New York
Times repcrter. Symposium on network news spon-
sored by Pennsylvania’s Annenberg School of Com-
munications. Annenberg School. Philadelphia. Infor-
mation: (215) 898-8658. |

Feb. 27—Deadline for entries in Edward R. Murrow
Brotherhood Awards, for “television and radio news
production that best promotes human understanding
and good relations among people,” sponsored by
Bmai Brith Cinema/Radio/TV Unit. |nformation:
(212) 686-3199.

Feb. 28-March 2—Association of ‘Film Commission-
ers second annual trade show. “Location Expo '87," 10
exhibit "location filming advantages that each cemmis-
sion has to offer producers of theatrical feature films,
TV movies and mini-series and commercials.” Held in
conjunction with American Film Market, Feb. 26-March
g;‘ ngerly Hilton, Los Angeles. Information: (213) 275-

—
March

March 1—Deadline for applications for KOMO minority
scholarship. sponsored by ABC Information Radio
and ABC Television affiliates, for western Washington
minority students. Scholarship provides up to three
nonwhite high school or college students with college
tuition for up 1o one year. Information: (206) 223-4024.

March 2-3—“First Amendment Values in Space: Free-
dom of Communications and the New Space Technel-
ogies.” symposium sponsored by Catholic University.
Washington, and funded by Capital Cities Foundation
of CapcitiestABC Inc. CU campus, Washington. Infor-
mation: (202) 635-5600.

March 2-4SPACE/STTI convention, sponsored by
Satellite Television Industry Association. Bally’s, Las
Vegas. Information: (703) 549-6990.

March 3-4—Ohio Association of Broadcasters Ohio
Congressional Salute. Hyatt on Capitol Hill, Washing-
ton.

® March 4—Academy of Television Arts & Sciences,
New York chapter, luncheon featuring David Hall, gen-
eral manager, Nashville Network. Copacabana, New
York. Information: (212) 765-2450.

March 5—International Radio and Television Society
annual Gold Medal banquet. Waldori-Astoria, New
York.

March 5—Television Burean of Advertising regional
sales training conference. Dutch Americana, Orando,
Fla. Information: (212) 486-1111.

March 5—UCLA's fifth biennial communications law
symposium, “Following the Footprints: Protecting Film
and TV Rights in the World Satellite Marketplace,”
sponsored by UCLA School of Law, Communications
Law Program. Beverly Hilton hotel, Los Angeles. Infor-
mation: (213) 206-0534 or (213) 825-6211.

March 5-8—Athens International \ﬁ‘deo Festival, spon-
sored by Athens Center for Film & Video. Seigfred
Hall, Ohio University, Athens, Ohio. Information: (614)
594-6007.

March 6—Television and ethics conference sponsored
by Emerson College and National Academy of Televi-
sion Arts and Sciences, Boston/New England chapter.
Marriott hotel, Copley Place, Bosten. {(617) 578-8615.

March 6-8—Sixth annual Northern' California Radio-
Television News Directors Association convention
and awards. LeBaron hotel, San Jose, Calif. Informa-
tion: Darryl Compton, KRON-TV San Francisco, (415)
561-8760. I

March 10—International Radio and Television Soci-
ety “Second Tuesday” seminar. Viacom conference
center, New York. Informaltion: (212) 867-6650.
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March 10-13—Audio Engineering Soclety conven-
tion. Queen Elizabeth Il conference center, London.
Infermation: (212) 661-8528.

March 11—American Women in Radio and Televi-

sion, Washington chapter, meeting. "Where Will the

Jobs Be in 19977" National Association of Broadcast-

grs. Washington. Information: Lisa Tate, (202) 628-
544,

® March 11—Electronic Media Marketing Associ-
ation meeting. Yale Club, New York. Information: (203)
625-0101.

March 12-13—American Advertising Federation
spring government affairs conference. Keynote speak-
er: Warren Burger, retired chief justice of Supreme
Court. Willard hotel, Washington. Information: (202)
898-0089,

March 15—Deadline for entries in 10th annual Home-
town USAVideo Festival sponsored by National Feder-
ation of Local Cable Programers and Fuji Photo
Film's magnetic products division. Awards are made
to local erigination productions “that address commuy-
nity needs, develop diverse community participation in
the preduction process, challenge the conventicnal
commercial television format and move viewers to ook
at television in a different way." Information: Julie Omel-
chuck, NFLCP, 906 Pennsylvania Avenue, S.E., Wash-
ington 20003; (202) 544-7272.

March 15-19—Nebraska Videodisk Workshop, spon-
sored by Videodisk Design/Production Group of Ne-
braska ETV Network/University of Nebraska-Lin-
coln.3 UN campus. Lincoln, Neb. Informaticn: (402)
472-3611.

March 16-17—West Virginia Broadcasters Associ-
ation spring meeting. West Virginia Marriott hotel.
Charleston, W.Va.

March 17—Presentation of 27th annual Internaticnal
Broadcasting Awards honoring "world's best television
and radio commercials, sponsored by Hollywood Ra-
dio and Televigion Society. Century Plaza hotel, Los
Angeles.

March 17-18—New York State Broadcasters Associ-
ation sixth annual call on Congress. Capitol Hill, Wash-
ington.

® March 18—Academy of Television Arts & Sciences,
New York chapter, luncheon featuring Bruce Christen-
sen, president. Public Broadcasting Service. Copaca-
bana, New York. Information: (212) 765-2450.

March 19—Television Bureau of Advertiging regional
sales training conference. Airport Holiday Inn, Port-
land, Ore. Information: (212) 486-1111.

March 19—TInternational Radio and Television Soci-
ety newsmaker luncheon. Waldorf-Astoria, New York,

March 20-22—Intercollegiate Broadcasting System
national convention. New York Penta hotel. New York.
Information: Jeff Tellis, (914) 565-6710; Andy Moore,
(803) 782-7413.

March 22-26—National Computer Graphics Associ-
ation Graphics’ 87 conference. Philadeiphia Civic Cen-
ter, Philadelphia. Information: (703) 698-9600.

March 24—American Women in Radie and Televi-
sion 12th annual National Commendation Awards lun-
cheon. Waldori-Astoria, New York.

March 24—Federa!l Communications Bar Associ-
ation luncheon. Speaker: Tom Brokaw, NBC. Washing-
ten Marriott, Washington.

March 24—Television Bureau of Advertising regional
sales training conference. Meridien, San Francisco. In-
formation: (212) 486-1111.

March 24-26—"How States and Cities Are Coping as
Federal Funds Shrink,” conference for journalists spon-
sored by Washington Jowrnalism Center. Watergale
hotel, Washington, Information: (202) 331-7977.

March 25—/llinois Broadcasters Association college
seminar. lllinois State University, Normal, ll.

March 25-27—Virginia Cable Television Association
21st annual convention. Homestead, Hot Springs, Va.

March 25-28 —American Association of Advertising
Agencies annual convention. Boca Raton hotel and
beach club, Boca Raton, Fla.

March 25-29—"Television and the New Video Technal-
ogies,” sponsored by Populer Culture Association.
Queen Elizabeth and LeChateau Champlain hotels,
Montreal. Information: William Rugg. Oklahoma State
University, School of Journalism and Broadcasling,
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71 n CHICAGO™ WMAQ M-F 4:00PM

71w HOUSTON' KPRC M-F 4:30PM

71w MIAMI WSVN M-F 4:30PM
71w ST. LOUIS KSDK M-F 4:00PM 6%
71 mw KANSAS CITY KMBC M-F 4:30PM 4%
71w CINCINNATI WCPO M-F 5:00PM + 11%
71 n NORFOLK WAVY M-F 4:00PM 4 JI/ Yo
71w LOUISVILLE WAVE M-F 5:30PM 26 ;',i
71w TULSA KTUL M-F 3:00PM + 59%
71w MOBILE WALA M-F 3:30PM + 21 'j-ﬁ
71 n SYRACUSE WIXT M-F 5:00PM +15%
#1 n PADUCAH WPSD M-F 4:30PM + 18%
#1 w SOUTH BEND  wSBT M-F 5:00PM + 19%
71 n WACO KXXV M-F4:00PM  + 229%
#1 m FT. MYERS WBBH M-F 5:00PM 4 43%
#1 mw MADISON WISC M-F 4:30PM + 6%
#1 w DULUTH KDLH M-F 5:00PM +15%
#1 w TALLAHASSEE  wctv M-F 4:30PM + 11%
#1 w WICHITA FALLS kswo M-F 5:00PM 4+ 38%
#1 w BECKLEY WVVA M-F 5:30PM + 80%
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WBZ M-F 5:00PM
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""“JI n ATLANTA

WSB M-F 4:00PM
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I n MINNEAPOLIS

KSTP_M-F 4:30PM

L. BRAY
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"1 n HARTFORD'

WINH M-F 4:30PM

+ 7%

"1 w MILWAUKEE

WIMJ M-F 4:30PM

+ 24%

1~ BUFFALO

WGRZ M-F 5:30PM

+68%

‘I n WILKES BARRE

WYOU M-F 5:30PM

+44%

‘1 n GREEENSBORO

WXl M-F 5:30PM

+. rEm@/@

‘I n RICHMOND

WTVR_M-F 5:30PM

‘I n TOLEDO

WIVG M-F 4:30PM

+ ‘U‘é}%

‘I w ROCHESTER

WOKR M-F 5:30PM

+55%

1 n JOHNSTOWN

WTAJ M-F 5:30PM

+ 32%

‘1 n GREENVILLE

WITN M-F 5:30PM

+ 238%

“1.n COLO. SPRINGS

KKTV_M-F 4:30PM

+ 23%

‘I n FARGO

KTHI M-F 4:30PM

+33%

I n WILMINGTON

WECT M-F 5:30PM

+ '1]7%

1 n BINGHAMTON

WBNG M-F 5:30PM

1w SIOUX CITY

KTIV_M-F 5:00PM

+ M%

1w LA CROSSE

WEAU M-F 4:30PM

+25%

KOMU_M-F 5:00PM

+25%

1 n COLUMBIA
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| PEOPLE’S
COURT

From the producers of
“Superior Court”
Ralph Edwards and Stu Billett,
in association with

LORIMAR-Telepictures
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Stillwater, Okla

March 26—Television Bureau of Advertising regional
sales training conference. Airport Hilton, Los Angeles.
Information: (212) 486-1111.

PFSETT T

March 27—Deadline for nominations for seventh annu-
al Hugh Hefner First Amendment Awards, "honoring
individuals who have been invo‘lved in the vigorous

“Datebook” continues on page 266.

Concerned over realignment

EDITOR: Publication of the advertisement,
“A letter to the Cable TV Industry from Tele-
vision Broadcasters™ (BROADCASTING, Dec.
15; 1986, page 15), was an attempt to reach
cable operators with a major concern of
broadcasters. Clearly I understand the moti-
vation beind the joint letter from the Nation-
al Association of Broadcasters, Association
of Independent Television Stations and Na-
tional Association of Public Television Sta-
tions. Some cable television operators have
been less than responsible in their approach
to broadcast station positioning on cable
channel lineups. It should be understood by
broadcasters, however, that many operators,
Heritage among them, value and respect re-
lationships with local broadcasters. We rec-
ognize that local broadcasters are an impor-
tant part of our totdl entertainment and
information service.

We also respect the fact that broadcasters
invest significant dollars in building image
and interest for their channel designation.

It’s not in cable’s or broadc\asters’ best inter-
ests to hide or disadvantage local stations in
cable channel lineups since cable operators
want subscribers to have easy access to and
be heavy consumers of all programing.

I ask broadcasters to recognize that irre-
sponsible actions or words of some cable
operators should not be used to condemn an
entire industry. Many cable operators under-
stand and accept the responsibility we have
in delivering fair and equitable treatment to
all signals carried on our systems.—Rod
Thole, executive vice president, telecom-
munications group, Heritage Communica-
tions Inc., Des Moines, Towa.

Stamp of approval

EDITOR: Many thanks for your Jan. 5 editori-
al support for an Edward R. Murrow U.S.
postage stamp. Murrow was a superb jour-
nalist and a responsible citizen whom
Americans will be proud t0 commemo-
rate.—Bill Swing, news dzrector KPTV(TV)
Portland, Ore.

BOTHA WITHOUT BIAS.

The Christian Science Monitor Reports is a weekly half-hour news

TWE AT APy

The Ffth Estate

Founder and Editor

ng«
Sol Taishoff {7904-1982)

1735 DeSales Street. N.W, Washington 20036
Phone: 202-638-1022
=]
Lawrence B. Taishoff, publisher

Editorial
Deonald V. West, managing editor,
Leonard Zeidenberg, chief correspondent.
Mark K. Miller, sanior news editor.
Kira Greene, assistant to the managing editor,
Harry Jessell, associate editor
Doug Halonen, Matt Stump, Kim McAvoy,
John Eggerton, assistant editors.
A. Adam Glenn (lechnoiogy).

Scott Fitzpatrick, Jeanne Omohundro,
Randall M. Sukow, staff writers.
Anthony Sanders. systems manager,
Peter D. L h istant.
Todd F. Bowie, Michael E. Myers, production.

Senfor Editorial Consultant
Edwin H. James (Washington)
Editoriai Consuitant
Rocco Famighetti (New York)

Broadcasting B Cablecasting
Yearbook
David Seyler, manager,
Joseph A. Esser, associate editor
Lucia E. Cobo, assistant manager,
Thomas D. Monroe
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David Dietz, manager

Advertising
Washington
Robert (Skip) Tash, Southern sales manager,
Doris Kelly, sales senice manager.
Meg Robertie, classified advertising

New York
David Berlyn, senior saies manager.
Charles Mohr, David Frankel, sales managers.
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Tirn Thometz, sajes manager,

Circulation
Kwentin K. Keenan, circulation manager,
Patricia Waldron, gata entry manager
Sandra Jenkins, Debra De Zarn,
Jogeph Kolthoff

Production
Harry Stavens, production manager,
Rick Higgs, production assistant.
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David N. Whitcombe, vice president/operations.
Philippe E. Boucher, controjfer,
Albert Anderson
Irving C, Millet, financial consuitant.

Corporate Relations
Patricia A. Vance, girector,

Bureaus
New York: 630 Third Avenue, 10017
Phone: 212-539-2830
Stephen McClellan, associate editor,
vincent M. Ditingo, senior edifor: radic
Geoff Foisie, Susan Dillon, assistant editors.
Scott Barrett, staff writer,
June Butler, Karen Maynard,
advertising assistants.

Hollywood: 1680 North Vine Street, 50028
Phone: 213-463-3148
Jim Benson, West Coast editor,
Tim Thometz, Western salas manager.
Sandra Klausner, editorial-agvertising assistant.

International Advertising Representatives

FF-‘ TR

program that provides an accurate, unbiased look at world leaders and

important issues. And does it with a style that will let your viewers draw

their own conclusions. In addition, it’s the perfect complement to your

weekend programming. And a quality showcase for advertisers. But

don’t take our word for it. View a sample. And draw your own conclusion.
For more information, along with a sample tape, call 212-953-2(44.

Or write Monitor Television Int’l, 342 Madison Ave., #832, NY, NY 10173.
The Monitor Reports is co-produced by INN-The Independent News.

Continental Enrope: Lucassen international, JohnJ. Lu-
cassen, h Onnesiann 67, 1171 AC Badhoeve-
dorp/Amsterdam. Netherlands. Phone: 31{2968)6226.
Telex: 18406 harke ni. & United Kingdom: John Ashcraft
& Co., 12 Bear St Leicester Square. WC2H 7AS Lon-
don, England. Phone: 01-930 0525. Telex: 895 2387 an-
swer g ashcrafl. & Japan: Masayuki Harihan, Yukari Me-
dia Inc.. 17-2 Chitosedal 1chome. selagaya ku, ToKyo-
157 Japan. Phone: (03) 484:2847. Telex: 02423928,
o

Broadcasting Publications Inc.
Subsidiary of Times Mirror Co.

5 Lawrence B. Taishoff, oresident.
W Donald V. West, vice presiden,

THE CHRISTIAN SCIENCE MONITOR® | S
S o Jerome H. Heckman, secrefary
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\’}5

Founded 1831. Broadcasting-Telecasting * introduced
See us at NATPE, Booth 369.

A in 1946 Television * acquired in 1961. ‘ablecasting *
'\'(\ introduced in 19720~ US Patent Office 0
Copyright 1887 by Broadcasting Publications Inc.
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NTERNATIONAL

January 22-25, 1987
See us at Booth#557
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OFF-NETWORK - FIRST RUN

Miami Vice , Charles In Charge
Kate & Allie " Out Of This World
Knight Rider Bustin' Loose
The A Team Home Shopping Game
Simon & Simon The Bionic Six
_Gimme A Break Puttin’ On The Hits
. Magnum - Comedy Challenge
Sumncy ‘ ENCORE PROGRAMS
Kojak: -, e
Mystery Movies Harper Valley
Columbo Opcration Petticoat
McCloud i Baretta a5,
McMillan : Alias Smith & Jones -
The Rockf(:)rd Files The Six Million
- House Calls ) Dollar Man

- - Buck Rogers . The Bionic Woman
T I } Battlestar Galactica Five Star Mystery

Leave It To Beaver The Bold Ones

McHale's Navy ironside

N 4 " The Munsters It Takes A Thicf

, 1 The Name of the Game
g _E*F‘ATU'E{E !:IL-.‘-M—S ’ Rod Serling’s
" FilmFest I Night Gallery
Universal Pictures Run For Your Life
Debut Network 1 & 11 Rich Man, Poor Man
" Universal’s Marvelous 10 Book 1 &2
Universal Pictures Best Scelers 1 & 11
Eiploitablc 13 & The Dcpﬁty
Prestige 13 The Men From Shiloh
Universal’s - : Wagon Train
Most Wanted List - Black Sheep Squadron
"The Hit List
. - Universal Network
Movies 85
Champagne Movies 34
Ninety Minute Movies
Universal Grand 50
Universal Star Spangled 33
. Comedy Festival 1 & 11
. . Paramount Pre’48
Y ol o Universal 123 NATPE
% B\ [ . Universal 260 Westin Canal Place Hotel
\ Ak & 77 Horror Greats 29th Floor.
IR W
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Panasonic brings you M-I,
The broadcast recording system our
competition can't seem to duplicate.




Vow you can shoot, edit
and broadcast with 1" quality—
on 2" cassettes.

When it comes to broadcast systems, it appears
our competition has been erased. Because no
other format can match the spectacular perform-
ance of M-II fromm Panasonic.

With M-II's metal particle tape system, you can
use the same compact 80- or pocket-size 20-min-
ute cassette from ENG/EFP right through editing to
on-air broadcast. With 4. 5MHz bandwidth (-3dB}),
50dB S/N and burst signal insertion for phase
alignment and jitter correction, M-I is the single
Solution to all your broadcast needs.

In fact, each unitin the M-I line offers some
pretty uncommon common features like four audio
tracks (two linear and two FM), an integral longitu-
dinal and vertical interval time code/time date
generator with presettable user bits and Dolby*-C
noise reduction. And M-I products utilize a
standard edit control interface, so you can

upgrade gradually if you like.

AU-650 Studio VCR. This compact,
rack-mountable VCR has all the ad-
vantages and functions of
conventional recorders with

rnark of Dol aba

[T 1~ - L/ ¥ iy

video and audio performance as good as—if not
better than—that of 1" VTRs. In a /2" cassette format
that lends itself to station automation. It records and
plays either 90- or 20-minute cassettes, and pro-
vides smooth action, variable slow motion as well as
freeze frame. And the AU-650 can perform frame-
accurate automatic editing with multi-generation
transparency. There’s also an internal TBC to assure
on-air quality playback.

AU-500 Field Recorder. The AU-500 offers the por-
tability and functions demanded by ENG/EFP users,
while providing picture quality comparable to 1'—
all on either a 90- or 20-minute cassette. This small,
ruggedly designed unit is equipped with confidence
field color playback, automatic backspace editing,
TBC/DOC connection, search function and warning
indicators that alert the operator shouid recording
problems arise and the AU-500 accommodates
NTSC composite or various component input signais.

The AU-400 Camera Recorder. This lightweight,
compact camera recorder provides ENG users with
more than 20 minutes of recording, and a picture
quality that rivals that of 1" VTRs. The AU-400 also
features B/W video confidence playback through the
camera’s viewfinder, a chroma confidence indicator
and audio confidence output through a speaker.
There's even an automatic backspace edit-
ing function and warning indicators. And
the AU-400's rugged construction provides
excellent resistance to dust and moisture.

M-II, it's the only broadcast system of
its type in the industry. And it's available
now. Two of the best reasons to go with

M-I from Panasonic.

To get the complete picture, call or
write Panasonic Broadcast Systems
Company, One Panasonic Way,

Secaucus, NJ 07094. (201) 348-7671.

MII

THE NEW STANDARD
FOR BROADCAST.




Announcing
a New Dimension
in Television Programming.

MTM. The company youve known for qﬁality network
programming, “Newhart “Remington Steele) “St. Elsewhere

“The Mary Tyler Moore Show,” “Lou Grant
“WKRP in Cincinnati” and “Hill Street Blues! now enters
the syndication arena. With the same commitment to providing
highly acclaimed entertainment for distribution.

© 1986 MTM Enterprises. Inc.




MTM.

TELEVISION DISTRIBUTION GROUP

The tradition of quality continues.
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A children’s television programing commentary from Allen Feuer, KLRT(TV) Little Rock, Ark.,

and Robert Bellamy, University of Arkansas
|

Sharing the ‘costs’
of children’s programing

The number of first-run animated children’s
television program strips has increased
greatly in the last two to three years. The
number of such programs could easily reach
three dozen or more by the 1987-88 season.
Of course, the increase in the availability of
such product is a function of the success of
the form. Producers, station operators, toy
manufacturers and other sponsors have all
financially benefited from the increasing
market for children’s programing. Such pro-
graming is a staple for independent stations
and is more and more an integral part of the
marketing plan for toy manufacturers. How-
ever, the recent glut of such programing
threatens to endanger what has up to now
been a generally lucrative situation for all
parties.

To differentiate their product in an in-
creasingly crowded market, syndicators are
spending more money on the production of
shows. They are recouping this increased
investment by raising the indirect costs that
stations have to pay for programs by increas-
ing the number of runs that a station must
agree to and through “time period franchis-
ing” in which a station guarantees a specific
time spot to a specific program. Clearly, the
syndicators are the primary beneficiaries of
such contractural arrangements. While the
station benefits only from having exclusive
rights to a potentially successful program in
its market (a rather elusive benefit in a cable
market), such guarantees put the syndicator
in a “no lose” or at least “hard (o lose” situa-
tion while stations shoulder more of the risk.

Naturally, the producers and distributors
of animated programs see the time spot and
length-of-run guarantees as absolute neces-
sities if they are to remain in business. They
claim, and not without some justification,
that they have to spend increasing amounts
of money to maintain or gain a presence in an
increasingly saturated market. The problem
arises from the fact that a weakening of the
stations’ position ultimately affects every
facet of the programing business.

Stations are being forced to “pay” too
much for animated product through time and
length guarantees that keep programs on the
air even if they are unsuccessful in the mar-
ket. This can disrupt an entire scheduling
block if the station is forced to keep a weak
program in a key time spot. Even if the sta-
tion can change the time of the program,
there is a tendency to “bury” it in a weak or
inappropriate time spot which can seriously
damage attempts to exploit undeveloped
schedule blocks. Scheduling problems aris-
ing from the need to keep faltering shows on
the air result in both a reduction in the

Allen S. Feuer (left) has been vice president
and general manager of KLRT(Tv) Little Rock,
Ark., since 1983. He previously was general
manager of warv(Tv) Boston; weyi-Tv Flint-
Saginaw-Bay City, Mich.; wroc-Tv Rochester,
N.Y, and executive vice president of Ed Libov
Associates in New York, Chicago and Los
Angeles.

m]

Robert V. Bellamy, PhD is an assistant
professor in the Department of Radio-TV-Film
at the University of Arkansas at Little Rock,
where he teaches and conducts research in
such areas as broadcast programing and
regulation. In 1986 he worked at KLRT(Tv) as
the recipient of a NATPE Faculty Deveiopment
Grant.
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amount of money that stations have and the
number of time slots they have available for
new product and, consequently, the lessen-
ing of their ability to bid on new programs.
In essence, the producers/distributors of ani-
mated product hurt themselves by limiting
the market for new product through deals for
existing product. The relatively soft adver-
tising market and the increase cost of all
programing may also affect stations’ con-
tinuing ability to pay for childrens’ fare.
This is particularly true of independents,
which are the major customers for this type
of programing. This problem seems likely to
increase with the marketplace for television
stations nearing the saturation point.

In addition to the direct or indirect finan-
cial costs of acquiring children’s program-
ing, stations potentially face social costs
having to do with giving up control of their
schedules to outside interests, which is ex-
actly what goes on when a station guarantees
specific time spots for set periods of time for
specific programs.

There is a need for the producers, distrib-
utors and exhibitors of children’s animated
programing to more equitably share both the
potential profit and the potential risk. They
must understand that to get something, they
must give something. We propose that a sys-
tem of increased schedule flexibility for sta-
tions combined with a multitiered barter sys-
tem will insure equity and help to strengthen
ties among all elements of the industry.

As for scheduling flexibility, the syndica-
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tors must quit forcing stations into running
faltering programs in the better time slots.
As mentioned, such a move eventually dries
up the money and time slots that stations
need to acquire new product. Stations should
not have to commit two or more years to an
untested product that may not (1) receive
proper marketing support from the syndica-
tor; (2) be able to capitalize on marketing tie-
ins from toy manufacturers or other spon-
sors, or (3) gain an audience in the market
for whatever reason.

One year is the maximum time that a syn-
dicator should expect a station to keep a par-
ticular program in a particular time slot.
After one year, stations should have the right
to cancel the program or move it to another
time period without having to “make good”
barter spots.

While the syndicators should not be
“guaranteed” success, they should have
some assurance that what they produce will
get an ample opportunity to compete in the
market and thus generate the necessary rev-
enue to cover production and distribution
expenses. We believe that this can be accom-
plished through the implementation of a
multitiered barter system for children’s pro-
graming. To demonstrate how this can work,
assume that a program is being offered in a
two-year deal on a 2/4 minute distributor/
station barter split. Under a multitiered sys-
temn, the 2/4 split becomes a 3/3 split in year
one and 1/5 in year two. Such a system
would accomplish the following: (1) If the
program runs for two years, the syndicators
would receive the same number of spots they
do now. (2) Even if the program is canceled
after one year, the syndicator is cushioned by
the three minutes available toitin year 1. (3)
Although stations would have a strong in-
centive to run programs beyond one year
since they would have five-sixths of the ad-
vertising inventory in year 2, they would
have no requirement to do so. For programs
that run past two years, syndicators and sta-
tions could negotiate for the split, with a 2/4
seeming to be a reasonable compromise.

The model presented here could be adapt-
ed to other barter deals as long as the basic
rationale remains constant (i.e., the syndica-
tor gives up control over scheduling in ex-
change for more upfront barter time). While
other controls are probably necessary before
such a plan could become operational (for
example, a renewal mechanism based on na-
tional penetration and ratings to insure that
successful programs are not pulled from the
market by syndicators when the barter split
switches to the stations’ favor), all players in
the children’s programing industry need to
rethink current policies and begin to move
toward more cooperation if the industry is to
remain as lucrative and as important as it has
been in the last few years. [ |




That's the secret of every Disney success, from the first
animated short, through the feature-length clossics fo the
sixty-five brand new episodes of DUCKTALES.

HIGH ADVENTURE WITH A DASH
OF COMEDY AND A TOUCH OF
WHIMSY.

DUCKTALES begins with long-fime favorite Disney char-
acters, Scrooge McDuck—the criginal bifion doltar
bird—and the nephews, Huey, Dewey and Louie, all pit-
ted against their tradifional arch-rivals, the Beagle Boys.
Added to this long-time appeal is a brand-new char-
acter—Launchpad McQuack—c “retired” test pilot
designed to give the Disney tradifion some very up-to-
the-minute company.

Story lines toke DUCKTALES around the world in truty
international escapades. From earthquakes in subterro-
nean covems fo temple ruins in steaming jungles, from
supersonic airborne pursuifs to romance in on Alaskan
goldrush, DUCKTALES is an all-fomily adventure.

QUALITY:

THE DISNEY PASSION.

In a day of slap-dash animaticn, when it's dif-
ficult to tell whether you're watching robots
that move like people or people who move

—8
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coleration shine above all others. The reason is really
quite basic—and expensive, We use 40% more cels per
minute—and with more nultiple cetion frames—than the
usual simply animated show. All story concepts, and

scrif:rs are done in Burbark, asis all post production,
Only the cel painting is done overseas, under the watch-
ful eyes of our own on-site inzﬁggas. This unicque com-
bination of at-home onc off- production ensures
maoxirum production velue,

PROMOTION AND
MERCHANDISING:

Already DUCKTALES has the full attenfion of Disney's
Licensing and Merchandising divisions. Larger-than-life
Lounchpod McQuack characters are bei igned for
Disneviand and Disney*Vordd, as are new lines of DUCK-
TALES promotional gorments for sole by our licensees.

RATINGS AS SPECTACULAR AS

E
DUCKTALES has the clearonces thot build major
audiences. Ovmore thon 130 stations covering
over 90% of *he country, DUCKTALES is
olready ceared in 10 of the top 10 markets,
48 of the top 50 and 90 of the top 100. No
other syndicated series hos,. or ever hod,

like: robots, Disney's lifelike motion and brilliant Bl]erlaViSta clecrances so strong.
Television
ALES: YOU MADE THE BEST CHOICE.

DUCKT,
GIVE IT YOUR BEST AFTERNOON POSITION.

23
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— REMEMBER
THE FIRST
TIME?

\SNE
MAGIC 1

THE
WONDERFUL
WORLD

e, The Wl Dk ¢ cempam

B FIRST TIM

A PROGRAMMER’S
DREAM COME TRUE.

DISNEY MAGIC I. THE WONDERFUL WORLD OF
DISNEY. A library of 25 films. 178 syndicated
hours. Each carrying the inimitabie values thatl
make Disney part of Americasculture. Each carry-
ing the incomparable ability to command an
audience wherever it is played.

TRON: a contemporary dream.

KBHK, San Francisco scores a dramalic increase
over its previous four-week average rating (+ 150%
for each of its Lwo runs). toearn a 12.5 “cume’” rat-
ing. kBHK is also up 79% from a year ago. All of
Lhis in the face of such tough nelwork competitors
as PERFECT STRANGERS, DYNASTY, MTKE HAM-
MER. MAGNUM P, DALLAS and MIAMI VICEY'

THE ABSENT MINDED
PROFESSOR: the drawing power of
a Disney classic.

WDIV, Detroil scores a Sunday evening Lriumph
earning an 18 rating. 27 share against 60 MIN
UTES, MURDER SHE WROQTE and a Naliona
L.eague baseball playoff game.”

WNYW dominates Sunday merning.

Against all competitors, WONDERFUL WORLL
comes in #1 in Lime period rating, share, homes
leens, kids, men and women 18+, 18-49, 25-5¢
and women 18-54. WNYW also increases lota
viewers by 27% (compared Lo Oct. ‘85) anc
increases Lhis year's lead inaudience by 60%!

KGO, San Francisco: An access winnel
Using WONDERFUL WORLD as a lead-in for the



i
Y SUNDAY MOVIE, KGO boosts its time
{rating by 60%. compared o its regular pro-
sintroduced last November.'

v, lHouston:

ir of prime-time winners.

takes a deuble win ronning WONDERFUL
) Saturday and Sunday evenings.

¢ average. WONDERFUL WORLI) increases
ad-ins by 83%. while outperforming last
nher's Saturday night by 25%. Sunday is up
t

\DERFUL WORLD:
bankable strip.
e most difficelt kind of compeltition. the

-from-behind hard scramble lor success. a
DERFUL WORLD strip works every Lime. [n

the Oelober measured markels. all WONDERFUL
WORLD strips are either the highest rated show on
their station. improve on their Lime period, or dra-
matically increase lead-in. KRB, Sacramento
proves the point: WONDERFUL WORLD improves

lead-in demo by at least 304, and all of last
year's demos, by at least . WONDERYUL
WORLD is up 33% in overall rating from last
Octlober, and improves its lead-in by an incredible
100%"

THE DISNEY MAGIC IS BACK FOR
THE ENTIRE FAMILY.

DISNEY MAGIC 1. THE WONDERIFUL WORLD OF

DISNEY. Predictably bankable performers. Pro-
grams people look for and find.
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Executive Producer Burt Reynolds brings
the season’s most exciting game/entertain-
ment show to television—and he's playing
to win.

WIN, LOSE OR DRAW combines the high-
energy competition of o game show with the
entertainment of improvisational comedy, then
tops it off with celebrity stor power that only a
producer like Burt Reynolds con command.

Alreody signed to oppear, more than 9
months in advance of production, ore Loni
Anderson, Bert Convy, Tony Donza, Dom
Deluise, Jomie Forr, Norman Fell, Morilyn
McCoo, Ricardo Montalban, Martin Mull, Tam
Posten, Carl Reiner, Dinah Shore, Sally Struthers

i

and Betty White. Of course, Burt Reynolds vl
appear as well.

Ratings go up when celebrities let their hair
down playing the sketch pad version of cha-
rades, America’s favorite parlar game. With its
comedy and star power, WIN, LOSE OR DRAW
has two compelling attractions for a younger
ond more male audience olong with a tremen-
dous draw for the core female demos essential
to any show’s success.

WIN, LOSE OR DRAW. It's fast, fun and
packed with star power, comedy and uni-
versal demographic appeal. Only WIN.
LOSE OR DRAW has the unique flexibility
to play in any daypart.

P4, ) 2 .-

AVAILABLE NOW FOR FALL 1987

WIN, LOSE OR DRAW 15 A BURT AND BERT PRODUCTION IN ASSCCIATION WITH KLINE & FRIENDS, HNC, AND IS DISTRIBUTED By BUENA VISTA TELEVISION,




Filined
on Spectacular

Locations in France.

Available as a
Weekly/Strip, Fall '88.
65 Half Hours of
Action. Adventure.
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FCC Chairman Fowler signing off

After almost six years at the helm of the FCC, Chairman Mark

Fowler is stepping down.

late last Friday (Jan. 16).

Sources said the White House
has not yet picked a successor for
the chairman. But Commissioners
Mimi Dawson and Dennis Patrick
were said to be the leading candi-
dates. Both commissioners want it,
and both have strong support in
high places, although Patrick ap-
pears to have the advantage. A for-
mer White House aide, he is be-
lieved tc be able to count on the
backing of former Secretary of Inte-
rior William Clark (a former Califor-
nia Supreme Court justice o whom
Patrick was a law clerk) and Robert

have been announced.

Tuttle, White House director of presidential personnel. Yet Daw-
son was not expected to yield without a fight. Sources said
Dawson's former boss, Senator Bob Packwood (R-Ore.), made a
pitch on her behalf in a personal audience with President Rea-
gan last Friday (Jan. 16), before Fowler’s resignation was to

Already said to be under consideration for Fowler's slot is

James Hughes, 41, currently general counsel for BDM Interna-
Word had it that Fowler planned to make known his intention to  tional, a defense consulting firm in the Washington suburb of
resign, perhaps by the spring, in a letter to President Reagan Mclean, Va. Hughes was co- -chairman of the Senate campaigns

of Senator Paul Trible and John
Warner, both Virginia Republicans.
Fowler's resignation was pre-
saged by a flurry of rumors, which
threatened to reach gale force by
Thursday evening. Authoritative
sources insisted that Fowler had
been wooed by the White House to
continue. The job, which he has
been filling without Senate confir-
mation since his previous term ex-
pired last June, was his, had he
wanted it, the sources said. and Tut-
tle had gone so far as to tell BROAD-
CASTING that Fowler wouid be re-
nominated (“Closed Circuit,” Jan.

12). Yet it was also said that the White House wanted Fowler to
serve through the remainder of Reagan's term; the administra-
tion, it was said, did not want to have to send up another nomina-
tion for Fowler's slot at some time in the future. Fowler, the
sources said, ultimately decided that he didn’t want to make the

two-year commitment. His future plans are unknown.

FCC too far from public trustee concept, says Dingeli

He feels marketplace philosophy
has gone too far; calls for return
to regulation in public interest

House Energy and Commerce Committee
Chairman John Dingell (D-Mich.) went on
the stump last week, calling for a return to
the public trustee concept of broadcasting.
Dingell, who spoke at a Federal Communi-
cations Bar Association luncheon in Wash-
ington, blamed the FCC for creating an envi-
ronment hostile to the public interest
standard. And he predicted that public senti-
ment will soon doom the FCC’s “market-
place manifesto which treats government-
issued broadcast licenses as nothing more
than chips to be traded in a casino society—a
selfish and unproductive society where the
amassment of private wealth takes prece-
dence over the broad public interest in pro-
viding diverse and high quality programing
to the American people.”

The chairman faulted a number of FCC
actions but was particularly critical of its
must-carry decision. He said the “order was
a tortuous attempt to reconcile a fundamen-
tal aversion to must carry with the reality
that the public interest as expressed in the
1934 Communications Act required such
rules.” Dingell described the first sentence
of the order as ““bureaucratese for: "We know
we mwst do this. but our heart is not in it!" ~

(The comment elicited a laugh from FCC
Chairman Mark Fowler and Commissioner
Patricia Dennis, who attended the luncheon
along with Commissioners Dennis Patrick
and Mimi Dawson.)

He took an even harsher stand on the A/B
switch requirement in the must-carry rules.
To pretend that the switch provision creates a

“is to live

level playing held Dingell said,
in an ivory tower.” Still. the carriage part of

the rules, the chairman said. would have
added some stability to the marketplace.
But much to the chairman’s chagrin, the
FCC voted to stay its new signal-carriage
rules. “It simply ignored petitions asking for
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a stay of only the A/B swiich requirement.
New independent stations and public sta-
tions remain unprotected in a marketplace
that is seriously unbalanced. For example. it
is reported that 130 cable systems have
dropped 62 public television stations since
the Quincy decision in July 1985.” He wants
the commission to act expeditously. “Further
delay on this vital matter is intolerable,”
Dingell said. The problem, he explained, is
thal the agency’s marketplace ideology is in

“fundamental contradiction” of the Commu-
mcatiom Act. And as a result, he argued, the

“agency can no longer be regarded as a
source of technical expertise and objective
empirical analysis of the broadcast industry
when it acts solely on a pre-arranged agenda
of eliminating regulation.” Dingell said that
initially broadcasters welcomed the public
interest standard, but that things have
changed.

“A new breed of broadcasters—ushered
in by the rash of takeovers which the FCC
itself has encouraged—apparently believes
that the airwaves exist solely for the com-
mercial profit of entrepreneurs. Moreover,
in this climate, takeover pressures and other
financial concerns are leading broadcasters
with a history of public service to re-exam-
ine their commitment to public interest pro-
graming.”

Dingell dismissed arguments that the pub-
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lic trustee concept violates the broadcasters’
First Amendment rights. The Supreme
Court’s Red Lion decision refuted that con-
tention, he said, by upholding the fairness
doctrine on the grounds that there were few-
er broadcasting frequencies than aspirants to
use them. a condition that he said still exists.
“One need only look at the escalating price
of broadcast properties and the number of
comparative renewal cases pending at the
FCC to know that scarcity still exists in
broadcasting.”

In case after case, the chairman said, the
FCC's actions have circumvented the intent of
the Communications Act. He said the FCC
tried to undermine the faimess doctrine. *It
has produced a report accepting—without a
shred of geniune evidence—the broadcasters’
specious argument that stations have refused
to cover controversial issues in order to avoid
the requirement of providing viewers with
contrasting views on the 1ssues.”

What's more. Dingell noted, the FCC is
challenging the doctrine in court. “It is out-
rageous for the FCC to attack its own rules in
court. Indeed. it is the responsibility of gov-
ernmental agencies to defend their rules and
policies when those rules and policies are
challenged in court.”

He is also troubled by the agency's role in
reviewing license transfers. “"The commission
has abandoned any obligation to review trans-
fers resulting from proxy fights—with the spe-
cious argument that such transters are not

*substantial” changes in control. It has done
this despite legislative history that this avoid-
ance of full review was intended to deal only
with situations where the matters considered
are of minor concemn,” Dingell charged. The
FCC is also using new private trustee arrange-
ments to facilitate broadcast takeovers, he
said, although the trusteeships are to “be used
only in those rare cases where additional time
for full public review might somehow be detri-
mental to the public interest.”

Yet another principle that may suffer at the
hands of the FCC, Dingell said, is diversity
of ownership. Here the FCC is attacking its
own policies designed to encourage “all
Americans 10 participate in ownership,” he
said. Dingell was referring t0 the commis-
sion’s current re-evaluation of its preference
policy for women and minorities. “The issue
today,”_said Dingell, “is how to promote

But there are signs that deregulation is in
decline, the congressman said. “I am heart-
ened, for instance, that the National Associ-
ation of Broadcasters has issued a position
paper recognizing that broadcasters do in-
deed have public interest responsibilities and
rejecting the marketplace approach to broad-
cast regulation,” Dingell said. Legislation,
he added, that would join some deregula-
tion, such as elimination of comparative re-
newals. with a reaffirmation of broadcasters
public interest responsibilities “might be
possible. I have looked with sympathy on
such an approach in the past.”

to Lorimar-Telepictures for $405 million.

NBC buys WTVI(TV) Miami for $270 million

Another television station was added to the NBC/GE group of six last week when
CBS affiliate wrvJ(tv) Miami (ch. 4) was purchased for $270 million by a joint venture
of NBC and General Electric Property Management. The announcement surprised
the industry, perhaps most of all Edmund Ansin, whose company, Sunbeam TV, is the
licensee of wsvn(Tv) (ch. 7) the current NBC affiltate in Miami and who was not
informed of the purchase until several hours before it was announced last Friday
afternoon. In an already complex marketplace, the NBC/GE purchase immediately
throws into question where CBS will place its affiliation. The purchase also illustrates
a decline in value for wrvy(tv), which earlier this year had been contracted to be sold

NBC Group Executive Vice President Robert Walsh 1old BROADCASTING that the
company was approached by Wometco Broadcasting President Anthony Cassara
after the Lorimar-Telepictures deal fell through: "We talked and we agreed it was
overpriced at that number ($405 million).” Walsh said negotiations reached a conclu-
sion last week when NBC officials met the principals of Kohlberg Kravis Roberts &
Co., the New York-based investment firm that owns Wometco.

“This is the smartest acquisition in the broadcast business since GE bought RCA,'
said Jeff Epstein, First Boston vice president. "Clearly they will own a station worth
$350 million.” One reason, some think, that NBC was able to get a favorable deal is
I that there were a limited number of buyers, since most other buyers wouid have been
vulnerable to CBS switching affiliation to another station in the market. CBS itself had
talked with Taft Broadcasting about possibly purchasing co-located VHF indepen-
dent wCix-Tv (ch. 6). The only groups that would not have been subject to that
problem were NBC, CBS and Taft (or perhaps the Robert M. Bass group)—Capital
Cities/ABC already has 24.4% coverage with owned stations and could not acquire
a VvV in Miami withaut exceeding the FCC limit of 25%.

CBS still has the wcix-Tv option open to it and last week Taft raised the station’s
tower by 400 feet, increasing its coverage roughly seven to 10 miles to the north, a
populated area previously outside clear signal coverage. In the following weeks,
there may be some tough negotiating between CBS, Taft and wsvn's Ansin, especial-
ly since the station that does not obtain affiliation will be facing the highly competitive
independent market. Wsvn can remain an NBC affiliate until January 1989, having
just signed a two-year agreement that began this month.
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Representative Al Swift (D-Wash.) ha
expressed an interest in exploring such legis
lation (see story, page 224), Dingell noted
adding that he hopes Swift will succeed.C

FCC contemplates
dropping rules
that prohibit
radio-TV combos

If carried out, move could allow
Capcities/ABC and NBC to keep
stations they’ve been toid to divest;
liberalized duopoly rules also proposec

Capcities/ ABC and NBC may have gotter
the break they need to retain radio station:
they are currently under orders to divest tc
come into compliance with the FCC’s exist
ing crossownership rules.

The FCC voted unanimously last week tc
launch a rulemaking seeking comment or
whether it should do away with rules prohib-
iting the creation or transfer of radio-televi
sion combinations (“Closed Circuit,” Dec
22, 1986).

Without the rulemaking, Capcities anc
NBC would have to sell radio stations they
currently own in markets where they alsc
own TV’s since they lost grandtathered pro-
tection when their licenses changed hands ir
the Capcities-ABC and NBC-GE mergers.
The networks still control the affected radic
stations because the FCC granted them 1¢
months from the time they closed on the
transiers to divest. Capcities is supposed tc
divest by July, NBC by December. With the
rulemaking out, the networks may. accord:
ing to FCC officials, seek permission to re-
tain the statjons, at least pending resolutior
of the rulemaking. The logic, according tc
one FCC source, is that it might not make
sense to require a divestiture when the agen-
cy is considering abolishing rules making
the divestitures necessary.

As part of the same proceeding. the FCC
also proposed 1o relax its duopoly rules fo
radio, which dictate how close togethe
commonly owned stations may be. (Unde
current rules. a broadcaster can’t own com
mercial radio stations in the same service if
their 1 millivolt-per-meter contours overlap.
The FCC suid it had “tentatively concluded
1o relax the rules to consider S mv/m con-
tours as the relevant measure of separation
for AM’, and 3.16 mv/m conwours for
FM’s.)

While the FCC Mass Media Bureau had
also been prepared to launch a proposal tc
permit total ownership of 24 radio stations,
AM, FM or both (the rule currently limits
ownership to 12 AM’s and 12 FM’s), Chair-
man Mark Fowler reportedly opted to put of
its consideration. Representative Mickey
Leland (D-Tex.) had been attempting to de-
rail that aspect of the rulemaking. contend-
ing it would undermine an as-vet unused
provision of the 12-12-12 rule that permits ¢
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sroadcaster to own an additional two sta-
lions in each service as long as the two are
more than half owned by minorities. (Ac-
:ording to an aide to Leland, if broadcasters
were permitted to own up to 24 radio stations
in a single service, “that would obviate any-
ne ever having to use the minority incen-
:ive.”) Fowler reportedly agreed that raising
‘he limit would ““defer™ the minority incen-
ive. Fowler also reportedly believed that the
sroposal should be shelved at least until after
‘esolution of the pending reconsideration of
‘he constitutionality and advisability of the
sractice of granting preferences to females
ind minorities in broadcast licensing pro-
zeedings and the agency’s distress sales and
ax certificates (BROADCASTING, Jan. 5).

In a press release, the FCC said it had
‘tentatively concluded” that AM-FM-UHF
I'V combinations and AM-TV (either UHF
or VHF) should be permitted. At a press
conference, James McKinney, FCC Mass
Media Bureau chief, said the rulemaking
ilso “invites comment” on whether “it
mnakes sense to ask that same question
‘whether combinations should be permitted|
-egarding FM and VHF in the same market.”
‘The FM-TV question will reportedly be
sroached in a footnote to the text of the rule-
naking.)

At the meeting, Commissioner James
Quello questioned whether the agency
should be extra careful about loosening the
-ules outside the top 50 markets.

Commissioner Patricia Dennis noted that
‘he FCC’s previous actions relaxing national
ind regional ownership restrictions had been
sremised in part upon the existence of the
:he local ownership rules. “So I am some-
~hat concerned,” Dennis said. “And [ hope
‘hat diversity of viewpoint is somehow part
Of the equation as we look at this.”

Commissioner Mimi Dawson said she
saw the agency’s action as a good “first
step.” Dawson, who is planning to issue a
separate statement, reportedly would prefer
0 launch a notice of inquiry to examine all
>f the FCC's local ownership rules—includ-
ng the newspaper-broadcast and cable-
sroadcast crossownership prohibitions—at
nce. She also reportedly believes that co-
ywnership, in some cases, may promote
-ather than inhibit diversity.

At the press conference, McKinney said
he agency could still make the networks
livest their radio stations, even if the agency
‘ollows through and drops the crossowner-
ship bars. McKinney also thought the FCC
>ould postpone the divestitures, pending res-
slution of the rulemaking. “If ABC or NBC
‘equested it, ['m sure the commission would
:onsider it,” said McKinney. “How they
~ould come out on it, I cannot answer.”

McKinney also thought that the earliest the
FCC would be able to resolve the proceeding
~as summer. “Probably later than that,”
McKinney added. “This is very complex.”

® In other actions, the FCC proposed to
-hange rules governing TV satellite stations
:0 limit authorizations to rural areas “which
:annot economically support a full-service
yperation.” Among its other proposals: to
‘remove restrictions limiting locally origi-
nated programing.” The FCC also requested

1 TOP OF THE WEEK

comment on how to define “rural” for the
rules. In addition, it said that. should it de-
cide to stop authorizing satellites in urban
areas, existing satellite stations in those
areas would be grandfathered and “then en-
couraged to seek full-service broadcast sta-

tus.”

® The FCC launched an inquiry on per-
mitting AM broadcasters to use synchronous
transmitters to increase their coverage.
Among other things, it seeks comment on
whether synchronous transmitters should be

use of negative political ads.

Commerce Committee.

Changing of the guard

The Senate Commerce Committee held its first executive session of the 100th Con-
gress last week, as committee members met with their new Democratic chairman,
Ernest Hollings (below, right) of South Carolina, to approve subcommittee assign-
ments among other things. Joining Hollings was the committee's former chairman
and now ranking Republican, John Danforth of Missouri (below, left).

Commerce's Communications Subcommittee, whose membership was expanded
from nine to 11, will be chaired by Daniel Inouye (D-Hawaii), who is expected to work
closely with Hollings. Inouye also heads the Senate Select Committee assigned to
investigate the Iran arms sale. Despite the demands of that assignment, the senator
hopes to move quickly in developing his subcommittee’s goals. Said to be interested
in focusing on international telecommunications issues, Inouye is expected to
launch a broad inquiry into how the U.S. can enhance its position in the world.
Another early order of business for the subcommittee may be an examination of the

Inouye served on the subcommittee in the last Congress with Democrats Hollings,
Wendell Ford (Ky) and Al Gore (Tenn.), all of whom are returning. They'll have two
additions, J. James Exon (D-Neb.) and John Kerry (D-Mass.). Kerry is new to the

Republicans returning to the subcommittee: Bob Packwood (Ore.), now ranking
minority member; Larry Pressler (S.0.) and Ted Stevens (Alaska). Republicans Pete
Wilson (Calif.) and John McCain (Ariz.), the latter new to Commerce, are also on the
subcommittee. Also on Commerce, Tennessee’s Gore will chair the Consumer Sub-

- ——

to the subcommittee.

a new addition.

committee with jurisdiction over the FTC and advertising issues.

in the Senate Judiciary Committee, membership of its Copyright Subcommittee,
which was reduced from nine to seven, was announced last week. Joining Chairman
Dennis DeConcini (D-Ariz.) are Democrats Patrick Leahy (Vt.), Edward Kennedy
(Mass.) and Howell Heflin (Aia.). DeConcini, Leahy and Kennedy served on the
subcommittee in the last Congress (BROADCASTING, Jan. 5). As for Republicans, the
ranking minority member on the subcomittee is Orrin Hatch (Utah). He'll be joined by
Alan Simpson (Wyo.) and Charles Grassley {lowa). Hatch and Simpson are returning

Hollings, who heads the appropriations subcommittee with jursidiction over the
FCC, will be joined by Democrats Inouye, Dale Bumpers (Ark.), Lawton Chiles (Fla.),
Frank Lautenberg {N.J.) and Jim Sasser (Tenn.). Sasser is new to the subcommittee.
On the minority side, Warren Rudman (N.H.), former chairman of the subcommittee,
i3 now the ranking Republican. Returning to the subcormmittee are Stevens, Lowell
Weicker (Conn.) and Mark Hatfield {Ore.). Republican Robert Kasten of Wisconsin is

The appropriations subcommittee with responsibility for funding for public broad-
casting, chaired by Florida's Chiles, includes Democrats Robert Byrd (W.Va.), William
Proxmire (Wis.), Hollings, Quentin Burdick (N.D.), Inouye, Tom Harkin (lowa) and
Bumpers, who is an addition. Republicans are Weicker, Hatfield, Stevens, Rudman,
Arlen Specter (Pa.), James McClure (Idaho) and Pete Domenici (N.M.).
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subject to multiple ownership limitations
and on what technical standards should be
adopted.

® [n addition, the FCC set forth its AM
relief agenda. Topping its priorities will be
the outstanding proceedings on synchronous
transmitters, modification of the main studio
and program origination rules, the owner-
ship proceeding and consideration of inter-
ference limits for radio frequency lighting
devices. (It added that, “when resources per-
mit,” it will consider whether to issue a no-

tice of inquiry on radio interference from
“incidental radiation devices™ such as elec-
trical appliances and motors.)

It said the “longer term”™ actions under
consideration were proceedings on technical
parameters related to interference protection
and aimed at permitting existing AM day-
timers to operate at night, “if necessary us-
ing a power level below the current mini-
mum.”

On the “deferred” list: consideration of
new antenna designs, which it said must be

put off until “sufficient” test data has been
obtained; possible changes in channel and
station classification and power, and the pos-
sibility of reexamining whether a standard
should be set for AM stereo. The FCC said
the AM stereo question was being deferred
pending completion of a National Telecom-
munications and Information Administra-
tion study on marketplace selection of a
standard. McKinney said NTIA had been
hoping to complete the study by the end of
this month. o

“
SyndiTel 87’s first run draws large crowd

Organizers of syndicated press tour
assess first-time gathering of
syndicators, program stars and press

SyndiTel "87. the syndication community’s
first unified attempt to focus attention on
first-run programing. generated a larger-
than-expected turnout last week, but just
how effective it was remains to be seen.

The gathering of representatives from 24
syndication companies, 112 of their stars
and 140 members of the press under one roof
at The Palace theater in Hollywood Wednes-
day night (Jan. 14) also marked the first time
two normally competing organizations co-
operated on a project. “NATPE and INTV
forged a historic alliance to organize this
event as a Service to our station members, to
our program distributor associate members
and to the viewing public,” said NATPE
President David Simon during joint opening
remarks with INTV President Preston Pad-
den. Padden called first-run syndication “the
most dynamic and important new sector of
the television industry,” while Simon de-
scribed it as “‘the quiet revolution.”

Organizers of the four-hour dinner pro-
gram, timed to coincide with a television
critics tour in Los Angeles, wanted to
“heighten the consumer press awareness of
first-run syndication™ by acquainting them
with the talent and executives, a spokesman
said. Host Dick Clark encouraged the press
to emphasize the “positive™ elements of first-
run. And the stars, after parading on stage,
went into the audience to conduct inter-
views, often made difficult by the cramped
and noisy conditions. With the event coming
between INTV and NATPE, and the critics
showing signs of strain after two weeks of
nonstop activities, the spokesman said it was
a “very complex” program to stage.

However, Robert Oswaks, vice president
for advertising and promotion at QOrion Tele-
vision Syndication and a member of the Syn-
diTel steering committee, said the event pro-
vided a good forum “for getting all the
celebrities and press together,” and added
that he expects it to lead to greater attention
for first-run programing.

Owen Simon, vice president of creative
services for Group W Productions and a
steering committee member, said the show
“accomplished its goal™ and called it “a big
step forward” for the industry. But he said it
is still too early to tell whether the event will

repeated during the summer press tour in late
July or early August. The steering commit-
tee first wants to poll the 24 syndication
companies that organized SyndiTel “to get
their feelings,” he said. Organizers added
they also want to see what type of media
coverage the event generates.

Syndicators plan to gather this week in
New Orleans during the NATPE convention
or immediately thereafter in Los Angeles to

assess the future of SyndiTel, the spokesman
said. If there is a second event, he said, it
would be held at a hotel and focus more on
specific stars and shows, with interviews
and screenings confined to a more comfort-
able setting. A summer SyndiTel, he added,
would also provide distributors with a better
opportunity to screen their shows. Many of
the programs represented at last week’s
event will not premiere until fall. o

chairman of board of INTV.

SyndiTel celebrants. Among those attending the syndication event in Los Angeles were
(top picture, | to r): David Simon, vice president-programing, Fox Television Stations, and
president of NATPE International; Phil Corvo, executive director of NATPE; Dick Clark,
president, dick clark productions, and master of ceremonies for SyndiTel: Preston Pad-
den, president, Association of Independent Television Stations, and Charlie Edwards,

Among the celebrities (left picture): Scott Baio (I} of Charles in Charge and Melissa Sue
Anderson (r) of Sea Hunt. Right picture: Yakov Smirnoff (1) of What a Country and Robin
Leach of Lifestyles of the Rich and Famous.
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CBS board makes Paley, Tisch appointments permanent

Acting’ portion of titles is
iropped for chairman and CEQ

Virtually the same CBS Inc. board that in-
stalled Thomas Wyman as chairman four
years ago last week reinstated in that post the
company’s founder, William Paley, who had
neld the position on a temporary basis since
Wyman was asked to leave last Sept. 10. The
drama of Paley’s return, however, was over-
shadowed by the simultaneous appointment
as president and chief executive officer of
Laurence Tisch, the company’s largest
shareholder with 24 9%, who some feel may
sventually want to buy the company. The
poard’s search committee that had been con-
stituted to find permanent replacements for
both men—Tisch had also held his post in an
“acting” capacity since Wyman’s removal—
was disbanded, reportedly without ever con-
ducting any interviews ot candidates.

Last Wednesday’s announcement, follow-
ing the company’s monthly board meeting,
said that Paley would continue to concern
himself with programing at the CBS televi-
sion network. Paley told BROADCASTING he
has been out to the West Coast several times
recently: *“I see our people. | have visited
with some of the producers trying to find
product that we like. So it's the old grind,
and I am sort of back at it again. I think
everybody at CBS Entertainment is pulling

Paley
together, but our efforts won’t be seen in any
real way until next fall.”

Initially, the 64-year-old Tisch had termed
his staying on as president and chief execu-
tive officer “unthinkable.” But over the last
few months he indicated a change of mind,
first made public in an interview with
BROADCASTING (“At Large,” Oct. 27,
1986). He also at that time said: “‘I'm enjoy-
ing what I doing and I think I'm doing a
good job. . . I think my relationships with the
people here are good. and [ think it's work-
ing. And I think it’s going to be a happy

o,
Tisch

relationship.”

Tisch, who is also chairman and chief ex-
ecutive officer of Loews Corp., was not at
last Wednesday's board meeting at which the
decision was formally approved. But at a
meeting the previous evening, he reportedly
made certain concessions that convinced the
board to keep him in the post. The major
concession was that he reportedly told the
board he would not further streamline the
company by selling off any of its major divi-
sions. Tisch had previously initiated the sale
of most of the company’s educational and

profitability.”

Will CBS join ABC on the profit downside?

The likelihood that two of the three major television networks will
lose money in 1987 is an increasing possibility, although wheth-
er CBS will join ABC in the red may not be certain until the fourth
quarter. Currently it is known that much of that network's inven-
tory for the next nine months has been sold at prices below
those of 1986, while costs have either increased or failed to
decline commensurately.

William Suter, securities analyst for Merrill Lynch, says that
while the ABC television network might report a profit, the net-
work would actually be operating at a loss. The discrepancy is
due to a decision made by top management, shortly after the
Capcities/ABC merger, to “write down” by over $500 million the
balance sheet value of NFL football and certain other program-
ing rights. In future years, including 1987, there is less program
value to be expensed against revenue. Suter guessed the ac-
counting decision will help the network-reported numbers by
roughly $100 million in 1887. Dennis McAlpine, who follows the
Fifth Estate for Oppenheimer & Co., says he thinks ABC would
report a loss, even with the accounting benefit.

For CBS the possibility of unprofitability is less certain, al-
though most people expect the answer to be close either way.
One month ago Rich McDonald, a securities analyst for First
Boston Corp., wrote a report that estimated the television net-
work would lose $10 million to $20 million this year. The evalua-
tion reportedly said that even if CBS ratings did not slip any
further in the coming 12 months, its revenue would still decline,
from $2.3 billion to $2.2 billion, in part because of an “overly
cautious strategy” in the upfront marketplace in which, the eval-
uation said, both daytime and prime time units were sold at
discounts to the year before: “.. . the amount of time to sell in
scatter for the first three quarters of 1987 would have to com-
mand substantial premiums, upfront, to bring the network into

One CBS executive noted that since the report was written the
network had won the first two (prime time) weeks in January; the
scatter market had improved (BroaDCasTING, Dec. 29, 1986),
and CBS improved its lead in daytime, where a substantial por-
tion of TV network profits are made. The 1987 budget for the
broadcast group as a whole calls for cost increases to be held to
2% to 3%. First Boston's McDonald was away from his office and
was unavailable for comment on those developments.

Whether the final CBS numbers end up on one side or the
other of break-even may not be all that important, said Alan
Gottesman, a securities analyst for L.F. Rothschild, Unterberg,
Towbin: *Up 10 [million dollars] or down 10, that is rounding
error. Besides, if you are going into tough Hollywood negotia-
tions it is not the best idea to record all your profits. There are lots
of choices you can make about how much of costs to apportion
to original airings or to reruns, how to record licensing agree-
ments. All the choices are legitimate as long as they are done on
a consistent basis.” Gottesman said that because the network
had such latitude, if it wanted to show a profit but couldn't, “the
best thing they could do is hire a new CFO [chief financial
officer]. Based on the way they are reporting now | would guess
they will end up on the plus side.” The analyst said he thought
NBC would end up making $300 million.

Most other analysts also think that the CBS television network
will show a “modest” profit. The final results will depend greatly
on what happens in the fourth quarter, comprising the yet-to-be
negotiated upfront pricing and the later scatter market. Until
then, Mark Reily, securities analyst for Eberstadt Fleming, said.
one important factor may be how well the Fox Television Network
does. “They will be adding five more prime time hours onto the
66 already out there.”
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professional publishing operations for $500
million to Harcourt Brace Jovanovich and
was said 10 be interested in finding buyers
for the magazine publishing and records op-
erations. At the board’s previous meeting, an
informal proposal to sell the CBS Records
Group for $1.25 billion had been rejected by
the board.

Other elements of Tisch’s management
style over the last four months apparently
met board approval, including recent elimi-
nations of hundreds of positions in the cor-
porate and broadcast group staffs. Layoffs
are continuing. Within the past two weeks,
the advertising and promotion operations of
the broadcast group under Louis Dorfsman,
vice president, creative director, advertising
and design, had been effectively eliminated.
Roughly a dozen positions were affected by
the cuts, although Dorfsman will reportedly
continue at the company. Some expect cuts
in the overseas news bureaus, which were
recently visited by Tisch and newly appoint-
ed CBS News President Howard Stringer.

Despite the intensified cost cutting at the
broadcast group, at least one insider said
Tisch’s leadership was a good sign for that
segment of the company: “He is the first
chief executive officer in a long time who is
really interested in broadcasting and recog-
nizes that this is the centerpiece of the com-

-
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pany.” Reacting to Tisch’s appointment,
Philip Jones, vice president and general
manager, KCTV(TV) Kansas City, Mo., and
chairman of the CBS Television Affiliates
Board of Advisers, said: “I was really
pleased with it. The nice part about it is that
it will stabilize things [at the network]. It
should eliminate a lot of insecurities.” The
day after the announcement, Tisch flew to
St. Thomas, Virgin Islands, for a CBS affili-
ates board meeting.

Tisch’s substantial ownership of CBS
stock is still a live issue. The FCC has ruled
that control of CBS did not pass to Loews
with Tisch’s assumption of the “acting” CEO
role. If it had ruled otherwise, CBS might
have been forced to divest certain stations
whose crossownership has been grandfath-
ered. Fairness in Media is challenging the
FCC decision in court.

The CBS board decided last week to re-
nominate the current state of directors at the
company’s annual meeting—which this year
will be held several weeks later than usual,
in May—and allow incumbents Walter
Cronkite and Marietta Tree to continue on
the board beyond the age of 70. This excep-
tion to company policy regarding age was
seen as an attempt 1o signal to outsiders that
little will change at the company, even with
Tisch at the helm. a

B e e e —
Grant bankruptcy saga unfolding

At hearings in L.A. and Philadelphia,
noteholders, syndicators agree to
disagree; Milt Grant to testify;

GBS misses debt payment

The fate of Grant Broadcasting System has
been debated in Los Angeles and Philadel-
phia over the past few weeks. Bankruptcy
hearings in the latter city have already been
the scene of testimony by several broadcast-
ing and syndication executives, and next Fri-
day, Jan. 23, GBS President Milt Grant is
expected to make his case that current man-
agement should be allowed to continue to
operate the company’s three independent TV
stations.

In Los Angeles last Tuesday (Jan. 13),
representatives of the syndicators that are
currently owed more than $24 million and of
the holders of $170 million, face value, of
debt securities met to determine whether any
debt repayment might be divided voluntarily
among the creditors. Although different ver-
sions of who made what proposal emerged
from the meeting, no common plan was
agreed upon. The noteholders are the pre-
ferred creditors (and legally have first claim
on the assets of GBS) in this bankruptcy
proceeding, begun by Grant on WBFS-TV Mi-
ami, WGBO-TV Chicago and WGBS-TV Phila-
delphia (BROADCASTING, Dec. 15, 1986).

Also last Tuesday, lawyers for syndicators
met to try to settle some divisiveness within
that group. Among the points of disagree-
ment are whether syndicators shouid take
over the stations, and if s0, whether any of
the syndicators should be given a manage-
ment fee or an option to buy the stations.

MCA was said to have proposed a plan to
operate at least some of the stations, appar-
ently with an option to buy them (BROAD-
CASTING, Dec. 15, 1986). Another issue di-
viding the syndicators is whether the
bankruptcy proceedings (filed for each sta-
tion separately} should be dealt with sepa-
rately or consolidated. Some syndicators
have program commitments distributed un-
evenly among the stations while others pre-
fer the debt problem to be handled simulta-
neously.

Robert Hadel, vice president, MCA,
whom the syndicators chose last week to
head their nine-member creditors commit-
tee, said that differences among the syndica-
tors were being “overplayed,” and that most
syndicators had agreed on a plan of action.
He said the committee would introduce sev-
eral motions in court this week, perhaps in-
cluding a request to prevent the noteholders
from foreclosing on their liens, and ques-
tioning “...some transactions that took
place during the life and history of the sta-
tions.”

The noteholders have indicated that if the
court turned the stations over to them, they
might choose HR Broadcasting, headed by
Albert Krivin, chairman and chief executive
officer, to run the properties. Krivin was for-
merly senior vice president of Metromedia
and is also a consultant to several group
broadcasters and a director of Hal Roach
Studios. HR recently purchased indepen-
dents WCGV-TV Milwaukee and WTTO(TV)
Birmingham, Ala. Currently advising the
noicholders are HR; Hal Christiansen, for-
mer executive vice president, Fox Television
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Stations, and Washington-based statior
broker Ron Ninowski.

So far most of the testimony in Philadel-
phia has been presented by Grant Broadcast:
ing officials and advisers, including recently
appointed finance director, Richard Lieber-
man, who was formerly chief financial offi-
cer for John Blair & Co. Also heard fror
was Paul Hughes, head of Viacom Entertain-
ment. Viacom decided to file its own motior.
reportedly seeking to prevent GBS from us-
ing Viacom product on the three stations.
Hughes, it was said by one of those presen
in the courtroom, testified that Viacom had
sent GBS a cease-and-desist order which
was ignored.

Grant is scheduled to testify at a hearing
this Friday, at which he may explain whethei
he has found any equity investors to add
money to the stations. Also, he may be
asked by attorneys for the syndicators and
noteholders how many of the programing
contracts GBS intends to break. Currently,
GBS has little cash and is said to have
missed its last $2.2-million payment to note-
holders. Although it is now paying for pro-
grams being run on the three stations, one
lawyer said the payments were “not satisfac-
tory,” indicating that less than 100% was
being paid. Sources close to GBS indicate
that the company anticipates that if it is not
allowed to restructure, current operations
would produce 2 $15 million-$20 million
shortfall in 1987, on top of the one last year.

More than one participant in the proceed-
ings thinks that a possible outcome of the
bankruptcy proceeding would be a court or-
der allowing GBS management to restruc-
ture on the condition that it liquidate WGBO-
TV, which has the worst credit problems.
Such a move would also affect the former
limited partnership owners of the station,
who still retain a 50% interest.

No matter what the outcome, few syndi-
cators expect to come out whole. The court
could allow GBS to reject certain contracts
and also allow it to renegotiate prices on the
programing it keeps. There is also the possi-
bility that if the stations are turned over to
the noteholders, they, too, might try to re-
negotiate contracts. D

NAB task force
study on radio due
for discussion in
Laguna Niguel

Group grapples with improving
radio advertising sales, radio
autonomy within association

The National Association of Broadcasters
may soon embark on a campaign to boost the
image of radio with the advertising commu-
nity and the public. A special NAB task
force is expected to present a report to
NAB’s radio board at the winter joint board
of directors meeting Feb. 2-6 in Laguna Ni-



zuel, Calif., that will suggest such an en-
leavor as well as other actions designed to
‘move radio to the forefront.”

Among some of the ideas the task force
1as looked at would be to establish a sepa-
-ate radio executive committee or a radio
wdvisory council. It was also reported that
;ome task force members feel NAB's radio
livision should have its own president, an
dea that split the committee and one that
was said “not to be in the cards.” Last June,
he radio directors said they favor the devel-
»pment of “strong radio leadership.” But in
he meantime the board’s chairman would
ierve as the chief spokesman for the radio
ndustry.

The so-called unification task force,
vhose primary assignment is to insure that
he goals of the merger agreement, signed
ast year between NAB and the National As-
sociation of Radio Broadcasters, being car-
ied out, has met every month for the past
‘ive months. Another session will be held
sefore the board meeting to complete a re-
Jort.

The report will propose that NAB join
with the Radio Advertising Bureau in con-
lucting a study (commissioned by the RAB,
~hich has asked NAB to participate) on how
‘0 elevate the position of radio with the ad-
vertising community and the public. The
study is expected to cost about $32,000
‘NAB would pay half) and will be used to
:nable NAB and RAB to develop a strategy
‘or an image campaign.

The campaign is being viewed as the first
step toward further cooperative ventures
~ith RAB. “There seems to be a consensus
juilding on cooperation between RAB and
NAB on issues of vital importance,” said
lerry Lyman, radio board vice chairman and
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president of RKO Radio. A major thrust of
the task force's deliberations was said to fo-
cus on radio sales and ways that NAB can
enhance radio’s position.” “Nobody thinks
NAB ought to be in the sales business,” said
Task Force Chairman John Dille of Federat-
ed Media, Elkhart, Ind. But instead “we
want to find ways to foster RAB’s efforts.”
Still there are some on the task force that
favor a stronger sales role for NAB.

Task force member Bernie Mann of Mann
Media, High Point, N.C., the former NRBA
president, noted that radio gets onty 7% of
total advertising expenditures and that it's
been that way for 20 years. “Our goal is to
get radio on the road to increase its share of
the pie,” Mann said, adding that the task
force also discussed how to organize NAB to
use it’s manpower better. He said that the
task force was not planning to present a re-
port that would be rubber stamped by the
board; indeed, he said there were some is-
sues on which it hasn’t reached a conclusion.

Stil] at issue is the suggestion that a sepa-
rate five-member radio executive committee
be created. Dille said that proposal was
talked about, but that it will probably be
modified. Currently, NAB Radio Chairman
Bev Brown, of KGASiaM) Carthage Tex., Ly-
man and Bill Clark, of Shamrock Radio,
who serves on the executive commitlee as
the NRBA representative, meet each month
prior to the executive committee session.
Clark’s seat sunsets in two years and it has
been suggested that a third person be added
at that time to serve in an advisory capacity.
Dille said they may recommend that the im-
mediate past radio chairman fill that role.
There has also been some discussion about
erecting a radio advisory council to include
NAB'’s radio leadership and others.

As for the debate over whether radio
needs its own spokesperson or even a presi-
dent, the task force is undecided. There is an
overwhelming sense, said one member, that
“radio needs to become more visible nation-
ally.” And, said one source, “there’s a feel-
ing that maybe a spokesperson makes
sense.”” But the idea of radio having its own
president, in the words of one source, “is a
dead issue.” It seems most likely that the
NAB-RAB campaign would feature a radio
spokesperson,

Brown told BROADCASTING that radio is
“properly represented on the executive com-
mittee,” and that there is no need for another
layer. Brown said he, Lyman and Clark
would continue their meetings until Clark’s
seat is phased out. While he didn’t oppose
the creation of a radio advisory council,
Brown doesn’t think it’s necessary. The
spokesman for the radio industry, Brown
said, should be a broadcaster. “That’s the
way it is at NAB and that’s the way it was at
NRBA. I think that’s best.”

A key element of the NAB-NRBA merger
agreement is to see that radio’s interests are
aggressively pursued by NAB and that a
more autonomous radio department be cre-
ated. “We kicked around a lot of ideas,”
Dille said, noting that the group’s chief task
was 10 make sure that the spirit of the agree-
ment was being carried out. “l think early on
we concluded that the unification is working
right and that in the main everything is been
done.” Now that it’s working, Dille added,
“we want to push forward.” That view was
seconded by task force member Carl Wag-
ner, executive vice president for radio and
cable, Taft TV and Radio Co., Cincinnati,
who feels that “everthing is in good order.”
Wagner is also RAB vice chairman.

Will stations selectively preempt network programing?

In light of possible cuts

in affiliate compensation,

reps join syndicators in suggesting
that stations think of dumping

at least some network programs

One of the topics expected to surface at
NATPE this week will be possible sales ave-
nues opening up because of proposed cuts in
affiliate compensation by television net-
works. With the networks promising fewer
dollars to affiliates, and with stations dealing
with a tougher sales environment, affiliates
may be ready to run some syndicated prod-
uct in place of network programing on a
regular basis, the thinking outside network
circles goes. The sales pitch from syndica-
tors is said to have begun in earnest last fall.

And the syndicators are now being joined
by national sales representative firms which
would have more time to sell to national
advertisers if affiliates preempt parts of their
schedules. The reps’ rationale is that there is
an economic incentive to preempt network
schedules because there are enough quality
first-run shows to replace network program-
ing. John Von Soosten, vice president of
programing at Katz Communications, says

there are half-hour syndicated sitcoms that
could be used to fill in for weaknesses in
network schedules. “*And there are plenty of
those these days,” he said.

Dean McCarthy, vice president of pro-
graming at HRP, which represents an all-
affiliate lineup, said he is recommending
preemptions in certain cases and added that
there could be more opportunities for pre-
emptions in the future. HRP will impart ad-
vice on preempting network schedules in the
current economic climate in a presentation to
its affiliate stations on Wednesday at
NATPE. McCarthy said the rep would ad-
vise selectivity in preemptions.

Among those who are pitching replace-
ments for troubled spots in network sched-
ules is Tribune Entertainment, which, ac-
cording to Dan Greenblatt, office of the
president, has had a number of inquiries
from CBS affiliates about replacing The
Morning Show with Geraldo Live!, a one-
hour talk show. The latter, hosted by Geraldo
Rivera, will not be available until the fall of
1987.

Preempting network schedules is not new.
Dick Kurlander, vice president and director
of programing at Petry Television, said itis a

Broadcasting Jan 19 1987
81

“way of life for many stations already.” In
1982 at NBC-affiliate WBZ-Tv Boston, for
example, 210 hours of programing were pre-
empted. For the most part, those preemp-
tions consisted of replacing sports and mov-
ies with specials.

Late-night programing is also preempted
by large numbers of affiliates. According to
Matt Shapiro, vice president of programing
at MMT Sales, in the top 75 markets, 75% of
CBS affiliates delay or preempt that net-
work’s late-night fare. At ABC, 52% of af-
filiates in the top 75 markets delay or pre-
empt Nightline.

With dimunition of compensation in the
future, Kurlander predicted that preemp-
tions will grow. “There is no loyalty nor
should there be” when compensation goes
by the wayside, he said. But Kurlander and
others cautioned stations against preempting
too much and the networks against jeopar-
dizing their relationships with affiliates by
cutting compensation. “A station’s relation-
ship with its network is crucial,” said Kur-
lander. The loss of the compensation struc-
ture between the two parties could make for
a “free for all,” he said.

Since the beginning of the season, ABC-

remmadl
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affiliate wKRC-Tv Cincinnati (ADI 29), has
been carrying the first-run weekly syndicat-
ed sitcom, Throb (from Worldvision), at
9:30 p.m. on Friday in place of Last Electric
Knight, which usually runs at 9. The station
switched that show with Sledgehammer,
which usually runs at 9:30, to make the
move.

But preemptions are not always success-
ful. ABC affiliate wcBD-Tv Charleston,
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S.C., replaced regular programing at 8:30
p.m. on Tuesday and Friday in 1984 to create
more time for sales. According to Jim Kizer,
program director, the preemptions ended in
January 1986 because the shows could not
generate large enough audiences. “Buyers
don’t want a five rating.” The preemptions
were originally ordered, and then canceled,
by the station’s sales department. If such a
request were made. again, Kizer said he

would preempt.

But other stations are not so sure that pre-
emptions are worth it. Group W Television
President Bill Baker, who has responsibility
for both a syndication division, Group W
Productions, and the Group W stations, said
preemptions are to be avoided: “In tough
times, the network-affiliate relationship is
critical.” He said “nothing” would change
his mind about that, including a decrease in
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Constitutionality of fairness doctrine still up in the air

Appeals court decisions don’t answer
question; FCC must address problem in
one, other should go to district court

The question of whether the fairness doc-
trine is constitutional remained unanswered
last Friday, after a three-judge panel of the
U.S. Court of Appeals in Washington issued
opinions in two cases broadcasters had
hoped would produce rulings declaring the
doctrine violates the First Amendment. In
one, the panel directed the FCC to consider
the question. In the other, it told the industry
groups that brought it to take their case to
U.S. district court.

The opinions were sufficiently ambigu-
ous—or “neutral,” as a commission attorney
put it—to give both sides of the issue reason
to cheer. If there was a loser, it was the FCC,
which had hoped the court would resolve the
issue for it. The commission, in its August
1985 report on the doctrine, said it violates
the First Amendment and no longer serves
the public interest. But, in response to politi-
cal pressure that it acknowledges, it said the
doctrine’s future was for Congress to decide.

The appeals court panel did not wash its

hands of the issue entirely. In a case brought
by the Radio-Television News Directors As-
sociation and a number of other media orga-
nizations, the panel said it would consider
the question of whether the commission’s
failure to initiate a rulemaking to eliminate
the fairness doctrine was, in view of its find-
ings in the fairness report, arbitrary and ca-
pricious. It was in the RTNDA case the panel
directed the industry groups to file their con-
stitutional challenge with the district court.
The panel said it agreed with the public in-
terest groups opposing the challenge that the
commission’s fairness report’s conclusions
do not constitute the kind of agency action
that is subject to review in the appeals court.

The commission was directed to consider
the constitutionality of the doctrine in an or-
der in which the panel remanded the com-
mission’s decision that Meredith Corp.’s
WTVH(TV) Syracuse, N.Y., had violated the
fairness doctrine when it broadcast a series
of ads promoting the construction of a nucle-
ar power plant. But the panel offered the
commission an opportunity to avoid the con-
stitutional issue. It said the commission need
not “confront” it if it decides that, in light of

Coke, Gulf + Western in barter ad venture

Coca-Cola Telecommunications Inc. and the Gulf +Western Entertainment Group,
which includes Paramount Pictures Corp., have agreed to form a joint venture to sell
national barter advertising in all Paramount, Columbia/Embassy and Coca-Cola
syndicated programing. The announcement followed reports the two companies
have been negotiating to buy out Grey Advertsing’s majority interest in LBS to
consolidate their barter programing operations {see story, page 216).

Herman Rush, chairman and chief executive officer of Coca-Cola Telecommunica-
tions, issued a statement late |ast week confirming discussions have taken place.
“We've talked to many barter companies, including LBS, but there is no deal at this
time regarding LBS," he said, adding that Coca-Cola and Paramount “may buy a
barter company, or we may build our own barter company." Rush declined to say
which avenue the two studios are more likely to pursue. “| don't have a crystal ball to
see into the future,” he said. However, Lucie Salhany, president of Paramount Domes-
tic Television, said once the barter company is formed, it "has the option to buy new
companies.” Coca-Cola and Paramount decided to consclidate barter operations to
give them more bargaining strength with national advertisers, according to Salhany.
"We will have shows in every daypart,” she said.

The move will also put the studios in better position to form a programing service,
Salhany said. While the service would not be on the same scale as Fox Broadcast-
ing's, she said, it would give the partners the ability to take advantage of what
distributors see as the “next wave” in syndication—prime time preemptions on
affiliates created by reduced network compensation.

Under the co-venture arrangement, Coca-Cola and Paramount will retain syndica-
tion rights to their programs. The amount each will contribute to the new venture, its
name and other details will be decided after NATPE when the partners know how
much barter time they contro!l, Salhany said.
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the fairness report, “it may not or should not
enforce the doctrine because it is contrary to
the public interest.”

The panel also said the commission no
longer has the option of concluding that the
doctrine is required by law. In its fairness
report, it indicated that issue was in doubt.
But since then, the panel noted, another pan-
el of the court held, in Telecommunications
Research and Action Center, that the doc-
trine is not mandated by law. The opinion
also said that congressional references to the
doctrine in the 1968 Appropriations Act do
“not appear to mandate” the doctrine.

The panel, as it did during the oral argu-
ment in the case, appeared critical of the
commission for failing—out of concern for
Congress’s feelings—to confront the consti-
tutional issue. “We’re talking political reali-
ty here,” the commission’s then-general
counsel, said in the oral argument. But the
panel, in the opinion written by Judge Laur-
ence Silberman, said the commission “con-
fuses its quasi-judicial role with its quasi-
legislative one,” adding: “Whether or not it
may refuse to intiate a rulemaking in light of
its fairness report. . .it may not simply ig-
nore a constitutional challenge in an enforce-
ment proceeding.” The commission’s failure
to consider Meredith’s claim that enforcing
the doctrine against it deprives it of its con-
stitutional rights, Silberman said, “seems to
us the very paradigm of arbitrary and capri-
cious action.” Joining Silberman in the opin-
ion were Judge Stephen Williams and Wil-
liam James, senior U.S. district judge of
Billings, Mont.

Michael Bader, counsel for Meredith,
hailed the decision as “a big victory.” He
noted the commission has already held that
the doctrine violates the First Amendment.
If the commission “withdraws™ its conclu-
sion, Bader said, “they will have to say it’s
political .”

Timothy Dyk, RTNDA counsel, said the
panel in its two opinions “has shown consid-
erable interest in the permissibility of contin-
ued enforcement of the doctrine” in the face
of charges such enforcement is arbitrary and
capricious. The court, he added, “is going in
the right direction.”

If the industry critics of the doctrine found
comfort in the opinions, Andrew Schwartz-
man, of Media Access Project, who opposed
the industry in both cases, found some, too.
He was not entirely pleased, he said. But he
said that, “as of today, broadcasters’ efforts
to get a constitutional challenge before the
courts is stymied.” a
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isa gamble,

we'd likeZo suggest
-asurething.

Hype;shope ahd hoopla.
That's-all most new shows
really*have to-offer. Invest in a
programwi that's been a proven”
wirtner for six straight years.
Already renewed for the sev-
enth,"Entertainment Tonight”
isn't just a good bet. It's a

sure thing.
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The show that's
boldly taking TV
syndication wheré
noshowhas
gone before.

-Accelerate your ratings, demos
and gales to warp speed as the
legend continues. With 26
firstypuh hours, including a
Awa-<hour world premiere
movie;‘Star Trek: The Next
(Generation” is the greatest
programming opportunity in
the histery of the universe.
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Finatly a fate night
show wher people
don'ttalk;

They séream.

Dun;t‘panic. "'Fﬁ_day The .13fh5'
may:-still be available in your
market. But if-you want to

creéate-fearin the hearts of yvodr

rivals, you'd hetter b& quick.
“Friday The 13th*has sold
so fast, is:soary.
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Added # Attractions

BROADCASTING's editors and writers are at work on a number of special reporting
assignments scheduled (*) to appear during the next few months. Among the
more prominent prospects:

Jan. 26 ¥ NATPE. Coverage of the U.S.’s largest programing bazaar, in New
Orleans, Jan. 21-25.

Feb. 2 SMPTE. In advance of this engineering conference, devoted strictly
to television technology, a rundown of what will be on the agenda,
from the presentation of technical papers to an exhibit of advanced
technologies. In San Francisco, Feb. 6-7. And, as the nation’s Nation-
al Religious Broadcasters gather in Washington for their 44th annu-
al convention, BROADCASTING provides the delegates with a com-
plete agenda of the Feb. 1-4 event.

Feb. 9 This issue promises to break all records in presenting BROADCAST-
ING's annual roundup of station sales and cable deals during the past
12 months, Changing Hands 1986. And, as the seventh annual
Managing [Radio] Sales Conference gets under way in Atlanta, we
present a rundown of what to expect at this major meeting, spon-
sored by the Radio Advertising Bureau.

Feb. 16 Top 50 Agencies. The wave of mergers and consolidations in the
advertising agency world in 1986 created a new order, which is
further defined in BROADCASTING'S annual report on the top 50 agen-
cles by broadcast and cable billings. Plus a preview of one of cable’s
fastest growing conventions, the Texas Cable Television Associ-
ation convention in San Antonio.

March 2 wi Baseball. BROADCASTING's annual roundup of who's paying how
much for the broadcast rights to Major League Baseball's 26 teams.

March 238 Pre-NAB. A sneak preview of the agenda and exhibitors for the Fifth
Estate’s largest gathering, the National Association of Broadcast-
ers convention in Dallas.

March 3061 NAB. The complete rundown of events on tap for the NAB conven-
tion, plus a booth-by-booth examination of the companies on the
exhibit floor.

BROADCASTING will continue to update this schedule as appropriate, (a) to give
readers an idea of what's upcoming, (b) to give sources due notice that we're at
work in their territories and (c) to give advertisers a chance to plan their own
marketing strategies in tandem with these editorial opportunities.

You Belong in BROADCASTING & Every Week

* Publication dates are subject to change, depending on the progress of research and the
pressures of and pre-emptions by other breaking news developments.
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{AKE YOUR STATION

AWINNER!

Introducing the only all-new game
show with a proven network track
record that'’s available now!

Split Second has a proven network track record with
women 18-49 During its 3 years on the ABC-TV
Network, Split Second outperformed other popular
game shows in women 18-49 including Jeopardy
Hollywood Squares and The Newlywed Game.

Preeminent game show personality Monty Hall is
Joined by a dynamic production team to make Split
Second the fastest hit around.

its lightning fast. Imaginative. With sensational
prizes. And state-of-the-art production values. Its a
spectacular celebration of fun and
excltement.

Split Second is currently in produc-

tion and available now!
Source: NTIL 1971-1975 “ama
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NATPE taking care of business in New Orleans

Convention’s no-nonsense theme is
reflected in sessions; some 8,000
attendees, 266 exhibitors expected

The 24th annual NATPE International pro-
gram conference gets under way this week
(Jan. 21-25) in New Orleans, where an esti-
mated 8,000 television station and syndica-
tion executives will gather to discuss the is-
sues of the day: station bankruptcies,
escalating programing costs, children’s pro-
graming, block booking and other current
issues. The theme of this year’s convention
is “The Business of Doing Business.”

NATPE has conducted some business of
its own during the last year, announcing
Aug. 1 that it will move its headquarters
from New York to Los Angeles—to be clos-
er to the production end of the business and
to its president, David Simon, vice president
of station programing for the Fox affiliates,
who is based in Hollywood.

And after two years of planning, the orga-
nization has also laid the groundwork to

move the yearly meeting to the end of Febru-
ary beginning in 1988 (Feb. 26-29)—a move
intended to give sellers longer to prepare
pilots and everyone more time to recuperate
from the convention of the Association of
Independent Television Stations, which has
recently preceded NATPE’s. This year’s
INTV convention was held in Los Angeles
two weeks ago. NATPE will switch locales
for the meeting to Houston in 1988 and
1989, and then to Miami in 1990 and 1991.

At this year’s convention, 266 distributors
have signed for space on the exhibit floor, an
increase of 20 over last year.

The keynote address will come Thursday
from Francis T. Vincent JIr., president of the
Coca-Cola Co.’s entertainment business sec-
tor.

With much of the attention at the conven-
tion focused on economic problems, NATPE
last week added a panel session—on Thurs-
day, 5 p.m.—on station bankruptcies in the
wake of the Chapter 11 filing by Grant
Broadcasting. The panel will be moderated

by a bankruptcy judge and include represen-
tatives from syndication, stations and the le-
gal community.

While the bankruptcy issue is a new prob-
lem facing the organizations members,
NATPE officials said they also anticipate
seeing an old issue resurface this week: man-
datory children’s programing. Although the
issue is not on the agenda, broadcasters are
expected to let their views on the subject be
known to congressional staffers and FCC
members who appear on panel sessions.
Calls for mandatory children’s programing
requirements, some broadcasters believe,
will rise again in this Congress.

The convention will not be entirely with-
out lighthearted moments. On Saturday, Dr.
Ruth Westheimer will appear on a panel to
discuss the people meter. The session is ti-
tled, “The Meters, the People and Dr. Ruth.”
And ‘the Sunday agenda, the convention’s
final day, is relatively clear, culminating in 2
Super Bowl party produced by WAGA-TVAE
lanta.

h
The agenda for NATPE 87

Wednesday, Jan. 21

Rep firm and station group meetings. 8 a.m.-8 p.m.

NATPE/BEA educational seminar. 9 a.m.-4:30 p.m. Conventer Center.
Host: Lew Klein, Gateway Communications. Sules Representation. 9:15
a.m. Presented by Peter Goulazian, Richard Goldstein and Paul Arnzen,
Katz Television Group. Television Program Distribution. 10:45 a.m. Pre-
sented by Bruce Rosenblum and Leonard Bart, Lorimar-Telepictures. Lun-
cheon. 12:15 p.m. Keynote speaker: Jack Blessington, CBS. Network
Television. 1:30 p.m. Presented by David Poitrack, CBS. Loca! Televi-
sion. 3 p.m. Presented by Gus Bailey Jr., wuxT(Tv) Jacksonville, Fla.

International seminar. 3-5 p.m. Moderator: Larry Gershman, Hollywood
producer. Panelists: Brian Donegan, Devillier/Donegan Enterprises; 8ob
Jones, kywTv Philadelphia; David Simon, Fox Television; Mel Smith, Tri-
bune; Don Taffner, D.L. Taffner Ltd.

NATPE educational board meeting. 4-5 p.m.

International reception. 5:30-7 p.m.

Thursday, Jan. 22

General session. 9-10 a.m. Block Booking/Block Buying. Moderator:
Richard Barovick, Loeb and Loeb and Hess. Panelists: Joel Chaseman,

Crescent City crew. BaceDcastings edilonal and adveriising
statls will ba headoguanered &l the New Orleans Hiltan gl MATAE.
The .Jan, 19 istue will be avallable m [he publication bns ol tha
Mew Orizans Carvention Center when the show cpens and the
Jan, 26 igeus Wil be in b Bins on Jan, 24, In atlendance will be
Seaft Barratl, Jim Benson. Dave Bazriyr. David Frankel Kwentin
Kaenan, Kim Mcfvoy Steve MoClellan, Chades Mohr Jeanns
| Omohundes, Larry Taishe#, Skip Tash, Tim Thome:z, Don \eest
and David Whitcomoe

Post-Newsweek Stations; Dick Colbert, Colbert Television Sales; Henry
Gillespie, Turner Program Services; Harry First, New York University Law
School, Sy Yanoff, wNEv-Tv Boston.

General session. 10:05-11:05 a.m. Washington Update. Moderator: Mi-
chael Gardner, Akin, Gump, Strauss, Hauer & Feld. Panelists: FCC Com-
missioners Dennis Patrick and James Quello; John Lane, Wilkes, Artis,
Hedrick & Lane; Alfred Sikes, Commerce Department.

General session/brunch. 11:15 a.m.-1 p.m. Welcome: David Simon,
NATPE president, Fox Television Stations. Keynote address: Francis T.
Vincent Jr., Coca-Cola. Entertainment: Jack Daniels and the Original Cor-
net Band.

Exhibit hall. Open 1-6 p.m.

General session. 5 p.m. Chapter 11 Bankruptcy: Is it Real? Panelists:
Joseph Eisenberg, Levine & Eisenberg; Michael Kearns-Weiss, Loeb &
Loeb & Hess.

Friday, Jan. 23

Aftiliate meetings. 8:30-9:30 a.m. ABC Moderator: Mike Seagly, wzzm-Tv
Grand Rapids, Mich. Panelists: Mickey Hooten, Hearst Broadcasting;
Mark Mandala, George Newi. CBS Moderator: Kay Hall, woeu(Tv) Roanoke,
Va. Panelists: Herb Gross, Bob Horner, Tom Leahy, Tony Malara, Scott
Michels, Neal Pilson, David Poltrack. Independents Moderator: Vicki Gre-
gorian, wwvi-Tv Boston. Panelists: Charlie Edwards, Gaylord Broadcasting;
Jamie Kellner, Fox Television Network; Preston Padden, Association of
Independent Television Stations. International Moderator: Gunnar Rugh-
gimer. Panelists: Charles Denton, Central Independent Television;
Francesco DeCresceno, Milan; Larry Gershman, Hollywood; Arme Wess-
berg, Channel One. PBS John Felton, wreT(Tv) Miami. Panelists: Cindy
Browne, KTcA-Tv Minneapolis; Bob Davidson, Eastern Educational Net-
work: Ron Devillier, Devillier/Donegan Enterprises; Dr. David Leroy, PMN
TRAC; Frank Miller, Lionheart Television; Art Singer, New Hampshire Public
Television. Cable Moderator: Chuck Gingold, Lifetime. Panelists: Paul Cor-
bin, Nashville Network; David Kenin, USA Network; Geraldine Laybourne,
Nickelodeon; Jack Petrik, wras(Tv) Atlanta.

Concurrent seminars. 9:40-10:40 a.m. Absolutely the Last Annual
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We're gonna live forever!

Fame. The highest rated first-run syndicated series among all
dramas, action adventures and situation comedies!
136 episodes available now.

I‘W‘“!'._- ™

MGMI/UA Television Syndication

SOURCE: NIELSEN/SON THRU 12/86 «© 1986 MGM/UA COMMUNICATIONS CO. ALL RIGHTS RESERVED.



Another Big November for the Show
That Wins Hour After Hour Year After Year

= AMARILLO KVII 9AM.
No. 1'in Rating, Share, All Women Demographics

= BATON ROUGE WAFB 3PM.
No. 1 in Rating. Share, All Adult Demographics

= BIRMINGHAM WVTM 8 AM.
28% Share, 35% Women 18-49 Share, 41%
Women 25-54 Share

= BOISE KBC1 4PM.
No. 1in Households, Women Demographics

= BOSTON WBZ 1DAM.
Up 147% in Women 18-49, 100% Women
25-54 vs year-ago NBC programming

® BURLINGTON-PLATTSBURGH WCAX 9AM.
No. 1in Rating, Share, All Women Demographics

@ CHARLOTTE WBTV 9AM.
No. 1 in Rating, Share, Women

= CHATTANCGOGA WTVC 9 AM.
No. 1in Rating, Share, Men, Women

® CINCINNATI  WLWT 4PM.
No. 1in Ratinc, Share, Women

@ DALLAS WFAA 4PM.
No. 1in Women 18-34, Women 18-49, Women
25-54

= DENVER KUSA 10AM.
Ne. 1in Rating, Share, All Women Demographics

= DES MOINES KCGl 3PM.
No. 1in Rating. Share, Women 18-49, Women
25-54

= EUGENE KVAL 3PM.
No. 1in Rating. Share

= EVANSVILLE WEHT 4PM.
Nc. 1 in Householas, Women, Men

B FARGO KXJB 3PM.
No. 1 in Rating, Share, All Women Demographics

® FLINT-SAGINAW  WNEM 11 AM.
No. 1in Rating. Share, All Women Demographics

® FT. WAYNE WANE 4PM.
No. 1in Rating. Share, Women, Men

= GRAND RAPIDS-KALAMAZOD WWMT 5PM.

No. 1 in Rating, Share, Women

Eighth Season Begins in September

= GREEN BAY WFRV 3PM.
No. 1in Rating, Share, Women

= GREENVILLE-SPARTANBURG WSPA 4 PM.
No. 1in Women, Women 25-54

= HARRISBURG-LANCASTER WGAL 10 A.M.
No. 1in Rating, Share, All Wemen Demographics

= INDIANAPOLIS WISH 4PM.
No. 1in Rating, Share, Women, Women 25-54

= JACKSON WJTV 8AM.
No. 1in Hemes, All Women Demographics

5 KANSASCITY WDAF 9AM.
Solid No. 2, up 100% in Homes vs year-ago

® LA CROSSE-EAUCLAIRE WEAU 3:30 PM.
No. 1.in Rating, Share. Women, Women 25-54

@ LINCOLN-HASTINGS KOLN 4PM.
No. 1 in Raling, Share, All Women Demographics

B MIAMI WSYN 9AM.
Solid No. 2, Share up 43% vs previous
programming

®MILWAUKEE WISN 3PM.
No. 1in Rating, Share, Women

= MINNEAPOLIS-ST.PAUL KSTP 11 AM.
Solid No. 2, Share up 70% vs previous network
programming

= MOBILE-PENSACOLA WKRG 9 A.M.
No. 1in Households, Women

©OMAHA WOWT 4PM.
No. 1in Rating, Share, Women, Men

= DRLANDO WCPX 10AM.
No. 1 in Rating, Share, Women, Women 25-54

Host: GARY COLLINS

= PHOENIX KPNX 3PM.
No. 1 in Rating, Share. Women, Women 25-54

= PITTSBURGH KDKA 4PM.
No. 1in Rating, Women

® ROANOKE-LYNCHBURG WDBJ 4PM.
No. 1 in Rating, Share, All Women Demographics

® ROCHESTER WHEC 5PM.
No. 1 in Rating, Share, All Women Demographics

= SANDIEGD KFMB 3PM.
No. 1in Rating, Share, Women

= SACRAMENTD KCRA 9AM.
No. 1 in Rating, Share, All Women Demographics

= SALT LAKECITY KUTV 11 AM.
No. 1in Rating, Share, Women, Men

= SHREVEPORT KTBS 3 PM.
No. 1in Rating, Share, Women, Men

= SIOUX CITY KTIV 4PM.
No. 1 in Rating, Share, All Women Demographics

= SOUTHBEND WSJV 4APM.
No. 1 in Rating, Share, Women, Men

= SPOKANE KHQ 4PM.
No. 1in Rating, Share, Women

= ST.LOUIS KSDK 3 PM.
No. 1in Rating, Share, Women, Men

% TAMPA-ST. PETERSBURG WTVT 4PM.
No. 1 in Rating, Share, All Women Demographics

= TRAVERSE CITY-CADILLAC WPBN 4PM.
No. 1in Rating, Share, Women. Men

5 TUCSON KOLD 3 PM.
Nec. 1in Rating, Share, All Women Demographics

= TULSA KOTV 4PM.
No. 1 in Rating

© WASHINGTON WUSA 4PM.
No. 1in Women, beating Magnum P.I., Dating
Game and Love Connection

B WICHITA-HUTCHINSON KSNW 9 A.M.
Ne. 1in Rating, Share, Women, Men

= WICHITA FALLS KSWO0 3PM.
No. 1in Rating, Share, Women, Men

Source: NSI Nov. 1986
Nov. 1985

A WESTINGHOUSE BROADCASTING COMPANY
3801 BARNWAM SOULEVARD. LPS ANGELES. (A 90068 (213) 3503600




BREAKTHROUGH PROGRAMMING

for September 1987!

Salems childrey

Contemporary drama in Gothic style with
strange phenomena, captivating characters, rich
production values. Thirty compelling minutes daily.

he centuries-old struggle between the
WAl Deeds and the Cromleys is being renewed

on Salem Island, unleashing passions and intrigues,
strange forces and dark secrets.

For the first time, a dramatic series utilizes the
latest technological developments to create
extraordinary special effects that advance the plot
and astound viewers.

ITERTRAINMENT
TELEVISION

A Drvison of
THE TAFT ENTERTANMENT COMPANY

“Salem’s Children” is one-of-a-kind
programming designed for an explosive takeoff.

Highly promotable, it’s certain to be sampled
early and heavily. Sure to grab audiences and to
hold them, to be talked about and to be watched
avidly.

With broad audience appeal—and especially
attractive to young adults, both female and male—
“Salem’s Children” is flexible enough to capture its
time period in a variety of dayparts.

A brand new innovative series—from Group W
Productions in association with Taft Entertainment.

Distributed by B—=<

GROUP W _
PRODUCTIONS

A WESTINGHOUSE BROAOCASTING COMPANY
3800 BARHAM BOULEVARD. LOS ANGELES, CA 20068 {213) 850-3800
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George Back Barter Workshop. Moderator: George Back, All American
Television. Panelists: Dan Cosgrove, ASTA; Phil Howort, LBS Communica-
tions; Roger King, King World; Cassandra Reese, Kraft Inc.; John Rohr-
beck, knec(Tv) Log Angeles.

Program Management Skills. Presented by Bill Brower, Brower Associ-
ates.

General session/brunch. 10:45 a.m.-12:15 a.m. Sitcoms and First Run.
Moderator: Barry Thurston, Embassy/Columbia Television. Panelists:
Steve Bell, kTLA(TV) Los Angeles; Wes Harris, NBC Owned Stations; David
Salzman, Lorimar-Telepictures; Don Taffner, D.L. Taffner Ltd.; Rich Frank,
Buena Vista. Host: Deb McDermott, wkrN-Tv Nashville.

Exhibit hail. Open 12:30-6 p.m.

Alumni club reception. 6-7 p.m.

Saturday, Jan. 24

i

General session/breakfast. 8:30-10 a.m. Today’s Executive Producer:
The Business of Creation. Moderator: John Goldhammer, Goldhammer
Productions. Panelists: Dick Clark, Ralph Edwards, John Rich. Production
conference report: Bob Jones, kyw-Tv Philadelphia. NATPE Educational
Foundation report by Lew Klein, Gateway Communications.

Three concurrent sessions. 10:15-11:15 am. Tke Economic Revolu-
tion. Moderator: Consuelo Mack, Buena Vista's Today’s Business. Panel-
ists: Jeff Epstein, First Boston; Atec Gerster, Grey Advertising; Ken Gor-
man, Viacom; Paul Kagan, Paul Kagan Associates.

New Era in Regulations: How the Mid-Term Elections Affect Broadcast-
ing. Moderator: Dick Block, DBA Enterprises. Panelists: Charles Fire-
stone, UCLA Communications Law Program; Tom Herwitz, Fox Television
Stations; Thomas Ryan, House Energy and Commerce Committee; An-
drew Schwartzman, Media Access Project; John Summers, National As-
sociation of Broadcasters.

il

View from the Fourth Estate. Moderator: Charlie Rose, CBS Television
Panelists: Jon Banner, View; Michael Lambert, 20th Century Fox Televi-
sion; Gary Lieberthal, Columbia/Embassy Television; David Persson, Elee-
tronic Media; Sol Paul, Television/Radio Age; Dick Robertson, Lorimar:
Telepictures; Joseph Zaleski, Viacom Enterprises; Les Brown, Channels,
Syd Silverman, Variety; Don West, BROADCASTING Magazine.

Three concurrent sessions. 11:20 a.m.-12:20 p.m. New Business Op-
portunities. Moderator: Ken Rees, weco-Tv Minneapolis. Panelists: Bill
Craig, Midwest Cable & Satellite; Willis Duff, Audience Research & Devel-
opment; Paul Raymon, waga-TvAtlanta; Ryan Tredennick, waxT(Tv) Jackson-
ville, Fla.

The Meters, the People and Dr. Ruth. Moderator: John von Soosten, Katz
Television. Panelists: Pierre Megroz, ScanAmerica; Joe Philport, AGB Tele-
vision Research; Rick Spicer, R.D. Percy; Dave Traylor, A.C. Nielsen; Dr.
Ruth Westheimer.

The First Year is the Worst Year. Moderator: Jim Lutton, wrss(Tv} Hart-
ford, Conn. Panelists: Farrell Meisel, wor-Tv New York; Ann Pace, wJxT(Tv;
Jacksonville, Fla.; Barry Thurston, Columbia/Embassy Television; Deb
Zeyen, Group W Television.

Exhibit hall. Open 12:30-5 p.m.

Iris awards celebration. 6-8 p.m. Performing Arts Center. Hosts: Oprah
Winfrey and John Davidson. Entertainment: Ray Charles.

Sunday, Jan. 25

NATPE board meeting and elections, 9:30-10:30 a.m.
Exhibit hall. Cpen 10 a.m.-4 p.m.
Distributors meeting. 3:30-4 p.m.

Super Bowl party. 4-9 p.m.

h
First-run programing fueling syndication market

Among new first-run offerings are
revivals of 60's shows; sitcoms
remain in abundance; game, talk
shows face tough competition;
animated market drying up

According to executives at rep firms, syndi-
cators and stations, this year’s NATPE con-
vention is set to explode with programing.
The explosion, it is predicted, will manifest
itself in terms of sales, co-production deals
and a general excitement on the convention
floor. The syndicators, some pointing to the
prices Viacom’s Cosby has attracted as a de-
fense against predictions of gloom and
doom, are hoping the 1988 election year will
pump new advertising money into an other-
wise flagging broadcast advertising econo-
my, and thus into their business.

Helping to sustain the hopes of syndica-
tors and broadcasters will be a sort of “first-
run fever.” Syndicators have invested heav-
ily in first-run this year. In all, there will be
82 different first-run programs, representing
an increase of 26% over last year’s group of
65 programs, something Dick Kurlander,
vice president and director of programing at
Petry Television, points to as the current
state of syndication. Many of the first-run
shows have not been shown to stations and
therefore lack clearances, something that

could spur buyers and sellers alike at
NATPE, he says.

Among the new first-run offerings will be
Paramount’s Star Trek: The Next Generation,
produced by the network division, and Fri-
day the 13th: The Series, which will have
Frank Mancuso, producer of the theatrical
movies, as its executive producer; MGM’s
revivals of the Seq Hunt and Rat Patrol se-
ries, and the first combination of a game
show and home shopping, The Home Shop-
ping Game from MCA-TV.

For the past few years, the Association of
Independent Television Stations convention
has informally kicked off the program sell-
ing season. But many distributors said pri-
vately that things were slow at the conven-
tion. Qutside the programing suites, in the
hallways of Hollywood’s Century Plaza ho-
tel at INTV, much of the talk concerned the
bankruptcy filings by WTTV(TV) Blooming-
ton, Ind., and wQTVv(TV) Boston, as well as
continued discussions of an earlier filing by
Grant Broadcasting. But distributors were
treating the news as evidence that the inde-
pendent television station business was ma-
turing, and that long-term, the failures only
bode well for the business.

There is 2 down side to the upbeat predic-
tions for NATPE, however, that few will
deny; indeed, 1987-88 is being called by

Broadcasting Jan 19 1987
106

some the “‘most competitive™ year in syndi-
cation’s history {BROADCASTING, Jan. 5).
Syndicators, in a sense, are victims of there
own successes—there were not many fail-
ures among the new shows this past fall,
leaving stations with few holes to fill. And
for each of those holes there will be a num-
ber of new and returning shows competing
for spots on stations’ schedules.

Among them will be a bumper crop of
first-run sitcoms at NATPE, although not as
large a number as some had anticipated. Ac-
cording to a pre-conference presentation by
Katz, of the 51 sitcoms that had, at one time,
been expected, only 30 will be there. In ear-
ly fringe, two and possibly three more first-
run talk shows will vie for time periods that
Donahue and The Oprah Winfrey Show now
call their own. As to animated strips, there
will be a total of 13 shows competing for
slots on schedules in 1987, although the
overall is weak.

The following is a review of the product in
the principal programing genres on display
at NATPE this week.

Sitcoms in abundance

Many are calling 1987 the year of the sit-
com, despite the problems endured by sit-
coms in checkerboards this past fall. Ac-
cording to Katz, in eight of the nine markets



PORTRAIT OF A HIT:

DOM DeLUISE

OCCUPATION: Making millions laugh.
BORN: Fall ’87

‘BLOODLINES: A Dom DeLuise-Greg Garrison
production in association with Multimedia
Entertainment.

ALMA MATER: Whatsamotta U.
FAVORITE BOOK: The Nielsen Rating
Book of Lists

PROFILE: Hilarious, universally-liked,
hard-working, a proven winner.
FAVORITE TV PROGRAM:

The Dom DeLuise Show

INCOME: Cash/Barter.

FAVORITE PERSON: Greg Garrison,
Executive Producer

DREAM DATE: To spend a half-hour
each week entertaining your viewers
with his fabulous new sit-com.
AMBITION: To be your station’s

fall smash!

“THE DOM DeLUISE SHOW”
The family-oriented half-hour
hit situation comedy for the
1987-8 season.

Call Multimedia Entertainment,
Tom Shannon (212) 484-7075

2>
SmMy
~ZVMULTIMEDIA
ENTERTAINMENT

See Us At Booth 133 At NATPE
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THEALL NEW

MATCH GAME WILL GLOW
RED HOTON YOURSTATION

Celebrity Panel—The Biggest Names In Entertainment

Big Cash Prizes For Lots Of Excitement
Available For Stripping Fall 1987

A MARK GOODSON PRODUCTION
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in which checkerboards premiered last fall
(with KTLA[TV] Los Angeles being the ex-
ception), the schedules underperformed
those that ran in November 1985—in the
case of wvSB-Tv West Point, Miss., by 88%.
“There are no reasons why any stations
should want to run first-run sitcom checker-
boards, unless they are a distant third in their
market,” said John Von Soosten, vice presi-
dent for programing at Katz. Sitcom check-
erboards can potentially be more economical
than other access vehicles, said Von Soos-
ten. but figuring in the promotion costs
checkerboards require, as well as the risk
they carry (a failure on a given day requires a
new show). they are not worth it.

Petry’s Kurlander said that what could
breathe life into checkerboards would be the
premiere next fall of the strong set of check-
erboarded first-run sitcoms on the NBC-
owned stations and on CBS’s wcCau-Tv
Philadelphia. Those stations have commit-
ted to promoting the shows as the beginning
of their respective prime time lineups. One
question about last fall's checkerboard was
whether the shows were given adequate pro-
motional support to attract an audience.

The ratings problems of checkerboards—
with KTLA's solid showing the exception—
do not endanger the first-run sitcom. Those
shows will continue to endure in vertical
blocks on weekends, and elsewhere in
schedules. “Equating checkerboards and sit-
coms is wrong” said Matt Shapiro, vice
president, MMT Sales. Stations will contin-
ue to be interested in the vertical blocks not
only for their performance-cost relationship,
but also for their back-end value. For affili-
ates in the top 50 markets, successful first-
run sitcoms could log enough episodes even-
tually to be used as strips in access.

A more serious threat to sitcoms, he said,
are the deficits that those shows carry, some-
thing referred to by Dick Robertson, office
of the president. Lorimar-Telepictures. at a
first-run panel at INTV. L-T's first-fun sit-
coms currently carry deficits of $4 million
apiece for the production of their 26 epi-
sodes.

Blair's On the Move with Rita Moreno

bl g

Slim pickings for off-network

There are more questions than answers con-
cerning the market for off-network half-hour
sitcoms. according to many stations and the
reps. The high prices The Cosby Show is get-
ting are not a true indication of the state of
the market, observers say. The last off-net-
work sitcom to enter the market (roughly six
months ago) was Warmner Bros.’s Growing
Pains, for which stations paid “reasonable”
prices, sources say. Currently on the market
1s Mr. Belvedere from 20th Century Fox and
soon to be launched will be Who's the Boss
from Columbia/Embassy.

Many stations are waiting to see whether
the high prices paid for half-hours will come
down when the first-run sitcoms now on the
air become strips. The first of those, It's a
Living, which consists of syndicated epi-
sodes and some from a network run, is cur-
rently being marketed by Lorimar-Telepic-
tures. The first first-run sitcom comprising
all syndicated episodes will be 20th Century
Fox's Small Wonder, set to come on the mar-
ket in 1988.

“If syndicators are thinking that a new
record price in markets has been set by
Cosby, they're wrong,” said MMT’s Sha-
piro. Shapiro said that given the increased
supply of half-hour syndicated sitcoms,
prices could retreat. But they will not lose
ground compared to previous prices paid in
syndication, he said.

[n off-network hours, the two successful
debuts this past season—Magnum P.1., and
Knight Rider, both from MCA-TV—have
been encouraging for distributors in what
has otherwise been a rough period for one-
hour series. But whether the performance of
Magnum P.I. has been reflective of the
prices paid for it is another matter. Accord-
ing to Kurlander of Petry, which represents
KTLA, stations that paid record-breaking
prices for Magnum have been able to make
money on the show, but the cost-effective-
ness of hours today is not the same as when
Magnum went on the market.

MCA-TV will attempt to breathe new life
into the market with Miami Vice and Mur-
der, She Wrote, both scheduled to be market-
ed soon. In addition, New World Television
will be launching Highway to Heaven.

Overcoming the big two in talk shows

A number of talk shows were in the develop-
ment stage for fall 1987, but that number has
now diminished to two hour-long shows and
one half-hour. Any additions to that genre,
critical to affiliates for providing a lead-in to
their newscasts, will have to overcome Don-
ahue and The Oprah Winfrey Show, the latter
being syndication’s best rookie performer
last fall. Those two shows, both of which
started in the morning, are running, or wili
run, in early fringe time periods.

Aside from the competition they face, the
new hours each have their own strengths and
weaknesses, according to rep-firm execu-
tives. In both cases they may wind up in the
morning periods that were occupied by Don-
ahue and The Oprah Winfrey Show. For Ger-
aldo Live!, starring Geraldo Rivera, there is,
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according to Von Soosten, the problem o:
the controversy surrounding the two special:
that he has appeared in, The Mystery of A
Capone’s Vaults and American Vice: Th
Doping of a Nation. Tribune Entertainmen
has cleared Geraldo Live! in 12 markets s
far, including the four Post-Newsweek Sta-
tions.

This season’s other hour-long talk show i
The Wil Skriner Show, distributed by Grouj
W Television, and now cleared on a liney,
including wNBC-TvV New York, KHJ-Tv Lo
Angeles, WMAQ-TV Chicago, WRC-TV Wash
ington and wkYC-Tv Cleveland.

In addition to those two shows, there is O»
the Move, starring Rita Moreno and distrib
uted by Blair Entertainment.

If stations are not talking in early fring
this year, they are in court. The court shov
genre, programed in blocks on some sta
tions, has become a successful news lead-it
in certain cases, which may make it difficul
for the launch of another budding genre o
psychotherapy shows (BROADCASTING
Aug. l1). Already, there seems to be :
shakeout among pyschotherapy shows. A
one point there were as many as six half
hour shows—=ither reenactments of therap
sessions or live sessions with an audienc
and a therapist—in the planning stages. Via
com is not going forward with Getting @
Touckh, in which the CBS stations had a role
and LBS currently has The Groxp on hold
That leaves Between Us (Harmony Gold)
Good Advice (Coca-Cola), Strictly Confiden
tial (Blair) and Getting In Touch (Baruct
Television Group). With the exception o
Getting in Touch, which is an hour, each o
the shows is a half-hour.

Game shows face tough competition

The tide of glitzy, lucrative giveaway gam
shows that flooded the syndication market in
1986 will recede somewhat this year, witl
distributors pushing 13 new offerings com
pared to last year’s 23. The decline, analyst:
satd, stems from several factors: the contin-
ued strength of King World’s Wheel of For

Dr. Theresa Crenshaw of Between Us
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New York W(CBS
Los Angeles KCOP
Chicago WLS
Philadelphia WPVI
San Francisco KRON
Boston WNEV
Detroit WDIV
Dallas KXAS
Washington WUSA
Cleveland WEW/S
Houston KHOU
Atlanta WXIA
Pittsburgh KDKA
Tampa W/ TSP
Seattle KOMO
Miami WTVJ
Minneapolis WCCO
St. Louis KSDK
Denver KUSA
Sacramento KXTV
Phoenix KTSP
Baltimore WMAR
Indianapolis WTHR
Hartford WTNH
Portland, OR KOIN
San Diego KCST
Orlando WFTV
Kansas City KCTV
Mitwaukee WTMJ
Cincinnati WCPO
Nashville WSMV
Charlotte WBTV

#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1

New Orleans WW/L
Greenville WCTI
Buffalo WKBW
Oklahoma City KWTV
Columbus, OH \WBNS
Raleigh WTVD
Birmingham \WBRC
Grand Rapids WZZM
Providence WPRI
Memphis WMC

San Antonio KMOL
Norfolk WVEC
Wilkes-Barre WYOU
Greensboro WGHP
Albany WNYT

Tulsa KTUL
Richmond WXEX
Little Rock KATV
Flint WJRT
Shreveport KTBS

\W. Paim Beach WPEC
Mobile WKRG
Knoxville \WBIR
Jacksonville WJXT
Wichita KWCH
Fresno KFSN

Toledo WTOL
Albuquerque KOB
Syracuse WiXT
Green Bay WFRV
Des Moines KCCI
Rochester WHEC

#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1

Omaha KMTV
Roanocke WDBJ
Honolulu KHON
Davenport WOC
Paducah KFVS

Champaign/Springfield W

Cedar Rapids KWW/L
Spokane KHQ
Lexington WTVQ
Portland, ME \XGME
Tuscon KGUN
Chattanoocga WRCB
Springfield, MO KYTV
Jackson WJTV

South Bend W/SJV
Tri-Cities WCYB
Youngstown WYTV
Huntsville WAFF
Columbia, SC WIS
Baton Rouge WAFB
Lincoln KOLN
Evansville WFIE
Springfield W\V/LP
Las Vegas KVBC

E! Paso KDBC
Colorado Springs KKTV
Sioux Falls KSFY

Ft. Wayne WANE

Ft. Myers \X/BBH
Beckley WOAY
Bakersfield KGET
Columbus-Tupelo WTVA



Chico-Redding KHSL
Minot KFYR
Columbia-Jeff KOMU
Ft. Smith KFSM

Mason City-Rochester KTTC

Lubbock KAMC
Topeka KSNT
Bangor WLBZ
Medford KDPV
Albany, GA WALB
Quincy WGEM
Tyler KLTV

Abilene KTAB
Florence WBTW/
Dothan WTVY
Idaho Falls KIDK
Rapid City KOTA
Alexandria, LA KALB
Billings KTVQ

Palm Springs KESQ
Hattiesburg WDAM
Clarksburg WDTV
Panama City WJHG
Missoula KPAX
Elmira WETM
Ada-Ardmore KTEN
Roswell KOBR
Jonesboro KAIT
Biloxi WLOX

Great Falls KRTV
Yuma KYEL
Watertown WWNY

#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1

Parkersburg WTAP
St. Joseph KQTV
Marquette WLUC
Alexandria, MN KCMT
Butte KXLF

Ottuma KTVO

San Angeilo KLST
Lima WLIO

Bowling Green WBKO
Harrisonburg WHSV
Zanesville WHIZ
Presque Isle WAGM
Victoria KAVU

Twin Falls KMVT
Bend KTVZ

Peoria WHOI
Lansing WILX

Fargo KXJB

Augusta W/ JBF
Madison WKOW/
Charleston \W/CBD

Monterey-Salinas KMST
Lafayette, LA KATC

#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1

Santa Barbara KCOY
Rockford WTVO
Wilmington WWAY

Columbus, GAWTVM

Harlingen KRGV
Amarillo KVIi
Terre-Haute WTWO
Joplin KODE
Corpus-Christi KRIS
Duluth KBJR
Binghamton WBNG
Wheeling WTRF
Beaumont-PA. KUAC
Yakima KNDO
Tallahassee WCTV
Wausau WAOW
Reno KTVN

Wichita Falls KFDX
Macon WMAZ
Eugene KVAL
LaCrosse WXOW
Odessa KMID

Boise KBCl

r
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SOURCE: NIELSEN NOV. 86




#1 New York \XYABC #1  Providence WPRI

#1  Chicago WLS #1  Memphis WMC

#1  Philadelphia \WPVI #1  San Antonio KMOL
#1  Detroit WDIV #1  Wilkes-Barre WYOU
#1  Washington WJLA #1  Norfolk WVEC

#1 Dallas KXAS #1  Albany, NY WNYT
#1  Cleveland WEWS #1  Tulsa KTUL

#1  Pittsburgh KDKA #1 Little Rock KATV

#1  Seattle-Tacoma KOMO #1  Flint-Saginaw KJRT
#1  Tampa WXFL #1  Richmond WXEX

#1  Minneapolis WCCO #1 Shreveport KTBS

#1  St. Louis KSDK #1  W. Palm Beach WPTV
#1  Denver KUSA #1  Mobile WKRG

#1  Sacramento KXTV #1  Knoxville WBIR

#1  Baltimore WMAR #1  Toledo WTOL

#1  Indianapolis WTHR #1  Jacksonville WJXT
#1  Phoenix KTSP #1  Albuguerque KGGM
#1  Hartford WTNH #1  Syracuse WIXT

#1  Portland, OR KOIN #1  Green Bay WFRV

#1 San Diego KCST #1 Des Moines KCCI

#1  Orlando WFTV #1  Rochester, NY WROC
#1  Cincinnati WCPO #1 Roanoke \X/DBJ

#1  Milwaukee WTMJ #1  Portland, ME WGME
#1  Nashville WSMV #1 Davenport WOC

#1  Charlotte WBTV #1  Cedar Rapids KW\X/L
#1  New Orleans WWL #1  Champaign-Springfield WICS
#1  Buffalo WKBW/ #1  Spokane KHQ

#1  Columbus, OH WBNS #1 Chattanooga WRCB
#1  Oklahoma City KWTV #1  South Bend WSJV

#1  Birmingham KBRC #1  Tucson KGUN

#1  Raleigh-Durham W/TVD #1  Tri-Cities WCYB

#1  Salt Lake City KTVX #1  Huntsville WAFF

#1  Grand Rapids WZZM #1  Lincoln KOLN




#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1

Baton Rouge WAFB
Columbia, SC WIS
Youngstown WYTV
Springfield, MA W\W/LP
Las Vegas KVBC

El Paso KDBC

Sioux Falls KSFY
Colorado Springs KKTV
Peoria WHOI

Lansing WILX
Augusta, GA WJBF

Ft. Myers \W/BBH
Monterey KMST

Santa Barbara KCOY
Amarillo KVII
Wheeling WTRF
Columbus, GA WTVM
Terre Haute WTWO
Wilmington \W\X/AY
Joplin-Pittsburgh KODE
Yakima KNDO
Binghamton WBNG
Tallahassee WCTV
Reno KTVN

Eugene KVAL

Macon WMAZ

Erie WICU
Chico-Redding KHSL
Minot KFYR

Ft. Smith KHBS

Bangor WLBZ

Tyler KLMG

Florence WBTW

#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1

oL
Utica WUTR

Idaho Falls KIDK
Alexandria, LA KALB

Hattiesburg-Laurel W DAM

Palm Springs KESQ
Rapid City KOTA

Clarksburg-\Weston WDTV

Elmira WETM
Panama City WJHG
Jonesboro KAIT
Yuma KYEL

Biloxi WLOX
Parkersburg WTAP
Roswell KBIM

St. Joseph KQTV
Eureka KVIQ
Mankato KEYC
Marquette \W\WC
Alexandria, MN KCMT
Butte KXLF
Ottumwa KTVO
Lima WLIO
Harrisonburg WHSV
Zanesville WHIZ
Presque Isle WAGM
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re your talents frustrated
by deadlines and sched-
ules? Struggling to keep it

creative in spite of a million last
minute changes? Ampex has the
tools that can help.

How about a video art system
that lets you modify, move, resize
or delete individual elements of
a graphic, just like on a paste-up?

The AVA-3 has it!

And once you've created an
incredible graphic background,
and you want to add 3D anima-
tion, that's easy too—when you
team your AVA-3 video art system
with an Ampex PictureMaker™
PictureMaker gives you the tools
to mode]}, color, shade and animate;
it even lets you wrap moving video
around an animated 3D object.

Or what if you need to store the

background from your AVA-3 sys-
tem, and then composite an up-to-
the-minute freeze-frame for an
“over the shoulder” insert? You can
do that too, with no picture degra-
dation, when you team your AVA
with an ESS-3 Graphics Composi-
tion System. And you don't even
need a special eifects device!
Imagine the time savings, the
elimination of duplicated effort,

It you have the talent,

Randy C. Trullinger of
Hubbard Broadcasting/
KSTP-TV, St. Paul, creates
with the ESS-3.

i
e i .

Juliet Lesser of VTR Ltd.,
London, puts big ideas on
asmall screen with the
AVA-3.

Mario A. Wong, of Tele-
visa, §.A., Mexico City,

prepares his slides with
an AVA-3.

1= =8 8. ¢

Cuestionario de la Copa:-Mundial




the creative control. Well, you
t have to imagine, because
can combine these tools into
.mpex Creative Graphics

ter configured to meet your
Is, right now. And since these
s are designed to integrate in
combination, that old bug-a-
of cquipment incompatibility
iminated.

yur general manager wilt

Amy G. Davis, of Craw-
ford Post-Productions,
Atlanta, created this

appreciate the fact that a Creative
Graphics Center eliminates
monies spent on duplication of
capabilities, while the engineers at
your facility will appreciate a sin-
gle source of product support and
the reduction in parts, inventory,
and service hassles that result.

So whether you need hi-speed
layout and paint, high-quality
composition and storage, cost-

effective 3D modeling and anima-
tion—or any combination of the

three—contact Ampex, the source
for your Creative Graphics Center.

Atlanta (304] 4917112 Chicago {312} 593-6000
[allas {214} 960-1162 Los Angeles [818] 365-8627
New Jersey (201} 8259600
{In New York {212) 947-8633)

San Francisco (415) 3672202
Washington DC. (301) 530-8800
Canada [416) 821-8840

AMVIPEX

Ken Creasman of Yale
Video, Anaheim, creates
on a 3D Picturemaker.

graphic on AVA-3.

Bob Rankin of WHAS-TV,
Louisville, turns imagi-

nation into reality on
AVA-3 and ESS-3.

* PictureMaker is a Trademark of Cubicomp Corporation




THE

® He’s the sensational
talking bear who's taken
the nation by storm, out-
selling the Cabbage Patch
Kids in his very first year.

® Now he’sa TV star, with a
whole family of won-

BEAR FACTS
ABOUT
LBS" NEXT
KIDSHOW
WINNER.

derful characters, in LBS’
next first-run animated hit
for boys and girls.

® Featuring inventive,

magical adventures with
enduring appeal, and
themes that entertain and

enrich.

® LBS, the hit makers

who developed the long-
running syndication
successes Heathcliff,
Inspector Gadget and
MASK, now add Teddy
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Ruxpin” to their roster of ® 5-PART MINI-SERIES IN W%z_ /

animated favorites. MARCH '87. W ml—&% W
Powerful marketing ® HALF-HOUR STRIP /’&

plan will build big audi- STARTS FALL '87.

ences for this winning NATPE Booth 233

kidshow: THE ADVENTURES OF TEDDY RUXPIN™ o S NN 0022 e

©1986 ALCHEMY 1, INC ALL RIGHTS RESERVED From LBS in association with Worlds Of Wonder, Inc. 625 N, Michigan Ave.,, Chicago, IL60611  (312) 943-0707



NEW SERIES!
60% OF THE U.S.
ALREADY CLEARED!

ALL TOP 10 MARKETS INCLUDING
[HE NBC TELEVISION STATIONS.

When you have a
blockbuster show, you geta
blockbuster talent to star in it.

The show is the brand-new,
first-run series “You Can't Take
It With You” based on the
legendary Kaufman and Hart
comedy.

The play won a Pulitzer

Prize. The Frank Capra filrr
took the Oscar for Best Pict
The series star: One of
America’s most popular
favorites, Emmy-winner H.
Morgan.

Confirmed by his TVQ
Scores, Harry out-ranks the
likes of Patrick Dufty, Ted




SHOW:

STARRING HARRY MORGAN

A\

b

h

¢

AT
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A

anson, Johnny Carson, Tom  family through week after

lleck, Don Johnson, Bob week of outrageously funny

ope—and many other top situations.

levision personalities: It's a great American comedy,

ainst key Young Women with a great American star.

‘mographics.

Now he holds center stage

Grandpa Vanderhof, who 875 Thind Ave, NUNY 10022 (212) 418.3000
I From LBS in association with 9220 Sunser Blvd,, Los Angeles. CA 90069 (213

idS the nutty Sycamore Procter 8 Gamble Productions and Harps Production Michigan Ave., Chicage 1 (312)94
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ws. Comedy segments with

: freshest comic talent. And a
sh-voltage look that’s just right
“today’s audience.

LBS proudly joins Dick Clark
“The New American Bandstand.
Now—more audience power
N ever.

WEEKLY HOURS ON AN
ADVERTISER-SUPPORTED
BASIS STARTING FALL ‘87

From dick clark productions, inc.
and LBS Communications Inc.

875 Third Ave., NY, NY 10022 (212} 418-3000
9220 Sunset Blvd., Los Angeles, CA 90069 13) 859-1055
625 N. Michigan Ave., Chicago, IL60611  (312) 943-0707

MNATPE Booth 233




YOUR SEARCH IS OVER!

\WWAILABLE NOW FOR such as William Hickey, E.G.

FALL ‘87 START Marshall, Margaret O'Brien,
—— — Jerry Stiller, Michael Warren
® Syndication’s highest- and Susan Strasberg.

rated first-run series everin o Superb demographics:
Late Fringe. 49 percent Adults 18-34

® Fresh, innovative thrillers —and a remarkable 75 percent
spotlighting major guest stars  Adults 18-49!

® The only strip of its kind:
potent Late Fringe
programming.

® Firmly established as a
powerhouse weekly series in
Late Fringe—plus Access,
Prime and Early Fringe, too.

® A proven success on




A presentation of LBS Communications Inc. and Tribune Broadcasting Compan-y. A LAUREL Production in association with Jaygee Productions.

Robert Bloch. Produced on
film in New York and
Hollywood.

independents and affiliates in
markets of every size.

» 92 half hours for stripping,
including 22 brand new
episodes for 1987-88.

» Masterful stories by such
writers as Stephen King,
George A. Romero and

® Appealing cash-barter
optians provide maximum
flexibility for stations.

il

e

NATPE
Booth 233

TRIBUNE
BROADCASTING
L iy

875 Third Ave., NY, NY 10022, (212) 418-3000
9220 Sunset Blvd., Suite 101-A, Los Angeles, CA 90069, (213) 859-1055
625 N. Michigan Avc., Suite 1200, Chicago, IL. 6061, (312) 943-0707




THE HOT HALF HOUR ® Among all the new first-run
WITH YOUNG VIEWERS sitcoms, The New Gidget ranks
EVERYWHERE. #1 in premium Young Female

® 69% of all telecasts rank #1 demos from coast to coast—Los
or #2 in their time periods in Angeles, Detroit, Dallas, Cleve-
W 12-17. 58% #1 or #2 land, Pittsburgh, Seattle, Miami,
inW12-24. 53% #1 or St. Louis, Denver, Sacramento.

#2in W12-34. 55% #1 or ® All across the nation, The New
#2 in Teens. Gidget outperforms the Nov. "85

time period. 75% ot all teleca:
equal or improve W 12-17
demos. W 12-34—74%.

W 12-24—72%. Teens—68%.
W 18-34—63%. W 18-49—60

Catch The New Gidger wave.
You'll be sitting on top of
the world!

SOURCE- NSINOV '86. NOV ‘8%



2 BRAND NEW HALF
OURS FOR FALL ‘87!

1e fun is back! With fabulous
'w Monkees talents on the
ose with their rock video

‘com

en heroes in a rock fantasy of
p comedy and hot music.

ith a right-now look and style

all their own.

A fresh, new version of a proven
success strategy. Powerhouse
cross-promotion with records,
radio, videos, concerts,
publicity, personal appearances,
merchandising.

America loves to Monkee
around. And here’s your

opportunity to get your share of
Monkee business!

B ]

Television. a division of CFT Holdings, Inc. All rights teserved.

ENTERPRISES
DUUMBLA PICTURES TELEVISION AND LBS COMMUNICATIONS NC

75 Third Ave., NY, NY 10022 (212) 418-3000
220 Sunset Blvd., Los Angeles, CA90069  (213) 8591055
625 N. Michigan Ave., Chicago, IL 60611 (312) 943-0707

NATPE Booth 233
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tune and Jeopardy, NBC's introduction of a
checkerboard sitcom schedule at its owned
stations, which has made it extremely diffi-
cult for syndicators to obtain access clear-
ances in top markets: and stations renewing
the current crop of major game shows and
forcing new entries into early fringe, where
time periods are limited.

Bill Carroll, vice president of program-
ming for Katz American Television, said the
overall household ratings and shares for
Wheel and Jeopardy held steady between the
May and November 1986 ratings books and
increased over November 1985 (BROAD-
CASTING. Jan. 12). The numbers, Carroll
said, should dispell notions the two shows
will experience a “'leveling off” period any-
time soon. The dominance of Wheel and
Jeopardy in access makes most producers
and syndicators reluctant to enter into un-
profitable game show ventures that are des-
tined to be used as early fringe lead-ins to the
local news, added Dean McCarthy, vice
president of programing services for the rep
firm HRP. “No shows have really been able
to dent their armor,” he said.

Nevertheless, 13 new game shows are
slated to debut this year—four in January
and nine in September. They are High Roll-
ers and Gambit (both from Orion), Late
Night Lotto (ITF Entertainment), The New
Dream House (The Entertainment Net-
work), The New Match Game (Coca-Cola
Television), Secrets and Rumors (20th Cen-
tury Fox), Trivial Pursuit (Worldvision En-
terprises), Truth or Consequences (Lorimar-
Telepictures), Win, Lose or Draw (Buena
Vista Television), The Home Shopping Game

L-Ts Truth or Consequences

NATPE 87

Buena Vista’s Win, Lose or Draw

(MCA), Split Second (Viacom Enterprises),
Lingo and Can You Top This? (both from
ABR Entertainment).

Both McCarthy and Carroll predict that
Truth or Consequences and Win, Lose or
Draw will succeed since the two programs
are more comedy-oriented and can be used
together to counter-program Wheel and Jeop-
ardy. Truth, Carroll said, will likely replace
L-T's Million Dollar Chance of a Lifetime.
which is considered to be on shaky ground.
An L-T spokesman said seven of the top 10
stations have renewed Lifetime with host
Jim Lange, but the studio will not make a
decision about whether the show will return
for a few more weeks. If Lifetime comes
back, he said, L-T is “thinking of fine tuning
it.”

But the reps differ over the chances of
High Rollers and Secrets and Rumors. Mc-
Carthy said Rollers will end up in either
morning or noon dayparts, while Carroll
said it could be matched with The New Hol-
lywood Squares and used in access. “It is the
one pure game show” of the new batch, he
said. While Rollers has not been cleared in
any major markets, he said they will “come
down the line.” McCarthy gives Secrets “an
outside chance,” but Carroll does not foresee
itending up in access. Neither McCarthy nor
Carroll are optimistic over the chances of the
other new game shows.

Carroll does not agree with MCA Televi-
sion Enterprises President Shelly Schwab
that The Home Shopping Game, which gen-
erated the most interest among station ex-
ecutives at the INTV convention, is the
“next form in television.” Said Carroll: “]

would be very surprised if affiliates are real-
ly looking at the show for early fringe or
access. [ don’t see it finding a home on either
independents or affiliates.” Independents go
for shows with younger demographics. he
said, adding that “it’s going to be an uphill
battle” to get ciearances for that show any-
where on the schedule. except possibly in
late night.

Schwab. however, said it would be in the
best interest of stations to air the hali-hour
program during prime viewing times since
they get 3% of the earnings from the mer-
chandise that is sold. The Home Shopping
Show, which will run 260 times a year with-
out any repeats, will feature merchandise
that is more expensive than that sold on The
Home Shopping Network, according to
Schwab. The show will be sold on a straight
barter basis, with stations retaining four
minutes and the seller three minutes.

The format includes a pair of competing
two-person teams who will represent sec-
tions of the audience and guess the prices of
goods that are displayed. The winners quali-
fy for a bonus round. where they can win
$20,000 in cash plus the merchandise.
Viewers at home can call a toll-free number
and purchase the merchandise that appears
on the screen, while audience members also
quality for cash prizes.

Schwab said that from early indications
there appears to be widespread interest in the
program. Because the pilot for the series was
completed the day before INTV, and there
were no pre-screenings, Schwab said MCA
would only accept bids for time periods from
stations represented at INTV until the sales

Viacom's Split Second
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Got this call from a station
manager. His book just arrived.
He’s in trouble. Needs more
schedule firepower.

Tell him it sounds like a man-sized
iob. Make that two man. Tell

im hard times call for Hardcastle
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Sell him on our great network This ain’t the hood and I ain’t no
track record and schedule flexibil-  tiger, pal!

ity. Hardcastle & McCormick’s got a

tiger under the hood!

PERFECT PARTNERS!

Two dynamite personalities
bring their wit, rivalry and
mutual respect to a unique action
series.

PERFECT SENSE!

® A long-running network hit.

® Proven Young Adult appeal.

® Super Male and Female demos.

® Phenomenal repeat success.

® Maximum schedule flexibility.

® [deal sitcom/game-show
counterprogramming.

® No inflated license fees.

67 HOURS

Available '87-'88 on an
advertiser-supported basis and
subsequent cash.

.-.l_-.-—-.l—l-

We take aim against sitcoms and
ame shows...wherever they are!
ith heavy-gauge adult appeal.
And high-caliber key demos.

|

Well, anyway we saved that guy’s
bacon, partner. You in a jam?

Call Hardcastle & McCormick. The
fresh action alternative.
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force can make presentations to other sta-
tions in the markets. MCA should start
clearing the show about half way through
NATPE, he said.

Among the other shows returning to tele-
vision, Carroll said Hollywood Squares *“will
have to prove itself in demo strength” be-
tween the February and May sweeps. Some
stations have upgraded the show from early
fringe to access, where competition is more
intense. Stations can combine Sgaures with
Win, Lose or Draw and create an hour block,
he said.

The Newlywed Game is “starting to show
cyclical downtrending,” Carroll said, add-
ing that many of the stations he represents
“are looking at early fringe as opposed to
access” for the program. But the situation is
worse for The Dating Game, which he said
has gotten some “isolated” clearances. If the
show makes it back, he said a station’s “best
hope” would be to combine The Dating
Game with The Newlywed Game in early
fringe.

Bieak days for animation

The recent downturn in the children’s market
for syndicated animation strips will result in
a shakeout in the business and a long period
of inactivity. That’s the consensus of studio
executives and media reps following a bleak
November 1986 sweeps period when child
viewing of syndicated cartoon strips, used
primarily by independent stations to counter-
program affiliate soap operas, dropped near-
ly 13% over the previous November
(“Closed Circuit,” Jan. 5).

While distributors and media analysts
agree the unusually mild weather throughout
much of the nation last fall was partially to
blame for the ratings decline, they said the
primary reason for the drop is the glut of
poor quality animated programs on the mar-
ket. “This year there are 28 kids programs,
and that’s too many,” said Edwin Vane,
president and chief executive officer of
Group W Productions.

Eleven new offerings will be available this
fall. They are The Comic Strip (Lorimar-Te-
lepictures, which contains five shows in
one), The Adventures of Teddy Ruxpin
(LBS), Beverly Hills Teens (Access), Brave-
starr (Group W), DinoSaucers (Coca-Cola
Telecommunications), Bionic Six (MCA,
which will launch the series in April with
two shows per week, then expand it into a
strip in September), Saberrider (World
Events), Spiral Zone (Orbis), Tiffany Blake
and U/.S. Space Force (both from Access),
and Barbie (Mattel). For fall 1988 release,
the announced series are Alvin and the Chip-
munks (L-T), Capt. Power & The Soldiers of
the Future (Mattel), Chuck Norris and The
Snorks (Worldvision) and Bytor (World
Events).

The massive volume of syndicated anima-
tion products vying for an audience has cre-
ated a situation in which cartoons that appear
at 7 a.m. are competing with animated
shows at 4 p.m., according to Vane. After
three or four hours of cartoon viewing in the
morning and early afternoon, he said most
children have had enough. “A kid has lim-
its,” he said. “Most parents are going to ex-
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LBS's Teddy Ruxpin

ercise restraints, and rightfully so.”

Vane looks for a fallow chitdren’s market
through the 1988-89 season, when he said
the situation will begin to show signs of im-
provement. “Only the quality shows will
survive,” he asserted.

Another problem, according to Vane, is
that poor animation products have driven
youngsters away from the better quality
shows. When the top-rated He-Man came on
the market, Vane said, the show generated
ratings of between 5% and 6. Although the
show is still in first place, it now earns a 4
rating. “That’s quite a drop in a three-to-
four-year period,” he said.

As a result of the lower ratings, toy manu-
facturers will be more inclined to increase
their spot advertising, according to Serge
Valle, vice president of programs for Katz’s
independent station division.

To turn around the depressed market con-
ditions, the business will have to move away
from the “high-tech-robotic-space adven-
ture” storylines and return to the better de-
veloped scripts and characters found in the
Bugs Bunny and Daffy Duck cartoons, said
Scott Carlin, executive vice president, pe-
rennial syndication, Lorimar-Telepictures
domestic distribution group. Because many
of the newer adventure series are similar,
Carlin said “kids are baffled by it all.”

The prospects for the industry “are great,”
said Carlin, who considers the November
1986 ratings decline as an abberation. The
business, he added, is “going through a peri-
od of adjustment. There is a baby boom go-
ing on. There will be more and more kids
coming into the marketplace.” In seven
years, Carlin said, “there will be a turnover,
a whole new crop of kids.”

During the short-term, syndicators of ani-
mated product could benefit from the declin-
ing interest of the networks in Saturday
morning cartoons. NBC is seriously consid-
ering a Saturday morning Today program for
later this year, a move that could cut 90 min-
utes out of the five-hour Saturday cartoon
block. “It’s only one early indication of the
settling out process we will see,” Vane said.
“It will help syndicated animation produc-
tion.” Carlin added that he sees potential for
animation on the Sunday schedule, where
NBC also plans to introduce a weekend To-
day show. “I see a lot of independents going
that way,” he said.

VCR5 remain biggest question mark

With the studios putting out one barter tele-
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vision movie package after another, and
many containing major releases with limited
network exposure, the future appears bright.
But syndication executives are faced with
one¢ nagging question: What effect will
VCR’s have on the business?

“I don’t know where the hell that will
wind up,” said Jay Isabella, vice president of
programing for TeleRep. Like many others
in the industry, Isabella fears VCR penetra-
tion will surpass cable. And with more
VCR’s in use, he said, “it puts a premium on
(a station’s) ability to promote” upcoming
movies.

Other than the uncertainty over VCR’s,
Isabella said, it is business as usual in the
supply and demand world of barter. But oth-
ers, such as John Rank, head of station sales
for Orbis Communications, worry about
what may lie ahead. “We're going to have to
pay the piper sooner or later,” he said. “Like
everything else that is a success, everybody
in the world wants to get in. I don’t know
who the person will be who jumps in and
kills it.” Orbis, which offers Platinum 193
on a barter basis for Procter & Gamble,
gives the package to stations for 10 runs over
five years, which repay P&G by giving the
company 102 minutes in one barter movie a
week for five years.

Not all studios agree that straight barter is
the best way to go, however. “The underrat-
ed theatrical movies are not working in syn-
dication,” said Carlin of L-T. The releases
are worth less because of previous network
exposure or the networks have refused t¢
buy them because they are too violent.

The cash end of the business has its prob-
lems too, [sabella said. Some markets have
cooled off, he said, pointing to Miami,
where cash prices for movie packages de-
clined following Grant Broadcasting’s bank-
ruptey filing.

One of the big incentives for stations tc
take cash-and-barter movie packages has
been the relatively small precentage of titles
that previously appeared on networks. “It is
not unusual to have movie packages with 30
titles and only eight have previous network
exposure,” [sabella said. But the ratio could
change in the future, according to Leslie To-
bin, vice president of motion pictures for
Columbia/Embassy Television.

In the next five or 10 years, Tobin said,
the major studios will find renewed interest
on the part of the networks to buy theatrical
releases. She bases her prediction on the ris-
ing cost of made-for-television movies, their
lower ratings and the relaxation of censor-
ship controls by the networks. Theatrical
films, she said, have had more stable ratings
on television in the last four or five years.

ABC, CBS and NBC have stopped pur-
chasing large quantities of theatricals be-
cause they contend the studios were de-
manding unusually high cash license fees,
which gave the networks three or four runs
over five or six years. But Tobin said the
environment in Hollywood has changed and
“the price the studios are willing to take has
decreased greatly” in recent months. Pro-
duction companies are willing to offer the
movies for two runs with shorter window
periods, she said. o
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VESTRON
TELEVISION

Presenting Over 40 Theatrical
Motion Pictures For Your Market.

Empire of Terror
Lovely & Deadly
Heroes, Pirates And Warriors

The Beach Boys: An American Band
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Blair Television premieres its new Programming Conference Center

at NATPE '87 in New Orleans. Our Sales Management will be at

booth # 1135 on the exhibit hall floor. Four private conference rooms.
A receptionist to handle appointments and pass along your messages.
And, of course, Blair's Programming execs will be there-with numbers
that help our client stations win in making programming decisions.
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“There’ something special about the light and shadow, the textuve of film.

David L. Simon is Vice President,
Programming, for Fox Television Stations
Inc., and curvent President of the
National Association of Television
Program Executives.

“I was a television baby. Like a kid
in a candy store, there was just never
enough. I knew exactly what was on at
any given time of day. My biggest treat
was to play hooky from school, so |
could watch the game shows and
‘T Love Lucy’ during the day.

“My job with Fox involves working
with our independent television sta-
tions in a variety of areas. Together we
shape and mold their schedules by
determining the best possible product
to acquire for the individual market.
It's a business of teamwork —nobody
has all the answers—and that’s what
like most about it.

“The business is centered around
creating and maintaining good rela-
tionships. Qur goal is to build each
Fox station into the leading television
station in its respective market, so that
top producers and distributors will
bring their products to Fox first. One

thing is certain; you must be open to
innovations.

“There’s an intensity to this indus-
try which brings out people’s dedica-
tion and commitment—I don’t know
anyone who works a ‘normal’ eight-
hour day. There’s no such thing in the
station business. For me, the work is
exhilarating and satisfying. It's an excit-
ing time to be in this business, repre-
senting a major force in the industry.

“"Fox Television Stations is the larg-
est group of independent stations in
the country. Programming for inde-
pendent stations is very different from
that of a network affiliate, in that we
must acquire and schedule 24 hours a
day. We're in the sitcom business, the
children’s business, the news business
and, of course, the movie business.

“We are also very excited about the
new Fox Broadcasting Company, a
satellite-delivered national program
service for independent stations. In
addition to “The Late Show Starring
Joan Rivers,” FBC will provide us with
two nights of prime time programming
in March. with plans for an additional
night each successive year.

"“We're going after ‘network quality’
programming, and so often that
means originating on film. There’s

something special about the light and
shadow, the texture of film. Tape is
fine when you want that ‘live’ look.
Something that’s going to look like a
play. But when it comes to a work of
art, which movies and many television
programs are, it’s important that you
have the depth and feeling on film. |
can’timagine ‘Casablanca’ being shot
on tape. If you look at the successful
television programs, so many of them
were shot on film. [ have a love affair
with film. It’s warm, it's comfortable
to watch.”

© Esstman Kodak Company. 1987

EASTMAN KODAK COMPANY
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Program guide for NATPE 87

The following is a list of convention
center exhibitors. An asterisk denotes
a product new to the market.

ABC Distribution Co. 440
825 7th Ave., New York 10019

Amerika®, Qut on a Limb*, Moonlighting=,
1987 Academy Awards®, Acceptable
Risks”, Amazons, Best Kept Secrets, A
Bunny's Tale, Embassy", The Ermie Ko-
vacs Story: Between the Laughter, The
Hearst & Davies Affair, Love Lives On,
Long Time Gone”, The Midnight Hour, My
Mother's Secret Life, Triplecross®, All the
Money in the World, Arthur the Kid, The
Bollo Caper, First the Egg, The Ghost of
Thomas Kempe, The Kingdom Chums,
ABC Wide World of Sports, Atlanta 500,
Belmont Stakes, coilege basketball and
football, ‘Indianapolis 500, Kentucky
Derby, Major League Baseball and World
Series, Preakness Stakes, Pro Bowlers
Tour, Sugar Bowl, The World Sportman.
Staff: Archie Purvis, Marvinia Hunter, Bill
Vitale, Armando Nunez Jr.

ABR Entertainment 875
32123 W. Lindere Canyon Rd., Suite 206,
Westlake Villuge, Calif. 91361

Candid Kids™, Crosswits*, Kidswit®, Can
You Top This?*, Yes Virginia There is a
Santa Claus, Roller Derby Gold (56), Ra-
quel, The Ann-Margret Show, The All Star
Swing Festival, The Darin Invasion, The
Fitth Dimension, The Lou Rawls Show,
The Sonny and Cher Nitty Gritty Comedy
Hour, Saga of Scnora, Old Faithfui, Dr.
Jekyll and Mr. Hyde, Once Upon a
Wheel, The London Bridge Special, Rol-
lin" on the River (52), Half the George
Kirby Comedy Hour (26), The Barbara
McNair Show (30), Story Theater (26).
Staff: Burt Rosen, Ed Hawkins, Barbara
Rosen, Ted Baker, Lon Fishback, Art
Berla, Gene Wilkin, Celinda Glickman,
Steve Simon.

Access Syndication 391
12345 Ventura Bivd., Swdio Cir. Calif.
9lo04

Honeymoon Hotel®, U.S. Space Force®,
Beverly Hills Teens*, Heroes Made in the
USA, Hollywood Closeup, Lorne
Greene's New Wilderness, The Exciting
World of Speed and Beauty, The Ameri-
can Family (8), Being with Kennedy, Killer
B's {9), Reel Men (10), Hell on Reels (13),
Crown Jewels | (15). Staff: Ritch Coibert,
Nancy Dixori, Ron Harrison, Steve Kirk,
Julie Amon, Dana Quan.

Advertiser Syndicated TV 1408
AGB Television Research 275

81 N. Broadway, Hicksville, N.Y. 11801

Television audience measurement ser-
VICES.

Airborne Express 1419
3101 Wesiern Ave., Seatle 98121

Alberta Motion Picture Corp. 865

All American Television 433
304 E. 45th S1., New York 10017

1-40 Paradise” (130), Seeing Things"
(26). World Music Video Awards, McDon-
alds Charity Christmas Parade®, The
Newsfeed Network, The Entertainment
Report*, America’s Top 10, Beyond 2000,
Portrait of a Legend (39), The Uncle
Floyd Show (64), The Boy King, Ameri-
can Video Awards, Deja View, Wailer Re-
union Concert, An America’s Top 10
Christrnas, An American's Top 10 Book of
Love, Fridays, The Chisholms (6). Staff:
George Back, Joseph Kovacs, Conrad
Roth, Larry Feinstein, Joan Marcus, Wen-
dy Zackon, Lori Koch, Larry Schatz, Paul
Most, Richard Rottkov, Debbie Back, Carl
Menk, Glen Hagen.

American Motion Picture Co. 1225

Anglia TV 1465
Brook House, 113 Park Ln., London Wi

Apollo Theatre Syndication 326
Arbitron 1343

1350 Avenue .of the Americas, Suite 1914,
New York 10019

Broadcast Advertiser Reports®, Microtu-
tor, Overnights/Arbitrends, Product Tar-
get AID, ScanAmerica”, Shopping/Media
Profile”, Target AID. Staff: Pete Megroz,
Jon Nottingham, Bill Shafer, Doug McFar-
land, Jim Mocarski, Dennis Spragg,
Marge Meyer, Eric Schindler, Doug
Marks, Laura Solomon, Ginny Tierney,
Mark Stephan, Chris Werner, Lynn Hendy,
Barbara McFarland, Alan Kraut, Bill Car-
leton, Ken Wollenberg, Anna Fountas,
Tom Murphy, Randy Briggs, Bob Bour-
quard, Bob Decker, Howard Rosenblum,
Dan Casey

Arlington TV Sales 1420
3350 Ocean Park Bivd., Santa Monica. Ca-
lif. 90405

ARP Films 572

342 Madison Ave., New York 10173
Spiderman (52), New Spiderman (26),
Spiderwornan (16), New Fantastic Four
(13}, Incredible Hulk (13), Captain Amer-
ica (13), Iron Man (13}, Submariner (13),
Mighty Thor (13}, Rocket Robinhood {52),
Max the 2,000-Year-Old Mouse (104),
Star Blazers (77), The Russian Circus,
Strange Paradise (195), Collection, Chef
of the Stars, Magicians of Murano, The
Nose. Staff: Claude Hill, Anne Cody,
Joanne Melton.

AS| Market Research 834
7655 Sunser Blvd., Los Angeles 90046
Entertainment research and consulting
services for broadcast and film indus-
tries. Staff: Paul Lenburg, Larry
Berkowitz, Jim McCallum, Frank Bron-
son, Loren Steck, Wayne Neiman, Tony
Middleton, Tracey Boyce, Gerry
Schwartz, Mary Sullivan.

Atlantic Video 1128
Audience Research and
Development 1367
8700 Stemmons, Suite 415, Dallas 75247
Avery Productions 1440
810 Emerald Si1., Suite 101, San Diego 92 109
Baruch Television Group 269

2550 M Si., NW, Suite 300, Washington
20037

Getting in Touch with Dr. David Viscott®,
This Day in Hollywood, A Very Special
Ants Story, Everything You Ever Wanted to
Know About Taxes But Were Afraid to
Ask, NBA Players Association Summer
Charity Classic, Stephen King's World of
Horror. Staff: Ed Baruch, Frank Bean.

Behrens Co. 658
5! SW 9th S1., Miami 33130

Bel-Air Program Sales/

Ciarion Communications’ 1025
1200 W. Broadway, Hewletr, N.Y. 11557
Comedy Courtrcon®, Mr. Romance”, The
New Newlywed Game, The All New Dat-
ing Game", The Richard Pryor Specials,
The Gong Show, Treasure Hunt, $1.98
Beauty Show Staff: Brian Firestone, Bob
Cohen, Richard Bompane, Buddy
Brooks, Jack Firestone, Ginny Wood.

Bennett/Watt Enterprises 1463
Isme Bennie International 865
BizNet 757

1615 H S1., NW, Washingion 20062

It's Your Business, Ask Washington. Staff:
Robert Adams, Meryl Comer, Car! Grant,
Andrea Kosek, Milt Mitler, Frank Allen
Philpot.

Black Entertainment Television 171
1232 3lst §1., NW, Washington 20007

Blair Entertainment 657
1290 Avenue of the Americas, New York
10104

Strictly Confidentiat (52), Strike It Rich
(52). Divorce Court (52}, Fan Club, Best
of the Best, On the Move, SCTV (156),
Death Valley Days (130), Cisco Kid (156),
Revenge Movie Package (12), Passion
Movie Package (15), Road to the Super
Bowl ‘88, NFL Update, Super Stars of the
Super Bowl, Strange But True Football
Stories, NFL All Time, All Pro Teams,
Road to the Super Bowl Vignettes, Lolli-
pop Dragon, Beachcombers (130), Key-
stone Komedies (79), Sports Challenge,
Metrophone. Staff: Richard Coveny, Guy
Mazzeo, Tim Harrington, Linda Prozeller,
Leslie Lilien, Kim Breda, Len Giarraputo,
Al Lanken, Tony Fasola, Joe Mirabella,
Joe Weinflash, Brindell Elias, Linda
McMann, Rob Roberson, Sam Fuller, Ken
Kagen, Ann Foran, Sherryl Servello, Alan
Berkowitz, Howard Levy, Norman Lesser,
Michael Weiser, Mariene Rochman. RPR
Productions: Pete Retzlaff, Andy Rogin,
Walter Rolph.
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13 power-packed feature films from The Samue] GoldwyriCompany.

VISIT WITH US AT OUd_ NATPE BOOTH

10203 Santa Monica Boulevafd J 0 West 57th Street, Suite 808
Los Angeles, CA 90067 New York, NY 10019
(213) 284.9283 _ Fez : ® (212) 3153030

SAMUEL GOLDWYN TELEVISIO © 1987 THE SAMUEL GOLDWYN (OMPANY
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13 ACTION-PACKED ALL NEW MOTION PICTURES!

ROBIN HOOD
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SAMUEL GOLDW YN TELEVISION

10203 SANTA MONICA BLVD. 1112 CHICKASAW DRIVE
LOS ANGELES, CA 30067 200 W.57th ST., SUITE 808 BRENTWOQD, TN 37027
(213) 284-9283 NEW YORK, NY 10019 (212) 315-3030 (615) 373-5972
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Blair Television 1135
1290 Avenue of the Americas, New York
10104

Staff: Harry Smart, Patrick Devlin, James
Kelly, William Breda Jr., Floyd Gelini, Ken-
neth Donnellon, John Poor Jr., Mayer Le-
vinton, John Rohr, Lloyd Komesar, David
Herman, Timothy McAuliff, William Mur-
phy, Steve Castellaw, Sidney Brown.

Bonneviile Media

Communications 838
130 Social Hall Ave., Salt Lake City 84111
Christmas programing, The Last Leaf,
Carnival of the Animals, Music and the
Spoken Word, Music and the Spoken
Word. Staff: Wayne Selph, Jeff Hilton, De-
lores Peterson, Christie Muller, Douglas
Borba.

Bozell, Jacobs,
Kenyon & Eckhardt 1108
10250 Regency Circle, Omaha, Neb. 68114

Mutual of Omaha’s Wild Kingdom. Staff:
Hal Davis, Bob Aaron, Jim Sparks, Paul
Wigand, Arden Swisher, George Geor-
geff, Jim Buiros, Jim Fowler, Peter Gros.

Broadcast Information Bureau 444
{00 Lafavene Dr., Syosset, N.Y. 1179/
Research source books and magazine.
Staff: Harvey Seslowsky, Avra Fliegel-
man, Bob Reed.

Broadcast Magazine 180
Broadcast Management Plus 733
Box 5708, Auburn, Calif. 95604

Broadcast Music Inc. 1421

320 W. 57th St.. New York 10019
Music licensing organization.

Broadcast Promotion
and Marketing Executives 1264
402 E. Orange $t., Lancaster, Pa. 17602

Promotion idea resources. Staff: Lance
Webster, Jay Curtis, Patricia Evans, Judy
Horan, Torn Dawson, Eddie Barker.

Buena Vista Television 484
500 §. Buena Visia, Burbank, Calif. 91521

Ducktales, Win, Lose or Draw, Today's
Business, Siskel & Ebert & the Movies.
Staff: Robert Jacquemin, Peter Affe, Ja-
mie Bennett, Jay Finkelman, Larry Fran-
kenbach, Rich Goldman, John Huncke,
Michael Mellon, David Morris, Peter New-
gard, Rick North, Michael Tanner.

Camelot Entertainment 1157
1700 Broadway, New York 10019

Wheel of Fortune, Jeopardy!, Oprah Win-
frey Show, NightLife, True Confessions,
Rock 'n' Roll Evening News. Staff: Rick
Levy, Steven Hirsch, Ron Johnson, Dick
Moran, Dan Gasby, Marsha Diamond,
Gigi Crayhon.

Castle Hill Television 327
1414 Avenue of the Americas, New York
10019

Regal Gold" (20). Made in Hollywood
USA (27), Fright Night (16), Muscles,
Monsters & Myths™ (7), The Best of Steve
Allen*. Staff: Murray Oken, Mel Maron,
Barbara Karmel, Ruth Robbins.

C.B. Distribution 957
141 El Camino, Suite 110, Beverly Hills, Cu-
lif. 90212

Carol Burnett and Friends. Staff: Bob
Wright, JoAnne Leighton, Linda Bross.

CBS Broadcast International 257
51 W. 52d St., New York 10019

The Twilight Zone, 60 Minutes, West 57th,
CBS Sports, Foley Square.

Central independent TV 1465
35-38 Portman Sy.. London Wi1A 2HZ
Christophers 1010
12 E. 48th Si., New York 10017
Cimadis/Cinar Films 865
Cinema Preview Channel 1326
Cinema Shares International 434

450 Park Ave., New York 10022

The Brass Ring*, Somewhere Tomorrow*,
Long Weekend*, No Big Deal*, Anna to
the Infinite Power", Doorman”, The Ora-
cle®, Bloody Birthday®, Unfinished Busi-
ness®, Carnage”, Adventure in Action 1
(7)., 2(6). 3(7), 4 (6), 5(3), 6 (5), Shock
Around the Clock (2), 1 (7). 2 (7), 3(8), 4
(5). 5 (5), 6(7), 7 (5), 8 (5), Family Favor-
ites (9), Kung Fu Justice (8), Adventure in
Action Goes West 1 (3), 2 (3), 3 (2), Ad-
ventures in Action Goes to the High Seas
{5). Adventure in Love (B). Slavers,
American Woman: Portraits of Courage.
Staff: Beverly Partridge, Deborah Dave,
Regina Popp. Delanie Abney, Dick Os-
trander, Marvin Gray, Rita Balsam, Jerry
Balsam.

Cinevisa/Thomas Howe Assoc. 865

Claster Television Productions 279
9630 Deereco Rd., Timonium, Md. 21093

G.1. Joe (95), Transformers (95), My Little
Pony 'n Friends® (65), JEM* (75), Inhu-
manoids* {15), Romper Room (100), The
Glo Friends Save Christmas, Air Raiders”
(13). Staff: John Claster, Sally Claster
Bell, Janice Carter, Terri Akman, John
Russel, Peggy Powell.

Coca-Cola Telecommunications 371
Columbia Plaza North, Burbank, Calif.
91505

Card Sharks {195), Child Specials, Merv
Griffin at the Coconut Ballroom (26), Dino-
saucers (65), Good Advice, It's Your Mon-
ey, Karate Kid, The Match Game (130),
Parole Board {130), Premiere Movies,
Punky Brewster {44), Real Ghostbusters
(65), Screen Gems, That's My Mama Now
(26), Tim Conway Show (26), What's Hap-
pening Now! (44), Willard Scott Show,
specials, The Wonderful World of Oz (52),
Carson specials (5), Spotlight {3), Naked
City {99), Life & Legend of Wyatt Earp
(226), Termperatures Rising (46), The
Magic Show (95), Three Stooges Theater,
Scream Gems, Western Legends, Leg-
endary Ladies. Staff: Herman Rush, Rob-
ert King, Michael Grossman, Tom Tardio,
Lance Taylor, Mitch Oscar. Philip Press.
June Burakoff-Smith, Mitchell Sallitt, Rob-
ert Peyton, John Carson, Milton Strasser,
Joseph Silha, Timothy Overmyer, Steve
Hackett, Thomas Holland, Donna Barrie,

Charles Lore, Jack Ellison, Joe Abrams,
Alan Bennett, Susan Cridland, John Don-
ahue, Claire Lee, Peter Lenz, Cynthia Lie-
berman, David Mumford, Rick Rosen,
Doug Roth.

Coe Film Associates 907
65 E. 961h St., New York 10128

The Children’s Hour* (10}, Shorts Collec-
tion* (2,000), Children's Package”
(4,000), Paddington Bear” (56), CFA Fea-
ture Features” (12). Staff: Bernice Coe,
Mignon Levey.

Joel Cohen Productions 910
11500 Olympic Blvd., Suite 418, Los Angeles
90064

Your Choice for the Film Awards*, The
Beach Boys 25th Anniversary—Waikiki
Style*, Summer Sports Special”, The Ser-
endipity Singers Christmas Show", Skate
America 86", The 1986 Frisbee Cham-
pionships®, Ricky Nelson/Fats Domino
Live at Universal, Laura Branigan Show,
Outdoor Life (28), The Hollywood Theater
of Magic, Magic (26), The Serendipity
Singers Show (52). Staff: Joel Cohen,
Joan Cohen.

Colex Enterprises 333
{see LBS Communicat